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DOING 133% 
OF “GWTW" 
BUSINESS IN 
FIRST 8 SPOTS! 


The public has spoken. All first dates are his- 
tory-making! Imagine! National average is 133% 
of "GWTW’"! When you've got the goods the 
people will cheerfully pay. Here are the cities 
which prove in their first 5 days (at press time) 
that “Quo Vadis” is the Greatest Entertainment 
of All Time: 

PITTSBURGH, SAN FRANCISCO, 
ATLANTA, CLEVELAND, ST. LOUIS, 
MEMPHIS. In its 3rd week in NEW YORK 
it beats "GWTW’ at the Astor by 17% and 
at the Capitol by 48%. 





% SRG aReS LTA rts as : 


QUO VADIS' 


QUO VADIS 


ROBERT _ 
TAYLOR KERR 
LEO GENN 
and 
PETER USTINOV 


Color by 
TECHNICOLOR 
Screen Play by 
JOHN LEE MAHIN 
Ss. N. BEHRMAN SONYA LEVIEN 
Based on the Novel by 
Henryk Sienkiewicz 
Directed by 
MERVYN LeROY 
Produced by 
SAM ZIMBALIST 


A Metro-Goldwyn-Mayer Picture 
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TRADE SHOWS 


DEC. 10 TO DEC. 14+ 
LISTED BELOW! 


AS 





PLACE 


THEATRE 


ADDRESS 


DATE 


HOUR 





ALBANY 
BOSTON 
BUFFALO 
CHARLOTTE 
CHICAGO 
CINCINNATI 
DALLAS 
DENVER 

DES MOINES 
DETROIT 
INDIANAPOLIS 
JACKSONVILLE 
KANSAS CITY 
LOS ANGELES 
MILWAUKEE 
MINNEAPOLIS 
NEW HAVEN 
NEW ORLEANS 
OKLAHOMA CITY 
OMAHA 
PHILADELPHIA 
PORTLAND 
SALT LAKE CITY 
SEATTLE 
WASHINGTON 


Delaware 
N. E. Mutual Hall 
Cinema 
Visulite 
Adelphi 
Ambassador 
Captain 
Federal 
Uptown 
Globe 
Cornet 

San Marco 
Kimo 
Picwood 
Century 
Granada 
Bijou 
Imperial 
Will Rogers 
Dundee 
Erlanger 
Lourethurst 
Villa 
Green Lake 
Circle 


290 Delaware Ave. 
225 Clarendon Street 
647 Main 

1615 Elizabeth Avenue 
7074 North Clark 

3065 Madison Road 


Capitol and Henderson Ave. 


3830 Federal Boulevard 
4115 University Avenue 
3520 Grand River Ave. 
2145 Talbot Avenue 
1996 San Marco Boulevard 
3319 Main Street 

10872 Pico Boulevard 
2342 No. Third Street 
3022 Hennepin Ave. 
Church Street 

814 Hagen Avenue 
4322 N. Western 

4952 Dodge Street 

21st and Market 

2733 East Burnside 

3092 Highland Drive 
7107 Woodlawn Avenue 


12/10 
12/11 
12/10 
12/10 
12/10 
12/11 
12/11 
12/11 
12/12 
12/10 
12/11 
12/10 
12/14 
12/11 
12/10 
12/12 
12/10 
12/11 
12/10 
12/10 
12/10 
12/11 
12/10 
12/12 


2105 Pennsylvania Av.,N.W. 12/13 


8:30 P.M. 
8:30 P.M. 
8:30 P.M. 
8:30 P.M. 
8:30 P.M. 
8:30 P.M. 
8:30 P.M. 
8:30 P.M. 
8:30 P.M. 
8:30 P.M. 
8:30 P.M. 
8:30 P.M. 
8:30 P.M. 
8:00 P.M. 
8:30 P.M. 
8:30 P.M. 
8:30 P.M. 
9:00 P.M. 
8:30 P.M. 
8:30 P.M. 
8:30 P.M. 
8:30 P.M. 
8:30 P.M. 
8:30 P.M. 
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THEATRES! 


It is fitting that M-G-M's master- | 


piece will be shown before specially 


invited audiences in theatres. Invita- 
tions have been mailed. If yours has 
not arrived, come anyhow. Guests 
will include, in addition to ex- 
hibitors, community leaders, clergy, 
press and radio representatives. No 
one should miss this most important 


trade show of our time. 


Nadine aaiaaaset 6G 








A STATEMENT IN APPRECIATION 


\ o award we have ever received has had the 
significance of the honor of being named 
“Pioneers of the Year’. We are most grateful. 

We want to thank the Motion Picture Pioneers, - 
the trade press, the newspapers and all our friends who 
were so generous in their tributes. 

In a large sense all of us engaged in so creative an 
industry as the making of motion pictures are pioneers 
— and will continue to be pioneers as we continue to 
create new and ever higher standards of entertainment 
and public service for the millions upon millions who 
attend our motion picture theatres. 

The potential force of motion pictures for good 
has just begun to be tapped. All that has been done is 
only a foundation for future greatness, but we can take 
pride in the fact that our foundation is a firm one. It is | 
solid bedrock for future generations of pioneers to 
build upon. 

We were particularly pleased, when the plaque 
was presented to us as “Pioneers of the Year’? to see 














OF A GREAT Honor 


engraved on it the words 
“for their unswerving faith 
in motion pictures and in 
their industry as a bulwark 
of the American way of life’ 
This is the faith we 
have held for half a century. 
With this faith we go 








pre! ON THE OCCASION OF ANNUAL, 
Herald Books igtcarearty Vande naraseeee 


forward confident as ever ee hetete 
in the greatness of our J 
industry’s place in the world and more determined 


than ever, with God’s help, to remain active in this 
industry, 

We wish to express gratitude to our co-workers 
and our exhibitor friends for helping us follow the 
path we have chosen. This is the industry to which 
we have devoted most of our lives. We look forward 
to long years together firm in the conviction that 
Warner Bros. Pictures always will hold a proud place 
in this industry’s accomplishments. 
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Technicolor 
NY DALNONEDA 
Technicolor 


DT" 
LDE oN GIR iu 
Technicolor 


There's No Business Like 20th Century-Fox Business! 
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Films for TV 


HILE for several months there has been a welcome 

relief from hysteria over the impact of television on 

motion pictures, the general subject of the relation- 

ship of the two media—or more properly their inter- 
relation—continues to remain high on any list of topics for 
discussion. And there it will remain for a long time to come 
because the final details of the working arrangements between 
television and the film industry will not be completed for a 
number of years. 

At the present time "Films for TV" may be conveniently 
considered under four aspects: |. Uses of regular Hollywood 
features on television; 2. Production by the film companies, 
either directly or through subsidiaries of special TV films; 
3. Furnishing of Hollywood features, either new or old for 
broadcast over a home subscriber-fee television service such as 
Phonevision, Subscriber-Vision, or Telemeter; and, 4. Use of 
television for film advertising and publicity purposes. 

With regard to the first item—Hollywood features for 
television—the survey published in last week's issue of the 
Herald confirms the extent and sharpness of exhibitors’ oppo- 
sition to the television release of pictures made for theatres. 
The opposition is summed up this way—"'We can't sell in our 
theatres what is given away free over the air." It is not sur- 
prising that exhibitors are unanimously opposed to such sales. 

The overwhelming majority of exhibitors believe that the 

eneral sale of features to TV would not simply be an adverse 
ana on box office attendance but rather a very crippling, 
perhaps disastrous blow. 

In this connection the only areas of divergence are two: 
first, whether the impact would cripple or kill and second, 
whether the line of protection should be drawn to keep off the 
air only films made within recent years. 

All exhibitors in television areas have had ample experience 
with competition from films on TV even though in most in- 
stances the pictures have been of poor or moderate box office 
calibre. The uniform policy of the major distributors against the 
release to TV of films under their control has avoided thus far 
any comparison with the competition of popular box office 
pictures. In the case of some TV film attractions, notably British 
and old westerns, a number of exhibitors have found them- 
selves in the very uncomfortable position of seeking paid ad- 
missions on a subject shown locally on television. The inevitable 
effects ensued. 


companies in making special films for TV has been due to 

economic conditions and not on account of any fear of 
exhibitor resentment. While a small minority of exhibitors do 
not wish the film companies to have anything to do with tele- 
vision in any way whatsoever, the majority seems to recognize 
that it is perfectly proper for Hollywood to use its talent for 
the production of fv films just as it has made pictures for 
Government, industrial and commercial sponsorship. Holly- 
wood "know-how" and technique would seem to be much 
needed in TV. 

Republic and Monogram recently have announced establish- 
ment of television film divisions. Paramount, Columbia, Uni- 


|: WOULD seem that the delay on the part of some major 
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versal, United Artists, National Screen Service, Bing Crosby 
Enterprises, Hal Roach, Roy Rogers, Gene Autry and others 
have long been active in the production of TV films. Their ex- 
pansion in this activity has been limited, chiefly on account 
of the fact that film production—of any kind or quality—is not 
cheap and only a few television sponsors wish to pay adequate 
sums for TV film shows. It would seem likely that when and if 
the program budgets of TV sponsors increase other film com- 
panies will be receptive to making subjects gpecially for 
television. 


report on a poll of exhibitors’ views of the effects on their 

business: of the commercial authorization of subscriber-fee 
television such as Phonevision, Subscriber-Vision or Telemeter. 
On this question there is not quite the unanimity of opposition 
which characterizes exhibitor sentiment regarding the use of 
Hollywood product on general TV broadcasting. However, 
most exhibitors feel that the impact of subscriber-fee television 
would be great and also very detrimental. Some believe that 
only certain types of theatres would be hurt. Others feel that 
the American public is not likely to wish to pay much for home 
TV films and, if subscriber-fee films were charged to the cus- 
tomer on an equitable basis, theatres would have little to fear 
from that direction. 


|: AN early issue of the Herald there will be published a 


HE use of television to advertise pictures and help develop 

public acceptance of screen personalities obviously is in 

its infancy. The decline in eahibitor apprehension about 
TV competition seems to have been accompanied by a de- 
crease in interest in special film trailers for TV. High costs 
of production and station time have handicapped any general 
use of TV film trailers. However, eventually their use is sure 
to increase. Almost every TV spectator is at least theoretically 
a good theatre box office patron. 

The question of how much and when screen personalities 
should appear on television are in dispute. Clearly TV demands 
a certain type of talent and too frequent appearances on TV 
screens of a performer who is not able to entertain effectively 
in that medium is bound to hurt his or her box office appeal 
eventually. 

On the other hand it would seem TV presents an excellent 
medium for the development of public interest in personalities, 
especially new players. Whether it is preferable to wait for 
TV to develop a star and then engage the person for Holly- 
wood film production or whether TV should be used to publicize 
young Hollywood players is debatable. Very likely there is no 
general answer to suit all circumstances. Another aspect now 
under discussion is the appearance of film personalities on TV 
shows on Sunday, traditionally the best day of the theatre 
week. Some exhibitors already are on record in opposition to 
this practice. 

* * * om * 


Exhibitors, distributors and producers should not sit back and 
wait for time and the television broadcasters to set the answers 
to these problems. The various points of view within the 
motion picture industry should be vigorously presented and 
opener Only in that way is there likelihood that the final 
relationship of TV and the motion picture will be satisfactorily 
arrived at. 
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Help Ourselves 
To THE Epiror: 

This is my first letter to you or any other 
publication regarding our industry and what 
is wrong with it 

There is nothing wrong with the industry 
that we cannot The 
producers can give us exhibitors more light- 
er type comedy (not sophisticated). The 
home offices can give us more prints on these 
exchanges can sell us pic 
at least can make a small 
(where 


overcome ourselves 


subjects Phe 
tures so that we 
selling on a 


profit by 


percentage 
necessary) at a hgure we can afford. 
A 35 per cent or even 30 per cent filn 
bill situation where the gross is 
The exhibitors 
can run a clean and friendly house so that 


in a double 


low is out of the question. 


the patrons can come in and enjoy them 
selves and relax. The theatre should be a 
place where they can laugh and forget about 
world and its troubles. 

been 


the outside 
The 


tioned 


suggestions above have men 
but still 
nothing has been done to correct them. This 
must all start with the right type of program 
lies with the 
FISHER 


Grand 


thousands of times before 


ind that responsibility 
ducers—WALTER W 
wood-Stocking 


pro 
Gale- 
Theatres Rapids, 


lichigan 


DITOR 
the correspondence columns of 
November 3 that the thre 


is once coming int« 


our tissue of 
l again 
Public exhibition of 


\merica and Europe has 


mminence 
both in 


hat they have tremendous commer 


possibilities at 


a time when the public 
iy be suspected of growing tired of motion 
tures in theit 
In his letter, 
orker in the 

s, mentions that he 
a to the 


the Festival of 


form, 
Weber, a Dutch 


three-dimensional 


present 
Dr. F. A 
field of 
has demonstrated his 
came “experts responsible 101 
* myself 
that I 
have never had an opportunity of examining 
Dr. Weber’s camera that when Dr 
Weber was in this country, he told me it 
was not yet completed and had not under 


tests 


Britain programme 


ncluded. I wish to put on record 


and 


All I have seen is a very small 
this device. Dr. Weber's 
ippear to have marked ad 
antages for the shooting of outdoor sub- 
but the inherent vertical 
which it suffers makes it un- 
suitable for studio work. Nonetheless, if well 
designed constructed, it should 


gone 
photograph ot 
camera would 
jects and newsreels, 
parallax fron 


and prove 


a valuable addition to the very small supply 


of professional 35mm stereo film cameras. 

While I appreciate the notable part played 
by Dr. F. H. Reynders in the development 
ot three-dimensional films in Holland, 1 
would like to take issue with his contention 
that the best method of making stereo films 
is to use the smallest possible base and a 
fixed angle which he has arbitrarily set at 
0.6. The smaller the base, the less the stereo 
scopic effect. Carried to its conclusion, this 
system would simply mean making flat pic- 
tures with complicated equipment 

No details have been disclosed over here 
of the Prinsen projector which is claimed 
to project stereo films in a single machine 
If the pro 
jector is bound to run at double speed; and 


images are of normal size, the 
if it runs at normal speed, the images must 
Both or 


undesirable 


alterna 
and the 
further de 
With effi 
understanding oi 
film 
Vecto 


seem to be no 


be reduced in area these 


tives are obviously 
remedy must surely lie in the 
velopment of Vectographic filn 
cient cameras, a correct 
the principles of th 
making and projection by means of 
film, 


reason why three-dimensional films should 


" } ] 
ree-dimensional 


graphic there would 
not at last achieve con 
Our 
and in subsequent commercial exploitation 


mercial exploitation 
experience at the Festival of Britain 
has demon 
strated that the public does not resent the 
wearing of special glasses, 
these glasses entail any 
wae, J. 


both in Germany an 


nor do losses ol 
very higl 
SPOTTISWOODE 
Steret Ltd 


1 expense 
Technical Di 
London, Eng- 


“ct toch > 
rec ” CCHHIGUES 


land 


Smallest Roots 


To THE 


Epiror: 
It is my belief that the small town thea- 
ire very essential to the future of this 
industry. Yet, I find that the film companies, 
especially one or two of the larger ones, just 
don't whether or not we make 
Chey are still trying to force us to 


seem to care 
play pictures that won’t gross in our situa 
tions Then when a small town natural 
comes along, they usually want percentage 
or a high top and regret that they can’t get 
their fingers into our popcorn take. 

I believe in living and let live. I also 
believe that the small town situation should 
be allowed to play the best product from 
each company. If you destroy the small town 
theatre you kill the whole industry slowly 
and surely from the smallest roots inward 
to the heart—C. W. MINER, Strand The- 
atre, Ridgway, Illinois. 


Getting Lost Patrons 
To THe Epiror: 

Our best bet to fill out with a feature is 
the two-reel comedies from RKO and Col- 
umbia’s All Star Best shorts I 
ever played were Warners’ marching bands, 
now out of circulation, but happy to know 
they are coming out with a new one, the 
U. S. Army band, and RKO is releasing 
one, “Here Comes the Band.” Let’s have 
more of these. We have started a Jackpot 
Night, which has trebled our business, and 
one night we admit children free if accom- 
panied by their parents. This, too, is get- 
ting our old lost patrons to come back and 
getting them in the habit of attending 
movies again. Call this Family Night, and 
I'll wager it’s better than bringing in the 
starlets on tour or the slogan, “Movies Are 
Better Than Ever.”—Ben Brinck, West 
Point Theatre, West Point, lowa. 


series. 


Western Backbone 
lo THE Eptror 

In the Motion Picture Heratp issue of 
November 10 there appeared a communica- 
tion under “Letters to the Herap” titled 
“Cut Out the Westerns.” 

The fellow who sent in this malarky has 
signed his article, Hartford, Connecticut, 
Exhibitor. It is well that he did because 
he would get more fan mail than a movie 
star. Not because he is popularizing himself, 
not by a jugful. What this exhibitor says 
is a lot of bunk. He is evidently speaking 
for himself alone because the Western movie 
is the backbone of the industry. I have been 
in the show business for over 27 years and 
have never lost a penny yet on a Western 
production. I believe that thousands of ex- 
hibitors will back me up on this. 

The above named exhibitor says that we 
cater primarily to women, but I cannot 
agree on that. How about the kids? This 
theatre does a great children’s business and 
it is Western productions that draw them. 
These kids our future 
patrons. 

In the past two years Hollywood has de- 
livered some topnotch Western product, a 
lot of it in Technicolor. I think that we can 
still the Western material we can 
get. 

Some of 


grow up and are 


use all 


the exhibitors may say that 
Westerns are overdone. However, I would 
like to know how many small town situa- 
tions would survive if they had to depend 
on pictures designed to attract the women 
only.—W. L. STRATTON, Manager, Lyric 
Theatre, Challis, Idaho. 
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DRIVE-IN action on ads is latest in Chicago 
war Page 13 


TWO film industry actions are pending 
before Supreme Court Page 13 


TERRY RAMSAYE Says—A column of com- 





ment on matters cinematic Page 16 
TOA reports large ber of exhibit 
protests on rentals Page 16 


OPINION Institute brings whole-hearted 
response from leaders Page 18 


COMPO discussing plans for 1952 version 
of Movietime campaign Page 20 
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BOX OFFICE Champions for the month of 
November Page 24 


LEVEY finds chief industry ailment today is 
"distribution-itis" Page 26 
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for first five months of year Page 28 


JOHNSTON names Hetzel in charge of 
MPAA New York office Page 29 


NATIONAL SPOTLIGHT—Notes on indus- 


try personnel across country Page 32 
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aided by Salute Page 35 
GERMAN film interests weigh crisis in 

domestic film industry Page 36 
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Developments and trends that shape 
the motion picture industry's future. 


> Efforts will be continued to ex- 
pedite the proceedings before FCC 
examiner Leo Resnick in the com- 
plicated hearings on the ABC-UPT 
merger and the anti-trust status of 
all Paramount companies. The 
issues in this case are complex, and 
the hearings could easily go on for 
months unless some stipulations 
are agreed to beforehand, 


> Odds are that the National Col- 
legiate Athletic Association’s tele- 
cast program next year will be quite 
different from this year’s. The 
NCAA program this year was an 
“experimental” one to begin with; 
pressure from the Justice Depart- 
ment and other groups around the 
country is just too hot for a con- 
tinuation of the tight restrictions on 
home telecasts. 


> It is not only the motion picture 
business that is having its problems 


today. Television is going through 
a period of crisis of its own. First 
the sale of receivers fell off sharply. 
Then the public started to become 
more critical of program quality. 
Lastly, and perhaps most seriously, 
advertisers have not been rushing in 
to pick up the tabs for some popular 
shows, The most outstanding ex- 
ample is the “Kukla, Fran and 
Ollie” puppet show which was cut 
back this week from a half hour to 
fifteen minutes not because it does 
not have an audience—it is said to 
attract 4,000,000 viewers nightly— 
but because it did not have suffi- 
cient advertising support. If tele- 
vision broadcasters can not sell 
sponsorship of that kind of a long 
established, highly successful net- 
work show, there is plenty of trouble 
around the corner for television 
stations. 


> A veteran exhibitor in a situation 
not too distant from an exchange 
center last week visited Film Row 
for the first time in 19 years. Asked 
why he had never been there before, 
he answered that up until then, the 
cooperation of the film salesmen, 
who had visited him, had been such 
that a personal visit to the ex- 
changes had never before been nec- 
essary. End of story. 





BETTER WAYS TO SHOW 


Existing theatres not only can have a 
maskless screen with luminous surround, but 
can make such an installation even more 
effective with an optically neutral treat- 
ment of auditorium surfaces, asserts Ben 
Schlanger, noted theatre architect, in the 
December issue of Better Theatres (Sec- 
tion 2 of this issue of Motion Picture 
Herald). He says: 

“The mounting evidence in favor of 
luminous screen surrounds has accelerated 
the need for enlisting the auditorium itself 
as a definite part of the visual presenta- 
tion. Although it is possible that in the 
near future we can expect some radical 
developments in motion picture presenta- 
tion, we can immediately make use of 
several proven methods for producing 
greater visual impact, resulting in favorable 
patron reaction." 


The methods, which he described, re- 


THE PICTURE 


late to picture-size and brightness, the im- 
mediate picture surround, in auditorium 
environment. How they already have been 
applied is explained in an accompanying 
feature on The Cinema of Shoppers’ World 
at Framingham, Mass., where a maskless 
screen has been integrated with functional 
auditorium design ‘in such manner” the 
introduction points out “that a definite 
physical scheme is offered for the advance- 
ment of public motion picture exhibition.” 

Citing the fact that elimination of the 
screen border is now under way, and that 
“neutral auditoriums have been recom- 
mended for some years, Better Theatres 

oints out that The Cinema at Framingham 
chee these two ideas together 'compli- 
mentarily for the first time.’ And, it adds, 
"The result is a screen performance alto- 
gether free of extraneous influence . . 
free to seize and mould the mind." 
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FIXED BAYONETS: 
a scene, at the left, 
of the opening of 
the 20th-Fox picture 
of that name at 
the New York 
Rivoli. A benefit, it 
featured military 
music, parading 
and celebrities, and 
attracted much 
attention 


VISIT, right, by 
Broderick Crawford 
‘The Mob’’ star 
to Franklin, Mass. 
where he once 
attended Dean 
Academy, and 
where he was we 
comed at the Morse 
theatre by owner 
Walter Mitchell 
right, and manager 
Jimmy Austin. 


* ss Sp RRR ESEE EERE EE EE S| 


sal-International star 
ng students in the New York Junior 
High School for the Deaf and Hard of 
Hearing. The youngsters read Miss Perreau s 


ips perfectly. 
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AT THE CIRCUIT 
MANAGERS' 
Association conven- 
tion in Bourne- 
mouth, England, 
above. J. Arthur 
Rank, left, chats 
with two of his man- 
agers, Richard 
Turton, and Frank 
Bradley, right. The 
latter, an area 
supervisor, was a 
former Quigley 
Award winner. 
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IN BUENOS AIRES, 
recently, Gene 
Tierney, star of 
"The Way of a 
Gaucho," chats 
with producer Philip 
Dunne, left, 
Natalio Bruski, 
Motion Picture 
Herald representa- 
tive, and Edward 
Cohen, standing 
who is 20th-Fox 
South American 
supervisor. 





By the Herald 


TRIBUTE, by the Motion Picture Bookers 
Club, New York, and the Colosseum 
salesman's union, to Leo Greenfield, pro- 
moted from Universal New York salesman 
to Albany branch manager. At luncheon 
above are Bob Finkel, David Levy 

Mr. Greenfeld, Harry Margolies and Sylvia 
Greenfield. 


AT THE Paramount studio, Laura Elliot 
hostess to Joseph Grossman, right 
Braintree, Mass., exhibitor, and Samuel 
Baron, Jr., Boston banker. 


OUT OF NEW YORK, MGM's "Quo Vadi 
continues to beat "Gone With the Wind’ 
records. At the left, a scene at the Loew's State 
Theatre, St. Louis opening. In array are Russell 
A. Bovim, manager; Joseph Ansell, Ansell Bros. 
circuit; Oscar A. Doob, Loew's vice-president; 
Louis Ansell; Anthony Matreci, Uptown Theatre; 
and Herb Benin MGM St. Lou branch 


manager. 


bower Ure 
MISS JUDY GARLAND 





By the Herald 


TESTIMONIAL, at luncheon in the Astor Hotel 
New York, Tuesday, to Judy Garland, winning 
acclaim in the variety show at the Palace theatre. Her 
admirers were seven AFL theatrical unions. On the 
dais above: Sol Schwartz, RKO circuit president: 
Charles Horowitz, New York deputy mayor: 

Sol Pernick, chairman for the unions; Miss Garland: 
and Richard Walsh, IATSE president. 
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DRAMATIC 
POWER demon- 
strated by Hilde- 
garde Neff and Os- 
kar Werner, right, 
in "Decision Before 
Dawn," 20th Cen- 
tury-Fox's preview- 
hailed action drama. 
Filmed on authentic 
German locations, 
the January release 
also stars Richard 
Basehart and Gary 
Merrill. 





COMEDY IN THE 
STRAW is only part 
of the mirthful 
goings-on in ''Elope- 
ment,'' the movie- 
goer's Christmas 
present with the re- 
em, ~ doubtable Clifton 
< i acenees fae f t . Webb back in ac- 
RICHARD BASEHART hits the line in this scene « oe ay. tion. Sharing the 
rom ‘Fixed Bayonets!,'’ 20th Century-Fox's , “ J spotlight with 
timely, action-full Korean battle drama going , Webb, left, are 
+ to the nation's theatres for December show- § 4 ‘ioe Anne Francis, 
gs. Gene Evans and Michael O'Shea also are pa Ye \ Charles Bickford 
featured ; wae? 5 7 (shown left) and 
William Lundigan. 





" 


CANDID CLOSE-UP 
finds Tyrone Power and 
Ann Blyth, left, with their 
best smiles in focus as 
they complete "I'll Never 
Forget You,’ 20th Cen- 
tury - Fox Technicolor 
romentic drama, all set 
for bookings this month. 


WIRES pour in hailing 
Mitzi Gaynor, right, as 
the star find for ‘51. Pro- 
ducer George Jessel 
reads a few of the happy 
notes received after 
Golden Girl,"’ Mitzi's 
first starring Technicolor 
splash, opened around 
the country. 


(Advertisement) 
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DRIVE-IN SUIT ON ADS 


LATEST IN CHICAGO WAR 


Anti-Trust Action Attacks 
Clause Barring Billing 
Before Prior Run Ends 


The increasing competition between regu- 
lar and drive-in theatres was emphasized 
this week with the filing of an anti-trust 
suit by the 54 Drive-in Theatre, Inc., at 
Kankakee, IIl., against the major distrib- 
utors and some regular theatre operators. 
The point at issue is precedental in that it 
challenges, probably for the first time, the 
clause, in regular film contracts, which pre- 
vents a theatre from advertising a picture 
while it is still running in local first-run 
theatres. 


Suit Emphasizes Widening 
Fight with Indoor Theatres 


The suit, which sets a $225,000 treble 
damage total, has been filed in the U. S. 
District Court of Northern Illinois in Chi- 
cago, and names as defendants Paramount 
Pictures, Inc., Paramount Film Distributing 
Corp., RKO Pictures, Twentieth Century- 
Fox, Universal, Columbia, Loew’s, Inc., 
Warner Bros. Distributing Corp., United 
Artists, Balaban and Katz Corp., Publix- 
Great States Theatres, Inc., Luna Theatre 
Corp., and its owners Mannie Gottlieb and 
Edward T. Gomersall. 

Other aspects of the heightening differ- 
ences between the regular and drive-in situ- 
ations are reflected in two particular areas: 
admission prices and runs, the latter issue 
being particularly stressed in recent court 
litigation based on anti-trust complaints. 

The boiling point of the situation seems 
to be in the Chicago area, where a Federal 
Grand Jury last summer probed alleged 
price fixing by drive-in theatres. At that 
time, it became apparent that indoor theatres 
were becoming particularly sensitive to the 
price pattern of drive-in theatres. 

As far as runs and clearances are con- 
cerned, it has also become evident that 
drive-ins are seeking to improve their play- 
ing position on the availability ladder, and 
are prepared to go to the courts in an effort 
to get first-run pictures. A few weeks ago, 
the U. S. Circuit Court of Appeals in Phila- 
delphia upheld a District Court decision of 
last November permitting drive-ins to bid 
for first run product. 


Appeals Court Upheld 
Drive-in on Run 


The three-judge appeals court, acting in 
the anti-trust case of the Boulevard 
drive-in theatre at Allentown, Pa., owned 
by David E. Milgrim, against the eight 
major distributors, backed up the lower 
court’s finding which held the companies 
guilty of violating anti-trust laws by refus- 
ing first run films to the Boulevard. 
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TWO SCREEN TRUST ACTIONS 
BEFORE U.S. SUPREME COURT 


Two anti-trust suits were before the Su- 
preme Court in Washington this week, one 
involving treble damages of $1,296,000. 

The damage suit involved the Milwaukee 
Towne Corp., which is asking the high court 
to reverse a ruling by the Seventh Circuit 
Court of Appeals against the major distrib- 
utors. The other case concerns a plea filed 
by the Shea circuit in Buffalo and six dis- 
tributors asking the court to reject an appeul 
by Dipson Theatres and to sustain a Circuit 
Court of Appeals decision throwing out the 
latter’s anti-trust suit. 

The Milwaukee suit named Loew’s, Para- 
mount, RKO, Twentieth Century-Fox, War- 
ner Bros. (both distribution and exhibition) 
and Columbia, and charged a monopoly on 
first run exhibition and conspiracy to fix 
admission prices in Milwaukee and to favor 
theatres owned by distributor defendants. 

The District Court ruled in favor of the 
plaintiff but the appeals court reversed the 
verdict. In the first court’s ruling, Thomas 
C. McConnell was also awarded $225,000 in 


fees, which the higher court decided to re 
duce to $75,000. 

Mr. McConnell’s brief submitted last 
weekend, said both lower courts were in 
agreement as to the alleged conspiracy ex 
cept that the appeals court said that Mil 
waukee Towne had never demanded first 
run film during the period involved and 
therefore “no fact of damage” was proved. 

Mr. McConnell’s reply was that such a 
demand had been made, and in any case 
“Since the illegal system had wholly mon- 
opolized the Milwaukee district for 20 years, 
nothing could have been more futile than a 
demand for a first run playing position . . .” 
The decision is not expected before January. 

In the Dipson case, six distributors were 
named: Warners, RKO, Loew’s, Paramount, 
Twentieth Century-Fox and United Artists. 
In its brief to the Supreme Court, Dipson 
claimed the appeals court had misapplied 
the high court’s Paramount decision. The 
brief filed by the six companies and Shea 
challenged this point 








That drive-ins, generally, were prepared 
to follow up this opportunity which pre- 
sumably cleared the way for them to bid for 
first run product, was evident even last 
summer. At that time, Motion Picrure 
HerALp conducted a drive-in survey, and 
one of the questions asked was, “Do you 
believe that drive-in theatres will compete 
more aggressively for early runs?” The 
replies were explicit: 88 per cent said, yes; 
12 per cent said, no. 

The 54 Drive-in, besides seeking dam- 
ages, also requested that an injunction be 
entered to prevent the companies from en- 
forcing the ad clause which, according to a 
spokesman for a major company, “has been 
in effect for so long a time that I can't 
even remember when it first started.” 

The company official added: “First-runs 
should be left alone. To try and climb on 
another fellow’s bandwagon is, to say the 
the least, unethical. It seems rather silly 
to me for one theatre to capitalize on the 
efforts of another which has spent time and 
money in promoting the film. It’s as if the 
first-run house gives the picture a_ big 
buildup, and the other exhibitor puts up a 
one sheet or an ad in the paper saying ‘Me 
too—you can see it here for a lot less ad- 
mission price tomorrow’.” 

Further comment on the issue came from 
William Zimmerman, executive assistant to 
Robert Mochrie, vice-president and general 


sales manager of RKO Pictures. Mr. Zimmer- 
man said, “There is no merit in the suit” and 
added by way of emphasis that a second run 
theatre, for example, that might think this 
advertising unfair, would object 
strenuously if a third or subsequent rup 
house advertised a picture while the former 
was playing it. 

“It all depends whose ox is being gored,” 
said Mr. Zimmerman. 


clause 


Talent Pay Likely 
To Stay Unfrozen 


WASHINGTON: Talent salaries are likely 
to stay unfrozen, if recommendations by a 
special Salary Stabilization Board commit 
tee on film workers, submitted this week to 
the Board in Washington, are approved as 
appears probable. It is reported that the 
proposals of the three-man committee con 
sisting of Roy Hendrickson, Neil Agnew 
and Philip Siff, establish general rules for 
talent pay controls and leave it to the indus- 
try to “police” itself. This would permit the 
studio to their traditional talent 
salary policies as they have been doing dur- 
ing the past year with the approval of the 
Wage Stabilization and Salary boards. The 
Hendrickson report submitted to the 
board’s executive director on Tuesday. Full 
details will probably be released at a later 
date. 
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20th CENTURY-FOX BUSINESS! 














Terry Ramsaye Says 











ORE INSTITUTIONAL FACTS 

about motion pictures, press and 

radio than have ever been pre- 
ented before in one volume appear in 
one issuing from UNESCO, which means 
the United Nations Educational, Scientific 
and Cultural Organization, 19 avenue 
Kléber, Paris 16. The over-all title is Re 
ports on the Facilities of Mass Communi- 
cations, IV, 1950. It is in 606 compact 
7-point type pages. 

It explains the equipment and function 
ing of Press, Film and Radio in forty-four 
countries, with brief, swift recordings of 
their evolvements. It is amazingly de- 
tached, positively impersonal, not a name 
in the book, containing no message beyond 
the facts succinctly stated, endlessly. Like 
kindred lesser volumes that have gone 
ahead, it is a product of extensive staff 
field surveys around the globe and with 
access to all manner of diplomatic sources. 
It is the order of performance that could be 
possible only to such an endowed organiza- 
tion, with facilities and resources beyond 


those e.er to be assembled by any 
industry. 
Eminent authorities in the European 


countries have contributed to the work 
and in the United States the report has 
had the attention of the able Dr. Wilbur 
Shramm, dean of the Division of Com- 
munications of the University of Illinois 
and Dr. Edgar Dale, vice-president of Ohio 
State University. While any literate layman 
can read it, the report is no document for 
casuals and fans. 
Distribution i 
Press, New 


known than 


It is for readers only. 
through Columbia University 
York. It should be 

it ever will be. 

It is the best this observer has seen out 
of the United Nations and its complex 
efforts, so far. It stands in conspicuous 
contrast to the inept motion picture fum- 
blings that emanated from the League of 
Nations those years ago. 


better 
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“FILM FESTIVALS" seems more and more 
to be conclaves of propaganda, vastly 
more concerned with politics than the art 
about which they proclaim so much. Now 
there is to be an Internationa! Film Festival 
in Bombay in January. There a report from 
New Delhi says the largest delegation to 
participate will be sent by Russia and 
headed by the Soviet Minister for Films. 


Sixty feature films are to be shown from 
Communist China, France, Italy, the United 
Kingdom and the United States, among 
thers. It runs five weeks and they're to 
roadshow othe ties. Incidentally there'll 
be an "Oscar nsisting of an ivory 


Asoka Pillar, emblem of India, on a silver 
plaque. No odds on the artists of western 
capitalist lands are quoted. 


ro 2 me 


The Associated Press goes to the trouble 
to bring in a dispatch all the way from 
Michoacan in Mexico via Brownsville, Tex., 
to inform us that Francisco Gomez, aged 
117, has just seen his first motion picture, 
one “fresh from Hollywood," and that he 
had no comment. It must have been the 
same one | saw the other night. 


we owe 


have announcement that Mary Pick- 

ford is to start in a production for 
Columbia release in 1952. It is entitled 
"The Library" and pertains to the influence 
of a librarian on assorted lives. Charles 
Chaplin is at work on “Limelight,” a tale of 
a ballet dancer redeemed from despond by 
a music hall clown, Mr. Chaplin's first since 
"Monsieur Verdoux'’. Mack Sennett is 
engaged in the preparation of "The Sen- 
nett Story" for Paramount. Dorothy and 
Lillian Gish are to co-star, so it is said but 
not signed, in a stage play, "The Grass 
Harp", due on Broadway about February. 
That adds up to three from the album of 
famed old Biograph and two from Key- 
Like MacArthur, they do not seem 
to fade away entirely. 


St REMEMBERINGS — Now we 


stone. 


. * * * 


Another entry for the album of mem- 
ories comes with the announcement of the 
reissue, refurbished, of six hits from the 
1920's by Douglas Fairbanks, the elder, by 
his son Douglas, Jr., and Sol Lesser's newly 
formed Odyssey Pictures. They will in- 
clude Fairbanks at his athletic adventure- 
some best in such as "Robin Hood", "The 
Black Pirate’ and "The Three Musketeers." 
That sets one to remembering back when 
Mr. Fairbanks, fresh from the stage, re- 
ported for his first motion picture to D. W. 
Griffith at Fine Arts for Triangle. "You're 
a jumping jack," said Mr. Griffith, “and 
you'd better work for Mack Sennett.” It 
didn't turn out that way. 


rw se ww 


A HATFUL of neat commentary, cutting 
in all directions with one swift slice, was 
delivered by S. H. Fabian in a New York 
Film Board of Trade speech: "The quality 
of the present theatre TV picture is not 
good enough for entertainment purposes, 
although probably adequate for sporting 


events. 
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TOA Cites 
New Protest 
On Rentals 


Growing protests from exhibition against 
“roadshow film rentals on average or nor- 
mal box office attractions” were reported in 
New York this week by Gael Sullivan, ex- 
ecutive cirector of the Theatre Owners of 
America. 

Mr. Sullivan said, “The protests of exhi- 
bition coming in from all parts of the nation 
ne show an increasing resentment and 
resistance to the unsound sales strategies 
being adopted by distributors 

He continued: “Our claim of being the 
greatest mass medium of entertainment be- 
comes a much-derided myth if the comments 
now reaching us from the west coast are 
shortly reflected in distributor demands on 
up-coming features. 

“The exhibitor, through mounting costs, 
personnel expense, taxation, and other fac- 
tors, is in an economic strait jacket as it 1s, 
and any further hampering of his initiative 
will be adding a noose to his neck. Fore- 
sighted and far-sighted distributors must 
see the necessity of equitable film rental 
terms that will permit the exhibitor a fair 
return and insure a much wider market for 
the play-off of their product.” 


Sullivan Lists Complaints 


Mr. Sullivan then listed complaints from 
Sidney Lust, Washington, D. C.; J. H. 
Thompson, Hawkinsville, Ga.; Robert E. 
Bryant, president of the Theatre Owners of 
North and South Carolina; Jay Solomon, 
president, Tennessee Theatre Owners Asso- 
ciation; B. B, Garner, Lakeland, Fila.; 
Charles R. Gilmour, Denver, Colo.; Edward 
E. Pringle, secretary, Colorado Association 
of Theatre Owners; Pat McGee, Denver, 
Colo.; Morris Loewenstein, president, Thea- 
tre Owners of Oklahoma; Tom Edwards, 
Motion Picture Theatre Owners of St. 
Louis: Arthur H. Lockwood, Boston, Mass.; 
R. R. Livingston, president, Nebraska Thea- 
tre Association; C. E. Cook, president, Kari- 
sas-Missouri Theatre Association; Louis K. 
Ansell, board chairman, MPTO of St. Louis, 
Eastern Missouri and Southern Illinois, and 
M. E. Hensler, president, Motion Picture 
Exhibitors of Florida. 


"River" Opens House 

Henry L.. Needles, formerly Hartford, 
Conn., district manager for Warner Bros. 
Theatres, and a group of New York foreign 
film importers will open their remodeled 
Rialto theatre, Hartford, December 26, with 
“The River.” 


Loew's Votes Dividend 

Directors of Loew’s, Inc., last week de- 
clared a regular quarterly dividend of 37% 
cents a share on the common stock, payable 
December 21 to stockholders of record 
December 11. 















M-G-M's Sensational New Comedy Sweeps America! 


‘TOO YOUNG¢ 
TO KISS’ fe 


In first 23 engage- 
| ments it tops “Go 
For Broke”’ by 4%! just voted Most 


June Allyson 


J Popular Star by 
¥ “Was she a readers of Modern 
_ kid or was x Screen Magazine 
she kidding ?”’ for the 2nd Year! 

M-G-M presents JUNE ALLYSON + VAN JOHNSON in “TOO YOUNG TO KISS" + Screen Play by Frances 


Goodrich and Albert Hackett + Story by Everett Freeman + Directed by Robert Z. Leonard + Produced by Sam Zimbalist 
A Metro-Goldwyn- Mayer Picture 














INDUSTRY LEADERS HAIL 


HERALD INSTITUTE PLAN 


HE recent announcement of The Herald Institute of Industry 
Opinion, designed to provide for the guidance of the industry, 
the combined industry opinion on questions affecting the wel- 
fare of the business has received widespread and enthusiastic ap- 
proval. Herewith is presented a sampling of comment in support 


of the Institute Plan. 


SPYROS P. SKOURAS 

President, 20th Century-Fox Film Corp., 
New York 

This is the type of thinking and planning 
that will help us overcome our difficulties 
and place our future prosperity on a firm 
footing. | want to congratulate you on 
conceiving this plan. 


N. J. BLUMBERG 
President, Universal 
York 

The announcement is very interesting . . 
and | favor ; 


Pictures Co., New 


uch a constructive idea. 


ARTHUR L. MAYER 

Executive Vice-President, Council of Mo- 
tion Picture Organizations, New York 

The Herald Institute seems to me of great 
importance to the future of our industry. 
J. J. FITZGIBBONS 

President, Famous Players Canadian Corp., 
Toronto, Canada 

... Splendid ... for the welfare and pros- 
perity of the industry as a whole. 


EARL J. HUDSON 

President, United Detroit Theatres Corp., 
Detroit, Mich. 

Has a tremendous potential for benefit t 
every branch of our business, and equally 
to the public 


MITCHELL WOLFSON 

Wometco Theatres, Miemi, Fla. 
Congratulations on a i 
to help the indu try. 


onstructive attempt 


H. F. KINCEY 

Wilby-Kincey Service Corp., Charlotte, 

N. C. 

| think you are doing a very fine thing... 
it should pr ¢ considerable value 


the industr 


ALFRED E. DAFF 

Vice-President in Charge of World Sales, 
Universal Pictures Co., New York 

lf everybody can maintain an industry out- 
a purely 


the result 


nfluenced by 
Ifish outlook, | anticipate 


benefit 
benetit. 


ur findinas w be of areat 


CHARLES J. FELDMAN 
General Sales Manager, Universal Film 
Exchanges, Inc., New York 
Excellent and can only bring good results. 


WILLIAM GOLDMAN 

President, William Goldman Theatres, Inc., 
Philadelphia, Pa. 

This project should prove an effective 
medium of consolidating ideas which need 
expression in our business. 


GEORGE M. AURELIUS 
General Manager, Arizona 
Corp., Phoenix, Ariz. 
Unquestionably there is a need for such a 
move and service. This should result in 
substantial benefits to the industry. 


Paramount 





PURPOSES 


An organized, continuous means of 
fact-finding and opinion-gathering— 
on a thoroughly representative basis 
—for the purpose of providing relia- 
ble information for the benefit of the 
motion picture industry as a whole. 

A method of obtaining the indi- 
vidual opinions of all segments of the 
industry on specific points affecting its 
welfare and continuous progress— 
and arriving at combined industry 
thinking in clearly set forth Reports 
available to the entire trade. 

A system for utilizing the vantage 
points of motion picture theatres as 
“listening posts” to ascertain public 
trends on various aspects or develop- 
ments — so as to determine quickly 
whether such factors or developments 
are becoming national trends which 
should be brought to the attention of 
the industry. 

A source of reliably gathered facts 
for release to the public via the press, 
etc.—when incorrect concepts have 
been published to the detriment of the 
industry—or to enlighten those who 
write for widespread readership, so 
that incorrect concepts will not be dis- 
seminated to the public. 
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DARRYL F. ZANUCK 

Vice-President in Charge of Production, 
20th Century-Fox Film Corp., Beverly Hills, 
Calif. 

| appreciate the potential value to the 
industry of an Institute . . . such as Motion 
Picture Herald is launching. Our industry 
today is beset with grave problems and 
this is a far-sighted way of eliciting 
thought which may throw light on ways of 
solving them. .. . If at any time | can be 
of help .. . you can be sure of my whole- 
hearted concurrence in the Institute’: 
and hopes. 


aims 


JERRY WALD 

Vice-President, Wald-Krasna Prod., Holly- 
wood, Calif. 

| think the entire idea is a very construc 
tive one. 


MORTON G. THALHIMER 
SAM BENDHEIM, JR. 
Neighborhood Theatre, Inc., Richmond, Va. 


A very fine movement. 


A. MONTAGUE 

Vice-President and General Sales Manager, 
Columbia Pictures Corp., New York 

| believe your basic idea to be a good one. 


GABRIEL PASCAL 

Producer, RKO Radio Pictures, Inc., Holly- 
wood, Calif. 

| congratulate you on forming The Herald 
Institute and | am certain that under your 
jirection this Institute will achieve its use- 
fulness and aims which it sets out to 
accomplish. 


GEORGE J. SCHAEFER 

President, Stanley Kramer Dist. Corp., 
New York 

An important step and some interesting 
things can develop from The Institute. 


STANLEY H. DURWOOD 

General Manager, Durwood Theatres, 

Kansas City, Mo. 

Your idea of setting up a panel consisting 
f a cross-section of the entire industry 
excellent. 


SAMUEL J. SWITOW 

Vice-President, M. Switow and Sons Enter- 
prises, Louisville, Ky. 

| agree with you thoroughly in that com 
bined thinking is very necessary during 
these trying times. It seems to me that 
the future success or failure of our busine: 
will depend entirely upon the complete 
ooperation of all. 
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CHARLES M. REAGAN 

Sales Executive, Loew's Inc., New York 
May | congratulate you in undertaking 
such an important and constructive plan 
for the benefit of our industry. 


B. B. KAHANE 

Vice-President, Columbia Pictures Corp., 
Hollywood, Calif. 

| think you have a splendid idea. 


LESTER COWAN 

Cinema Productions, Inc., New York 
Whatever you suggest can only serve a 
constructive purpose for our industry. 


ADAM G. GOELZ 

Hippodrome Theatre, Baltimore, Md. 
This is certainly a most democratic way of 
getting opinions, and is one.that will cover 
the business from A to Z. 


OSKAR KORN 

O. K. Theatres Corp., Dailas, Tex. 

The intent on your part certainly deserves 
much consideration, or should we better 
say, the most careful consideration of 
every member of the industry. 


GEORGE F. DEMBOW 

Vice-President in Charge of Sales, National 
Screen Service Corp., New York 

This idea and its planning deserve the 
highest commendation as a constructive 
force for the general industry welfare. 


SAMUEL G. ENGEL 

Producer, 20th Century-Fox Film Corp., 
Beverly Hills, Calif. 

Your proposed plan for a fact-gathering 
Institute should prove to be helpful in 
resolving industry-wide problems. 


OSCAR A. MORGAN 

Short Subject Sales Manager, Paramount 
Film Dist. Corp., New York 

An extremely constructive move and one 
that should give The Herald Institute in- 
formation which can be extremely valu- 
able to the future of the industry. 


H. M. RICHEY 

Director, Exhibitor Relations, Loew's, Inc., 
New York 

The need for an Institute of Industry 
Opinion has long been felt. . . . The work 
and effort necessary to put together such 
an institute will not be an easy task, but 
it is typical of the industry service you 
have always attempted to render and for 
this you are deserving of the appreciation 
of the entire industry. 


JULES LEVEY 

Fabiola Enterprises, Inc., New York 

Your creation of The Herald Institute of 
Industry Opinion is a noteworthty project. 


EDMUND BELOIN 
Writer-Producer, Hollywood, Calif. 
This is a wonderful idea. 
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ORGANIZATION © 


The Herald Institute consists of 
an administration and editorial board, 
composed of editors and executives of 
the Quigley Publishing Company and 
three industry panels. Thus: 

(1) An Exhibitor Panel, thorough- 
ly representing all sizes of theatres in 
all types of locations throughout the 
United States and Canada. 

(2) A Production Panel, represent- 
ing producers, directors, writers, 
players and others—independents as 
well as those employed by, or affliated 
with, major studios. 

(3) A Distributor Panel, repre- 
senting executives of the distribution 
companies and others concerned with 
marketing motion pictures. 

The Herald Institute will be com- 
pletely independent and impartial. Its 
function will be to provide a reliable, 
united information service from all 
parts of the industry to the industry 
as a whole. The individual opinions 
of panel members never will be attrib- 
uted to them by name, without ex- 
pressed permission. All possible effort 
will be made to make certain that 
facts or opini are unbiased, reli- 
able and dedicated to one purpose: 
to provide combined industry think- 
ing on industry problems for the 
benefit of the entire industry. 








SOL LESSER 
Producer, Hollywood, Calif. 
A worthy project. 


CLARENCE BROWN 

Producer-Director, M-G-M, Culver City, 
Calif. 

| think this is a fine idea. 


NORRIS HADADAY 

7 eis Alabama Theatre, Birmingham, 
Ala. 

The reasoning behind such an idea is 
basically sound . . . and much should be 
accomplished. 


ALBERT S. ROGELL 

President, Rogell Productions, Hollywood, 
Calif. 

| am very enthused. . . . This should cer- 
tainly fill a long-felt need. It is a move 
forward. 


ROBERT EMMETT DOLAN 

Producer, Paramount Pictures, Inc., Holly- 
wood, Calif. 

| am sure The Institute will serve a deeply 
needed purpose. 


ROBERT SISK 

Producer, Warner Bros. Pictures, Inc., 
Burbank, Calif. 

The idea is good. 


JOSEPH H. NEWMAN 

Producer, 20th Century-Fox Film Corp. 
Beverly Hills, Calif. 

| would like to commend you for establish- 
ing The Herald Institute. | am certain that 
it is going to be of great benefit to the 
entire industry. 


KENNETH J. SHIFFIN 

Manager, President Theatre, Manchester, 
Ga. 

| am sure The Herald Institute constitutes 
the fulfillment of a long-felt need in the 
industry and feel it will accomplish a great 
deal in coordinating, informing, advising 
and generally combining a source of 
opinion never before approached in the 
long history of motion pictures. 


CHARLES SIMONELLI 

Eastern Manager of Advertising and Pub- 
licity, Universal Pictures Co., New York 

| think this a most important contribution 
to the industry. 


ROBERT LEVINE 

Levine Enterprises, Norfolk, Va. 

A concrete example of moving forward in 
our business. 


WILLIS E. SHAFFER 

Fox Theatre, Hutchison, Kans. 

. . . A very important step in the right 
direction for the welfare of our industry. 


MONROE GOODMAN 

Executive Ass't to President, Paramount 
Film Dist. Corp., New York 

We feel this is a great progressive step. 


CHARLES L. CASANAVE 

Executive Vice-President, Motion Picture 
Sales Corp., New York 

| am tremendously interested. Let me take 
this opportunity to again congratulate you 
for your good work. | have often thought 
that what we really needed in this industry 
is one hundred or more Martin Quigleys. 


Total response is sweepingly repre- 
sentative of all branches and segments 
of the industry. Innumerable sugges- 
tions have been, advanced and are un- 
der study. Panels have been organized. 

The first report of The Herald In- 
stitute will be published in an early 
issue. Further reports will be pub- 
lished at regular intervals thereafter 
on a continuing study basis. 
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COMPO 


WANTS 


"22 MOVIETIME 


AS TEXAS EXHIBITORS met in Dallas and heard a report on the local Movietime U.S.A., which 
estimated they received $130,000 in newspaper and radio mention at a cost of $38,000. The 


offair was a tribute to film salesmen. 


Still glowing with enthusiasm over the 
success of the 1951 Movietime U.S.A. drive, 
The Motion Picture Organiza- 
tions already is visualizing a and 
even broader campaign for the coming year. 

The COMPO executive board is expected 
to take up the matter at its next meeting 
now slated for early in 1952. Current plans 
call for an expenditure of more than $1,000,- 
000 on Movietime U.S.A. next year and this 
estimate is based on the indication that the 
1951 drive ran to $1,200,000 

From Dallas this week came a report that 
Texas had netted exhibitors 


Council of 
similar 


Movietime in 
at least $130,000 in gratis newspaper 

1 radio time on the basis of an in- 

tf only $38,000. Charles E. Car- 

den, retiring coordinator of COMPO in that 
state, that 6,000,000 
Texans, or 75 per cent of the population of 
heard about Movietime during the 


told exhibitors some 
the state, 


drive. “Surely,” he said, “the impact of this 
great campaign will gain for your box office 
good return of the so-called ‘lost audience’ 


of motion pictures.” 
Campaign in Utah and Dixie 


In Utah, a Movietime U.S.A. campaign 
opened belatedly last week and Movietime In 
Dixie U.S.A. also announced start of a star 
tour, with three separate units splitting up to 
cover the area. During the campaign this 
summer a number of communities had been 
missed by the visiting Hollywood personali- 
ties. 

COMPO 
salesmen 


week 
their 


The Texas unit of last 
59 Dallas film for 
part in the Movietime campaign with a tes- 

Each 
recognizing 
the 
Industry and 


honored 


timonial 
scroll 

parable 
Motior 
Texas U 


dinner was presented a 
their 
selling of the 
Movietime in 


“proudly incom- 
achievements in 
Picture 
S.A 
ambassadors” for the 

Robert J 


U.S.A., and the 


and naming them “special 
industry 

O'Donnell, head of Movietime 
first speaker, said: “T 


can 
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think of nothing more fitting to mark a high 
point in Movietime than to have the oppor- 
tunity tonight to commend you fellows who 
ran with the ball in Texas. I suppose I am 
in a position to tell you, from a good ob- 
servation post as national chairman, what a 
wonderful job you have done. 

“If every state in the union had done a job 
similar to that performed in Texas, results 
would have been higher by 30 per cent.” 


Film Salesmen Honored 


Many other industry personalities were on 
hand for the honor the film 
salesmen and their vital part in the success 
of the Movietime campaign in Texas. Wil- 
liam McCraw of the Variety Clubs was one 
of the speakers and raised many a chuckle 
with his observations. 

COMPO executives at national headquar- 
ters in New York feel confident that the 
1952 Movietime will benefit substantially 
from the learned this year. A 
COMPO spokesman said final figures for 
the 1951 campaign would prove the exhibi- 
tors of the country matched the $600,000 
contributed by the distribution companies for 
national advertising in connection with the 
1951 Movietime drive 

As cited by Mr. Carden in Texas, the 
financial report on the drive there reflects a 
deficit of $720. “We are not calling on the 
individual exhibitors to contribute to this,” 
he said. “This deficit and supplement op- 
erating budget of $7,000 will be underwritten 
by the larger operating circuits here in 
Texas.” 

Mr. Carden, who is succeeded by Kyle 
Rorex in his Movietime post and returns to 
his duties with Interstate Circuit as drive co- 
ordinator, said that of the estimated $130,000 
publicity “conservative” 
$100,000 came from newspaper space, while 
and net 
excess of 


speakers’ 


occasion to 


lessons 


free secured, a 


radio announcements 
work programs added up to “in 
$30,000." He added that the 


gratis 


spot 


bureau had proved highly successful and that 
speakers would continue to be at the service 
ot exhibitors. 

A large delegation of show people was on 
hand at the airport this week when the Hol- 
lywood troupe, consisting of Dean Jagger, 
Paula Raymond, Marshall Thompson, Mari- 
lyn Nash, Moreen Michaels and writers An- 
son Bond and Dane Lucifier, arrived at the 
Utah airport. Their tour started when they 
met Governor J. Bracken Lee and Mayor 
Earl J. Glade in Salt Lake City. 


Insist Booth 
Be Manned 
By Two Men 


WASHINGTON: The theatres’ first con- 
crete attempt to cash in on the industry’s 
change-over to safety stock failed here last 
week. The District of Columbia Commis- 
sioners turned down the request by a group 
of local exhibitors to drop a local regulation 
requiring two operators to be in the projec- 
tion booths during all showings. 

The application came from the Theatre 
Owners of Metropolitan Washington and 
was based on the almost universal use of 
safety film which, it said, made continued 
enforcement of the old regulation unneces- 
sary. The local union came out in opposition 
to the change and its view apparently pre- 
vailed. 

The Commissioners’ ruling is likely to set 
an important precedent at a time when a 
large sector of the industry is anxious to 
reap the benefit of the conversion to safety 
stock, Observers have long warned that, 
even though the switchover may be com- 
plete, it will be many years before insurance 
rates can come down and regulations cover- 
ing the construction of booths can be al- 
tered. 

The manufacturers of raw stock for some 
time now have discontinued making nitrate 
stock, but some of the laboratories still have 
a backlog of it and continue to print on it, 
particularly for the newsreels. 

The big problem, it is pointed out, centers 
around the reissues now in the vaults. Un- 
less they are taken out of circulation or 
safety prints are substituted, actual benefits 
to the industry in terms of insurance and 
other regulations will be slight. 

The District Commissioners here acted 
after Fire Marshal R. C. Roberts recom- 
mended that two men be on duty until the 
transition to safety film is complete. At the 
same time, he pointed out that the regula- 
tions do not call for two licensed operators 
but for only one operator and an assistant. 


Seattle Columnist Helps 


Celebrate Movietime 

Frank Lynch, Seattle Post-Intelligencer 
columnist, is running a series of pieces on 
the history of motion pictures in Seattle in 
conjunction with Movietime U.S.A., accord- 
ing to Marshall Woodbridge, Seattle. 
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CHWARTZ 





HITS 


GREENE STAND 


RKO Theatres President, 


in Open Letter, Attacks 
Stockholders’ Leader 


Sol Schwartz, president of RKO Theatres, 
last week fired a broadside in his manage- 
battle David 
chairman of a stockholders committee which 


ment’s proxy with Greene, 
is seeking representation on the company’s 
board of directors. 

In an open letter to Mr. Greene, mailed 
to all RKO stockholders, Mr. 
charged that two letters sent them by the 
former had contained statements “which this 


Schwartz 


management considers either deliberate dis- 
tortions, or misstatements made because you 
lack an understanding of the motion picture 
and theatre business.” 


Charges Distortion 


The extraordinarily frank and aggressive 
letter, which brought the argument down to 
a personal level, challenged Mr. Greene to 
make known what had transpired at private 
luncheons between him and Mr. Schwartz 
and charged Mr. Greene with distorting and 
withholding certain facts. 

“Has not control been your sole objective 
since last spring when you first asked me to 
join the ‘Greene Team’?” Mr. Schwartz 
asked. “Have you forgotten the inducements 
you offered me? Did you not offer me stock 
options as a reward for my cooperation? Did 
you not ask me to influence the other direc- 
tors to give you two seats on the board? 
Did you not say that in addition to two direc- 
tors you wanted assurance of my cooperation 
for your policies?” 

Mr. Schwartz cited a conversation with 
Mr. Greene in which the latter had warned 
him that refusal to cooperate would result 
in a proxy fight despite expense, attack on 
management generally and other measures 
The letter also recounted Mr. Greene’s ac- 
tion to get the Department of Justice to in- 
vestigate and cited the Federal Court's re- 
fusal to act on motions to remove certain 
directors and to restrict the right of Irving 
Trust Company to vote the 929,020 shares, 
or approximately 24 per cent of the outstand 
ing stock which it holds beneficially for 
Howard R. Hughes. 


Refers to Stock Record 


The 


Mr. Greene’s assertion that only four out of 


RKO Theatres president countered 


15 directors and/or officers own any stock in 


RKO Theatres by referring him to th 
records. “If you had looked, wouldn’t thes¢ 
records have shown that of the six nominees 


for directors and the four principal officers, 
stockholders on Novem 
ber 7, the record date?” he wrote in his let 
ter to Mr. Greene. 

Mr. 


Greene’s failure te 


nine out of 10 wer« 


took 


mention that two 


with Mr 
of the 


Schwartz issue 
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present directors represent 929,020 shares of 
stock and asked: “Is this lack of knowledge 
or misrepresentation ?” 

And he went on: “In your November 15th 
letter you state that management reported 
earnings after taxes for the first nine months 
of 1951 of $673,267 (exclusive of non-recur- 
ring profit of $380,577 derived from the sale 
of capital assets.) Management reported net 
profit after all charges of $1,053,844 for such 
period. The same report shows profit on sale 
of capital assets of $380,577 before taxes. 
Don’t you know the latter figure cannot be 
deducted from the net profit (which was 
after taxes) without distorting the operating 


sy 


figures ? 
Comparison Called Unfair 


The Greene letter also compared the op- 
erating income of RKO Theatres with that 
of other theatre circuits. Said Mr. Schwartz: 
“You failed to state that RKO operates 95 
theatres in contrast to approximately 700 for 
one chain and more than 400 for each of the 
other two. Did you not know that a com- 
parison of this type would be unfair to each 
of the four companies because of varying 
operating conditions and varying deprecia- 
tion and maintenance charges ? 

“Was this comparison made to mislead 
stockholders or because you have insufficient 
experience in this business to know that a 
direct comparison would be unfair to each 
one of the four companies? You failed to 
state that about 45 per cent of the RKO 
theatres are in the New York area; that 
ibout 80 per cent are located in the larger 
eastern cities where television made its first 
and strongest inroads.” 

The letter went on to cite RKO Theatres’ 
interest in theatre television and the estab- 
lishment of vaudeville on a two-a-day basis 
it the Palace theatre in New York, with all 
the resultant publicity. 


Greene Is Challenged 


Mr. Schwartz challenged Mr. Greene to 
produce evidence to prove that he could 
improve earnings and to cite “constructive 
suggestions” he had given management that 
would increase earnings. 

The first annual meeting of RKO Thea- 
stockholders to directors since 
formation of the company following its di- 
vorcement from RKO will take 
Mr. Greene claims to 
represent about 300,000 shares and is solicit- 
ing proxies for five board nominees 


tres’ elect 
pictures 
place December 6 


Elects Crew Members 

The Variety Club of New England has 
elected the following crew members for 
1952: Philip Smith, Martin Mullin, Arthur 
Lockwood, Walter Brown, James Marshall, 
Meyer Stanzler, Theodore Fleisher, Louis 
Richmond, Michael Redstone, Max Leven 


ind Harry srowning. 
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Urges Joint 
Meeting on 
Film Rentals 


An alliance of the two national exhibitor 
organizations—Theatre Owners of America 
and Allied States Association—to “wrestle 
with the film rental subject” has been pro- 
posed by Thomas James of the Comet the- 
atre in St, Louis, Mo., to the TOA head- 
quarters in New York. 

Said Mr. James: “Because, unltke other 
industries, this problem remains the same, 
no ‘measuring yardstick’ has been found for 
film rentals, TOA could announce a film 
clinic at the top level. 5 

“Invite in the near future a representative 
of Allied and other national theatre organi- 
zations and distributor representatives either 
in New York or elsewhere, get in a sincere 
huddle, wrestle with the film rental subject 
not once but periodically, until common 
sense levels are reached and confidence is 
established between seller and buyer, as in 
other industries.” 

Mr. James also suggested a program to 
get the Hollywood studios to permit public 
viewing of film production, and it has been 
indicated that Mitchell Wolfson, TOA presi- 
dent, will confer with the studios on the 
subject. 

Meanwhile, in New York, Mr. Wolfson 
was in receipt of a letter from Emmett 
Thurman, an attorney in Denver, saying 
that “. . . . . investigation would disclose 
that certain . distributors . are still 
directly and/or indirectly ‘block-selling’ and 
that they are not living up to the spirit 
and/or letter” of the anti-trust case decrees. 
Mr. Wolfson’s reply to Mr. Thurman’s let- 
ter, which was sent to other industry lead- 
ers, was that such contentious issues could 
easily be resolved by arbitration, 

Mr. Thurman has been associated with the 
industry for many years. 


Arthur Schmidt Leaves 
Columbia Advertising Post 


The resignation of Arthur Schmidt, di- 
rector of publicity, advertising, and exploita 
tion of Columbia Pictures, effective Decem- 
ber 31, was announced last week by N. B. 
Spingold, vice president in charge of the 
company’s general public relations. 

“Mr. Schmidt’s resignation is a matter of 
great personal regret to me and to the other 
executives of the company,” Mr. Spingold 
said, “We have treasured his association 
with us, and his stated position that his serv- 
ices would not be available to Columbia after 
the conclusion of his present contract at the 
end of December came as a complete sur- 
prise.” 

Mr. Schmidt 1945 
after leaving the Navy, in which he held the 
rank of commander. For three years he was 
advertising consultant at the Columbia studio 
in Hollywood. He joined Columbia’s home 
office in 1948 as the head of the department 
he is about to leave. 


joined Columbia in 
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TALE OF FIERY LOVE AND HIGH ADVENTURE? 
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Box Office 
For 


November. 


Champions 
1931 


The Box Office Champoins are selected on the basis of the gross revenue at key city 


theatres throughout the country. 


AN AMERICAN IN PARIS 
( Metro-Goldwyn-Mayer ) 

Produced by Arthur Freed. Directed uy 
Vincenet Minnelli. Written by Alan Jay 
Lerner. Technicolor. Cast: Gene Kelly, Les- 
lie Caron, Oscar Levant, Nina Foch, 
Georges Guetary, Eugene Borden, Martha 
Bamattre. (Champion for the second 
month.) 


THE BLUE VEIL 
(RKO-Wald-Krasna) 

Produced by Jerry Wald and Norman 
Krasna with Raymond Hakim as associate. 
Directed by Curtis Bernhardt. Written by 
Norman Corwin, from a story by Francis 
Campaux. Cast: Jane Wyman, Charles 
Laughton, Richard Carlson, Joan Blondell, 
Agnes Moorehead, Don Taylor, Audrey 
Totter, Cyril Cusack. 


DETECTIVE STORY 
(Paramount ) 

Produced and directed by 
Mee 


William 
Written by Philip Yordan and 
Robert Wyler. Cast: Kirk Douglas, Eleanor 
Parker, William Bendix, Horace McMahon, 
Lee Grant, Warner Anderson, George 


MacReady, Luis Van Rooten, Gladys 


George. 


TEXAS CARNIVAL 
(Metro-Goldwyn-Mayer ) 

Produced by Jack Cummings. Directed 
by Charles Walters. Written by Dorothy 
Kingsley. Technicolor. Cast: Esther Wil- 
liams, Red Skelton, Howard Keel, Ann 
Miller, Paula Raymond, Keenan Wynn, Tom 
Tully. 


A STREETCAR NAMED DESIRE 
(Warner Bros.) 

Produced by Charles K. Feldman. Di- 
rected by Elia Kazan. Written by Tennessee 
Williams. Cast: Vivien Leigh, Marlon 
Brando, Kim Hunter, Karl Malden, Rudy 
Bond, Nick Dennis, Peg Hillias, (Cham- 
pion for the second month.) 


TWO TICKETS TO BROADWAY 
(RKO) 

Directed by James V. Kern. Written by 
Sid Silvers and Hal Kanter. Technicolor. 
Cast: Tony Martin, Janet Leigh, Gloria 
DeHaven, Eddie Bracken, Ann Miller, Bob 
Crosby, Barbara Lawrence. 





Metsger Hits 
High Scales 


Gus Metzger, chairman of the Southern 
California Theatre Association, 
this week strongly attacked what he charged 
was a deliberate policy of distributors selling 
first run theatres and ‘forcing 


Owners 


away fron 
increased admission prices.” 

In a telegram to TOA headquarters in 
New York Mr. Metzger said: “The policy 
is reducing the value of the programs play- 
ing regular first runs since the public is led 
that these 
ry pictures 


to believe regular releases are 
seconda 
long-term ‘road 
ask that the 


his proposed admission 


In negotiating these 


show’ runs the distributors 


bidder incorporate 
in the bid. This is being used in some 
lecision of the 


Para- 


prices 
circumvent the 
States Court in the 


cases to 
United Supreme 
mount anti-trust case 
“Through this policy of licensing pictures 
for extended runs the natural flow of product 
to the subsequent run theatres is interrupted 
and consequently these theatres are suffering 
greatly through bookings At 
present there are 164 closed theatres in this 
exchange area with the number likely to 


inferior 
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increase as a result of this threatened cur- 
tailment of normal product. 

“These pictures are purportedly put up 
for bids. However, since there is no public 
opening of bids, there is no way of deter- 
mining whether the distributor selects his 
own customer regardless of the bids filed.” 

Mr. Metzger said that the association had 
employed the law firm of Fendler, Weber 
and Lerner to study the application of the 
Jackson Park decision to the problem in Los 
Angeles. “If they find the circumstances 
similar,” he court action will be 
filed in the near future.” 


said, “a 


20th-Fox Plans Second 
Omnibus Feature 


Twentieth Century-Fox has scheduled a 
omnibus feature film, “We're Not 
Married,” on its 1952 production program. 
The story deals with the mishaps of seven 


second 


couples who learn they have been married 
by an unqualified justice of the peace. Al- 
ready set for the cast are Ginger Rogers, 
Fred Allen, Mitzi Gaynor, Zsa Zsa Gabor, 
Marilyn Monroe and David Wayne. Nun- 
nally Johnson will produce and Edmund 
Goulding will direct, with production to start 
December 10, The other sequence film now 
in progress is “O. Henry’s Full House,” 
which is based on a quintette of O. Henry 
short stories. 


Universal 
Sales Heads 
Meet Dec. 10 


Universal Pictures’ sales executives from 
all sections of the country will meet for a 
series of top level policy and planning meet- 
ings at the Universal-International Studios 
during the week of December 10, it is an- 
nounced. 

One of the principal objectives of the 
meetings will be a review and finalization of 
plans for the release of the recently an- 
nounced 36-picture program, half in Techni- 
color, in 1952, and representing the most 
ambitious production program in the history 
of the company. 

Every phase of the company’s operations 
will be represented at the coast sessions with 
Alfred E. Daff, vice-president and director 
of world sales, and Charles J. Feldman, do- 
mestic sales manager, heading the distribu- 
tion group which will include F. J. A. Mc- 
Carthy, southern and Canadian sales man- 
ager; Foster M. Blake, western sales man- 
ager; P. T. Dana, eastern sales manager, 
and James J. Jordan, circuit sales manager. 
\lso district managers David A. Levy from 
New York, P. F. Rosian from Cleveland, 
John J. Scully from Boston, Manie M. Gott- 
lieb from Chicago, Barney Rose from San 
Francisco, James V. Frew from Atlanta and 
Henry H. Martin from Dallas. 

Leo Spitz, executive head of production; 
William Goetz, in charge of production, and 
Ed Muhl, vice-president and general man- 
ager of the studio, will head the production 
group attending the meetings. 

David Lipton, vice-president in charge of 
advertising and publicity; Al Horwitz, stu- 
dio publicity directer; Charles Simonelli, 
eastern advertising and publicity department 
manager, and Philip Gerard, eastern pub- 
licity manager, will head the advertising and 
publicity group at the sessions. 

The overseas operation will be dealt with 
by Americo Aboaf, vice-president and for- 
sales manager of Universal-Interna- 
tional Films, Inc., and Fortunat Baronat, 
foreign publicity director for Universal- 
International Films, Inc. 


William German Heads 
New York Variety Club 


William German last week was elected 
chief barker of the Variety Tent of New 
York, No. 35. He succeeds Fred Schwartz. 
Other officers are Ira Meinhardt, 
first assistant chief barker; William F. 
Rodgers, second assistant; Edward Lach- 
man, property master; and Saul Trauner, 
dough guy. Canvasmen elected are: Harry 
Brandt, Russell Downing, Jack Ellis, Ed 
Fabian, Harold J. Klein, Martin Kornbluth, 
Charles E. Lewis, Robert Mochrie, Abe 
Montague, Jerry Pickman, Walter Reade, 
Jr., Herman Robbins, Bert Sanford, Cy 
Seymour, George Skouras, Dick Walsh, 
Max Wolff, Nathan Furst, Morris Sanders, 
and David Snaper. 


eign 


elected 
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“Chalk up this “Boxoffice future bright as a silver dollar 
U-I film as an ... tremendously satisfying entertainment.” 
Academy Award — MOTION PICTURE HERALD 
contender !”’ 

— SCREEN GUIDE 






“Excellent for adults 
and youngsters.” 
— PARENTS MAGAZINE 










“Rates Academy Award... unques- 

ae & tionably certain to win enthusiastic 

— . approval from all types of movie-goers.” 

“... one of the enthralling pictures > ni y —SHOWMEN'S TRADE REVIEW 
of your movie year. . . scratch off i” 24 lee 

another niche in the 10-Best lists.” 


—N.Y, WORLD TELEGRAM AND SUN aS BrI GHT 
performance in the movie ‘Bright ; 
Victory’ strums every heartstring.” 


WALTER WINCHELL ARTHUR KENNEDY - PEGGY DOW 


with JAMES EDWARDS * WILL GEER ong JULIA ADAMS 
Screenplay by ROBERT BUCKNER * Based on the novel “Lights Out” by Baynard Kendrick » Directed by MARK ROBSON + Produced by ROBERT BUCKNER + A UNIVERSAL-INTERNATIONAL PICTURE 
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“DISTRIBUTION-ITIS” Allied Group 
IS LEVEY DIAGNOSIS Hears Talks 


The industry is now, and has been for 
years suffering from an illness called “dis- 
tribution-itis,” according to Jules Levey. 
This is how the onetime film buyer, general 
sales manager and now independent producer 
liagnoses the condition 

‘The perpetual complaint from exhibitors, 
except for limited periods, is that there aren’t 
enough so-called ‘A’ or strong box office pic- 
tures. The theatre-going public stopped 
patronizing theatres, or limited their patron- 
age, with the topic of conversation from all 
sources maintaining that quality no longer 
was high enough to induce them to go.” 


Mr. Levey further diagnoses 
causes and describes as the prin- 
cipal one “distribution-itis” which 
he defines as “the antiquated, out- 
moded, medieval system under 
which it is difficult for new pro- 
duction creators to survive.” 


His probing scalpel further finds this: 

“All existing major distributors could be 
consolidated into one company insofar as the 
final, basic deal for the distribution of a pic- 
ture is concerned. Many additional, strong 
box office pictures could be produced and 
made available to theatres and the public 
under any new streamlined, practical system 
of distribution. The talent and creative 
brains are available and more can be devel- 
oped. Ifa fair system of distribution were 
created for the independent producer, there 
would be more producer-showmen joining 
this group.” 

He takes the position the major producing 
companies can turn out only a limited num- 
ber of outstanding attractions. ‘To increase 
the number, therefore, the additional supply 
must come from other sources, especially 
when the only picture that will give a good 
account of itself is the one of distinctive 
quality,” Mr. Levey observes 


Cites Kramer as Example 


in example, he cites Stanley Kramer. 
He has the best record in recent years as 
an individual producer,” Mr. Levey declares. 
[ maintain there are many more Stanley 
Kramers. What a difference it would make 
to the industry if from these Stanley Kram- 
ume the additional 10 pictures for which 
ndustry is crying! But the outlook for 
men, now and in recent years—and 
fr present indications for the future—has 
not been and is not favorable. Financing 
is difficult to obtain. All costs have risen, 
including distribution. The individual or 
independent producer, however and apart 
from distribution fees, is saddled with so 
many unusual charges that he is left with 
a limited profit even when his picture does 
a very substantial gross.” 

“Ot course, there is always the exception,” 
he continues. “But I am thinking of the in- 
lependent producer who wants to turn out 
two or three pictures a year. In view of the 
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basic formula for distribution, he is extreme- 
ly fortunate if he shows a reasonable profit 
unless he is fortunate enough to make a 
smash. Yet if his picture falls short of its 
mark, Mr Independent Producer is out of 


business.” 


Mr. Levey also takes the posi- 
tion the fate of the independent 
producer is more an_ exhibitor 
problem than anyone else’s “be- 
cause it affects the very core of 
his (the exhibitor’s) existence.” 
He views it as problematical “just 
how many theatre men realize 
why there aren’t more good pic- 
tures available to them.” 


While he finds himself clear as to analysis, 
Mr. Levey readily acknowledges the cure is 
not conveniently at hand. “I realize I am 
touching on a matter that is not too easy to 
solve; that the changes necessary in our 
present outmoded distribution system have 
been discussed many times and nothing 
done.” Nevertheless, he maintains the in- 
dustry will continue to be plagued with what 
he terms consequences of ‘‘distribution-itis” 
unless there is developed machinery making 
it possible for creative brainpower, available 
and latent, to make pictures on a “50-50 
chance of recouping their investment with 
a likelihood of profit based on the result.” 


A. J. Balaban Leaves Roxy, 
Katz Executive Director 


A. J. Balaban, executive director of the 
Roxy theatre, New York, Tuesday made for- 
mal announcement of the completion of the 
active ten-year portion of his contract as of 
January 1, 1952. After that date, the 
Roxy will be under the executive director- 
ship of David T. Katz, formerly managing 
director 


On Selling 


PITTSBURGH: Some 150 exhibitors at- 
tending the 3lst annual two-day convention 
Monday and Tuesday of the Allied Motion 
Picture Theatre Owners Association of 
Western Pennsylvania heard talks on show- 
manship from executives of major compa- 
nies, addressing the opening session at the 
William Penn Hotel. 

Among the speakers were Max E. Young- 
stein, vice-president of United Artists; Jerry 
Pickman, Paramount’s director of advertis- 
ing, publicity and exploitation; Dan Terrell, 
MGM director of exploitation, and Jack 
Jackson, National Screen Service public re- 


lations director. 


Youngstein Optimistic 


Mr. Youngstein said: “We have to get 
behind this business and stop it from dying. 
And to get to that we must provide the kind 
of entertainment that appeals to the entire 
family, and such entertainment as others 
cannot give... Be assured we are not 
going out of business. We will grow and 
grow by giving the large and small exhibitor 
the utmost in value.” 

Mr. Terrell discussed the exploitation of 
“Quo Vadis,” and Mr. Jackson said, “Many 
of you have lost your enthusiasm for the 
greatest business in the world. You are of 
the opinion that some Aladdin will come 
along with a lamp or some other gadget to 
do the work for you. Well, that isn’t going 
to happen.” 

Fred Beedle, president, was also a speak- 
er, as was Dave Hadburg, chairman, who 
dealt with improving the organization. Mr. 
Pickman said, “We need something more 
than ‘Movietime U. S. A.’ to help us sell 
pictures on a national basis. Undoubtedly 
we all are at fault by probably not working 
hard enough, though we are willing and do 
try any new method to get the public into 
the movie houses. We want to help all ex- 
hibitors down the line but we do want 
someone to tell us what is wrong with the 
product, if anything.” 


Myers Is Speaker 


\bram F. Myers, general counsel of na- 
tional Allied, was the main speaker at a 
closed session Tuesday. Mr. Myers said four 
areas were doing badly box office-wise, and 
western Pennsylvania was one of them. He 
urged the full support of the Council of 
Motion Picture Organizations. 

Mr. Beedle was reelected president, Nor- 
man Mervis was named vice-president and 
Earl Beckwith, treasurer. The newly- 
elected board of governors consists of Theo- 
dore Manos, Mr. MHadburg, Theodore 
Grance, William Wheat, III, Spear Ma- 
rousis, and Ben Rosenberg. 

Mr. Myers paid tribute to the late M. A. 
Rosenberg, at one time president of national 
Allied and the local Allied unit. 
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s Amazing On The Screen. an 
SENSATIONAL At The Boxoffice!! 


We're bursting our superlatives at the seams over the latest hit in 
Paramount's steady stream of hits! We wish you could talk personally 
to exhibitors in all 253 cities where it’s played. They figured it to be 
big—and it turned out to be sensational ! 





For instance: a 5-year non-holiday record opening in Denver; a new 
4-year record in Philadelphia; biggest Paramount opening in months in 
Buffalo. Far beyond expectations right across the entire country, includ- 
ing Denver, Hartford, Chicago, Minneapolis, Seattle, Providence, Kansas 
City, Lincoln, Akron, Tucson and scores of other spots. 





This George Pal production is the spectacle-thriller 


that’s absolutely in a class by itself in perform- “WHEN WORLDS 
ance...such amazing entertainment that business yore 


= ° TECHNICOLOR 

iS up like a rocket! Produced by George Pal 
ates Directed by Rudolph Maté 

Screeenplay by Sydney Boehm 


Based on a Novel by 
Edwin Balmer and Philip Wylie 
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U.A. LISTS II 
FOR 5 MONTHS 


Heineman Cites Emphasis 
on Top Quality, Offering 
“Best in Five Years” 


Eleven major films to be released during 
the first five months of the new year will 
launch United Artists’ 1952 releasing pro- 
gram, described as the best UA “has offered 
to exhibitors and to the public in five years.” 

William J. Heineman, vice-president in 
charge of distribution, said this week in New 
York that emphasis was on top quality 
independent productions only, many with all- 
star casts, some in color and all representing 
full-budgeted production achievements 


Bette Davis to Be Starred 


rhe first major offering will be “Another 
Man’s Poison,” starring Bette Davis, Gary 
Merrill and Emlyn Williams. The murder 
drama, which will go into distribution Janu- 
ary 16, was directed by Irving Rapper for 
Douglas Fairbanks, Jr., and his associates, 
H. Alexander MacDonald and Val Guest 
Earlier in the month, UA will release: 
“The Lady Says No,” January 4, with Joan 
Caulfield and David Niven, directed by 
Frank Ross for Ross-Stillman productions 
rhe supporting cast is headed by Lenore 
Lonergan, James Robertson Justice and 
Frances Bavier. 
‘Chicago Calling,” January 11, an Arrow- 
roduction, co-starring Dan Duryea 
Anderson. 
Peter Berneis and directed by John 


The drama was pro- 


Scheduled for x the next few 
nonths w I he following major pro 
with shooting completed and 

now in the final stages of editing and scor 
ing Definite dates will be announced 


shortly 
“High Noon” Stars Cooper 


“High Noon,” a western drama starring 
Gary Cooper and produced by Stanley 
Kramer. Fred Zinnemann directed the cast, 
which features Thomas Mitchell, Lloyd 
Bridges, Otto Kruger, Henry Morgan, Lon 
Chaney, Jr., Katy Jurado, and introduces a 
new star, Grace Kelly 

The African Queen,” co-starring Hum- 

vy Bogart and Katharine Hepburn. The 
John Huston film, produced by S. P. Eagle 
for Horizon Pictures, was filmed in Techni- 
color on location in Africa. The screen- 
play was adapted by Mr. Huston and James 
Agee from a story by C. S. Forester and 
photographed by Jack Cardiff, Academy 
Award cinematographer 

‘The Green Glove,” co-starring Glenn 
Ford, Geraldine Brooks and Sir Cedrick 
Hardwicke, and introducing a new French 
actress, Gabe Andre. Rudy Mate directed 
the story by Charles Bennett, author of “The 
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39 Steps.” Georges Maurer produced for 
Benagoss productions. 

“Saturday Island,” starring Linda Dar- 
nell, filmed in Technicolor on location in 
Jamaica. The romantic adventure drama 
was produced by David E. Rose and directed 
by Stuart Heisler from his own story. 

“One Big Affair,” co-starring Evelyn 
Keyes and Dennis O’Keefe. A romance of 
old and new Mexico, the film was directed 
by Peter Godfrey for Benedict Bogeaus in 
Mexico City, Acapulco and surrounding 
countryside. 

“A Tale of Five Women,” an interna- 
tional picture filmed in six European capi- 
tals with each episode featuring a different 
continental actress. Among them are Gina 
Lollobrigida, Rome; Eva Bartok, Vienna; 
Karin Himbold, Berlin; Anne Vernon, Paris 
The film, directed by Alexander Paal, is 
presented by Maurice J. Wilson and Boris 
Morros. 


First from Aspen Company 


Tightrope,” the first production from the 
newly formed Aspen Productions which 
joined the forces of Mark Robson and 
Robert Wise. The picture will star John 
Forsythe, stage actor. 

“Actors and Sin,” Ben Hecht’s latest as 
producer and director, based on two of his 
own short stories dealing with the stage and 
screen, Edward G. Robinson, Marsha 
Hunt and Eddie Albert are co-starred. 


Charlotte Branch Wins 
Ned Depinet Drive 


The RKO Radio branch at Charlotte, Ro- 
vy Branon, manager, won first prize in the 
Ned Depinet Drive, Robert Mochrie, RKO 

vice-president and general sales man 

announced this week. Second prize 
went to Denver, Marvin Goldfarb, manager. 
Winner of third was New Orleans, J. Rogers 
Lamantia, manager, and fourth was Atlanta, 
Ira Stone, manager. 

In Canada, Harry Cohen’s Montreal ex 
change was first, and Arthur Elliott’s Cal- 
gary, second. 

In the district managers’ division, first 
went to Dave Prince, southeastern district; 
second to Carl Peppercorn, Canadian; and 
third to Ben Y. Cammack, southwestern. 
Home office representatives winning were 
George Jacoby, first; Elmer Sedin, second; 
and J. C. de Waal, third. 


Zoltan Korda Bringing Film 

Zoltan Korda, British producer and di- 
rector, will arrive in the United States from 
London December 10 with a print of his 
new film, “Cry, the Beloved Country,” a 
London Film presentation to be released in 
this country by Lopert Films Distributing 
Corporation 


Canada Out 
To Attract 
*Art’’*Patron 


TORONTO: An innovation in the exhibi- 
tion of distinctive films on a national scale 
will be introduced shortly by Famous Play- 
ers Canadian Corporation, largest theatre 
circuit in Canada. Styled “Curtain at 8:30,” 
the plan provides for the showing of a series 
of 10 art pictures for one performance only 
on the same night each week. 

Tickets at increased prices will be sold on 
a reserved seat policy and will be available 
one week in advance. Aimed at attracting 
Canada’s “lost audiences,” the scheme is de- 
signed to present unusual films from Holly- 
wood, Britain and foreign countries, which 
would not otherwise be shown, to communi- 
ties of all sizes. Formula will have the pop- 
corn machine and candy bar closed, usual 
trailers shelved, and the manager in evening 
clothes appropriate with atmosphere created 
by the change in film program and, with 
increased prices, possibly the change in pa- 
tronage. 

Introduction of the new plan across the 
Dominion is the result of successful experi- 
ments conducted at the Geneva theatre, in 
the 10,000-population town of Orillia. “Cur- 
tain at 8:30” is available to all Canadian 
theatres by International Cinema Guild of 
Canada, a new organization formed for the 
operation of this unique project, under the 
direction of Yvonne Taylor, Canada’s art 
theatre pioneer who founded and operates 
the International Cinema and Towne Cinema 
in Toronto. 

The new firm, in addition to selecting the 
films to be shown under its banner, will 
provide publicity support and guidance. 


RKO District Managers 
Meet in Chicago 


RKO Radio district managers met at the 
Ambassador East Hotel in Chicago Thurs- 
day and Friday of this week. Attending the 
meeting from the New York office were 
Robert Mochrie, vice-president and general 
sales manager; Walter Branson, Harry Git- 
tleson, Nat Levy, Charles Boasberg, Sid 
Cramer, S. Barret McCormick, Dan Loven- 
thal, Frank Mooney, William McShea and 
Leonard Gruenberg. 


Elects New Officer 

Orin M. Jacobson, Tacoma, Wash., an 
international representative of the Inter- 
national Alliance of Theatrical Stage Em- 
ployees since 1930, has been elected eighth 
vice-president by its general executive 
board. 


Plans Two Drive-ins 

Famous Players Canadian has acquired 
sites in Nova Scotia for two 1,000-car 
drive-ins, construction of which will begin 
in April. One is near Halifax and the other 
between Sydney and Glace Bay. 
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France Will 
Reorganize 


Film Trade 


by HENRY KAHN 


PARIS: A complete reorganization of the 
French cinema is forecast by M. Louvel, 
Minister of Commerce and Industry, who at 
the same time is responsible for the French 
film business. 

He made the announcement during a de- 
bate in the French National Assembly, which 
was discussing a credit of 47,000,000 francs 
for the Cinema Center, The Communists 
quickly rose to the attack. Their speakers 
charged that the United States was killing 
the cinema in France. The Assembly was 
told that American films earned 7,480,000,- 
000 francs against only 28,000,000 earned 
by French films in the U. S., and these fig- 
ures made some impression. 

The Minister explained the Aid Fund was 
perfectly healthy and that it cost the Gov- 
ernment nothing since the sum of 6,715,000,- 
000 francs was raised from the industry and, 
specifically, from the tax levied on seats. Of 
this amount, 3,370,000,000 went to the pro- 
ducers, 1,671,000,000 to the exhibitors, 260,- 
000,000 to the newsreel operators and 105,- 
000,000 towards broadening distribution of 
French films abroad. 

The Minister pointed out production in 
France continued to rise with 92 films turned 
out in 1948, 104 in 1949 and 106 in 1950. 
He did not reveal the 1951 position, which is 
known to be serious. For example, three 
large studios are closed and another is on 
the verge of closing, with no new French 
film having gone into production over the 
past seven weeks. 

M. Louvel said it was inexcusable that 246 
registered producers should only be able to 
produce 106 films and he said he had there- 
fore decided to undertake a complete reor- 
ganization of the industry. He also an- 
nounced part of the Aid funds would be paid 
out as prize money to producers of the best 
films. A total of 18,000,000 francs will be 
allocated for the Cannes Film Festival. 


COMPO Considers Richey 
Or Bergman for Post 


The nominating committee of the Council 
of Motion Picture Organizations is seri- 
ously considering Henderson M. Richey, 
MGM director of exhibitor relations and 
sales promotion manager, and Maurice A. 
Bergman, Universal-International executive 
in charge of public and trade relations, to 
succeed Arthur L. Mayer, COMPO execu- 
tive vice-president, according to a report 
following a committee meeting this week. 
Previously mentioned and still being con- 
sidered is Robert Coyne, COMPO special 
counsel. The committee also is reported 


confident that it can pursuade Ned E. Depi- 
net to accept reelection as president for 
another year despite his repeated statements 
that he would like to step down. 
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JOHNSTON NAMES HETZEL TO 
HEAD MPAA IN NEW YORK 


WASHINGTON: When Eric Johnston re- 
turns to his post as president of the Motion 
Picture Association of America next week 
he will have two new top advisors, both 
former assistant administrators at the Eco- 
nomic Stabilization Agency. Two additional 
appointments are in the offing. 

Ralph Hetzel, labor economist and long- 
time CIO official, will become special assist- 
ant to Mr. Johnston to head the New York 
office of the MPAA. The post has been va- 
cant since Francis Harmon resigned his 
MPAA vice-presidency last spring on ac- 
count of ill health. 

George Vietheer, Mr. Hetzel’s deputy at 
the ESA, is slated to head the MPAA’s 
Washington office and he too will bear the 
title of special assistant to Mr. Johnston. 
He succeeds Edward Cheyfitz, resigned. 

There is a strong likelihood that Edward 
Cooper, staff director of the Senate Major- 
ity Policy Committee, also will join the 
MPAA executive staff as a specialist in 
radio-television matters and to do “liaison” 
work on Capitol Hill. 

According to Kenneth Clark, public rela- 
tions head of the MPAA, a fourth appoint- 
ment to the top MPAA echelon can be ex- 
pected. None of the men has had prior con- 
tact with the film industry. 

According to Mr. Clark, Mr. Johnston 
plans to spend more time in New York 
when he returns to his MPAA duties after 


10 months as Economic Stabilizer. The rea- 
son given was that “that’s where the com- 
pany presidents and foreign offices are.” 

Mr. Hetzel is a former secretary to Gov- 
ernor Pinchot of Pennsylvania. From 1937 
to 1942 he filled various CIO assignments. 
That year, he was commissioned an Army 
lieutenant and acted as consultant on labor 
to Selective Service, then manpower con- 
sultant and deputy vice-chairman for man- 
power requirements for the War Production 
Administration. In 1946, he became assistant 
to the Secretary of Commerce and director 
of Program Planning. He took up his as- 
signment as administrator of operations of 
the ESA in 1951. 

Mr. Vietheer, New York City born, is a 
personnel specialist with five years of Army 
service behind him. He entered the Com- 
merce Department as deputy director of 
personnel and was U. S. representative to 
the UN Conference on Public Administra- 
tion before joining ESA. Mr. Cooper is a 


specialist in communications. He served 
with the Senate Interstate and Foreign 
Commerce Committee from 1939 to 1951 


and at one time ran the Congressional Daily 
here. 

Earlier this week, Manning Clagett, who 
served as acting information director for the 
last 10 months in Mr. Clark’s absence, an- 
nounced he was retiring to handle the estate 
of his father, the late Judge Brice Clagett. 





Tax Agreement May Aid 
U. S. Shooting in Canada 


WASHINGTON: A new tax convention 
between the U. S. and Canada, which has 
just gone into effect, may stimulate the 
production of American films in Canada. 
At present, talent workers who make a film 
in Canada are taxed on their earnings there 
no matter how short a time they are in the 








IN UNIQUE PREMIERE 


BELLAIRE, OHIO: This town 
and neighborly Wheeling across the 
Ohio River were taken over Tuesday 
by Bob Hope and visiting Hollywood 
stars. It was Movietime all over again, 
with Life and Look and the wire ser- 
vices covering a 16-millimeter showing 
of "My Favorite Spy" in Mrs. Anna 
Kuchinka's living-room which, without 
furniture, seated seventy invited 
guests who came for dinner. The 
bobby soxers were delighted and 
almost filled a drafty stadium but no 
theatres were involved. The best sign 
displayed in the parade was “Today 
Bellaire Has Hope."—Walter Brooks. 








country. In June, 1950, the U. S. and 
Canada reached a new tax accord on various 
income tax problems. The Senate ratified 
the treaty September 17, 1951, with the stip- 
ulation that it take effect only if Canada 
agrees to exempt American entertainers 
from Canadian taxes on their earnings in 
Canada unless they are in that country for 
six months or more during any one year. 
The Canadians have now notified the U. S 
that the change is acceptable to them. 


Smith Seeks 9 Giles 
New England Houses 


Philip Smith, president of the Smith Man- 
agement Company, has announced that his 
firm is negotiating for control of nine New 
England theatres owned and operated by the 
Giles circuit. In Massachusetts, two of the 
houses are located in Framingham, two in 
Norwood, two in Gardner and one in Bos- 
ton. The two others are located in Laconia, 
N. H. If the deal is completed, the Smith 
Company will take over early in 1952. 


70 Houses Get "Bathsheba™ 

Seventy first run neighborhood theatres in 
the New York metropolitan area opened 
20th Century-Fox’s “David and Bathsheba” 
November 28, following its 14-week run at 
the Rivoli theatre on Broadway. 
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Harvey Day 
Dies at 73 


Harvey B. Day, veteran 
ules executive, died in New 
24. He was 75 
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Now ...RCA ready 


TO STAKE MORE MILLIONS 


in your theatre business 


Offers bold new plan to help you 
modernize now on low-cost credit 


Effective 
theatre 


immediately 
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house appeal, bigger grosses 


Get full story. 


Call your RCA Dealer .. . today. 
— THEATRE EQUIPMENT 


(RCA) RADIO CORPORATION of AMERICA 


— ENGINEERING PRODUCTS DEPT. CAMDEN, N. J 
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Legion Approves Nine of 
Eleven New Pictures 

The National 
week reviewed 11 


\. Section, 


Legion of Decency this 


pictures, putting two in 
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Class A, 


unobjectionable — for 
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AMPA Will Honor Weitman 
At December Luncheon 
Robert Weitman, 
New York’s Paramount theatre which is 
marking its 25th will be 
a luncheon December 6 by the 
Motion Picture Advertisers, New 
York, this year celebrating its 35th anniver- 
sary. Circuit chiefs of the New York 
will be guests. Maurice A. Bergman 
Universal will deliver the tributé 
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managing director of 
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NPA Eases 
Procedure 


VASHINGTON: The National Produc 
tion Authority has moved to simplify pro- 
cedure for manufacturers of theatre equip- 
ment who use relatively small amounts of 
steel, copper and aluminum. 

Starting with the second quarter of 
firms which manufacture Class B products 
and which use less than 30 tons of carbon 
steel a quarter, eight tons of alloy steel. 
1,500 pounds of stainless steel, 3,000 pounds 
of copper or 2,000 pounds of aluminum, can 
self-certify their metals 
without formal application to or authority 
from the NPA. 

Practically all the theatre 
are on the Class B Product list. The new 
NPA action that many firms 
can get their metals without formal applica 


tion to NPA 


DeMille's "Greatest Show" 
To Open at Music Hall 


Cecil, B. DeMille’s “The Greatest Show 
on Earth” will have its world premiere at 
Radio City Music Hall early in January, it 
announced this week by Russell V 
Downing, managing director of the theatre, 
ind A. W president of Para 
mount Film Distributing Co. The picture, 
photographed in stars Betty 
Hutton, James Stewart, Cornel Wilde, 
Charlton Heston, Dorothy Lamour, Gloria 
Grahame and Lyle Bettger. Many of the 
Ringling 3rothers-Barnum and 
Bailey Circus acts also are in the film 
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Kodak Pays Dividend 
To 48,000 Employees 


A wage dividend of an estimated 
300,000 will be shared next March by ap- 
proximately 48,000 Kodak 
throughout the country, according to an an- 
nouncement from the Eastman Kodak Com- 
pany in Rochester, N. Y. In the payment 
on March 7, 1952, eligible persons will re- 
ceive $27.50 for $1,000 earned at 
Kodak in the five years 1947-1952. This 
is the 40th year of the wage dividend, which 
in 1950 
$18,000,000 


$20, 


employees 


each 


amounted to approximately 


Open "Drums" Dec. 22 

Warner Brothers will hold the world pre- 
“Distant Drums,” United States 
Pictures production starring Gary Cooper. 
at the Matanzas theatre, St. Augustine, Fla., 
December 22. Filmed in Technicolor on 
location in Florida, the picture also will have 
openings in Miami, Jacksonville, Naples and 
Ocala 


"Vadis" on Grind Policy 
Due to public demand for an early eve- 
“Quo Vadis,” Loew's 
Louis has changed 
performances 
seat, 


miere of 


performance of 
State theatre in St. 
policy to continuous 
instead of the reserved 
pertormance 


ning 


one of 
daily once 


nightly 


MOTION PICTURE HERALD, DECEMBER |}, 195) 

















Sets British 
Production 


With Lesser 


by PETER BURNUP 


LONDON: Eros Films’ Phil Hyams has 
announced an agreement with Sol Lesser 
calling for the production in Britain of six 
pictures annually. 

Robert S. Baker and Monty Berman of a 
newly-formed company, Tempean Films, will 
be responsible for the program. The prod- 
uct, it is claimed, will be acceptable on both 
sides of the Atlantic. All films made under 
the arrangement will be distributed here by 
Eros with Western Hemisphere rights to 
Mr. Lesser. Production on the first, “The 
Lost Hours,” has started at Worton Hall 
Studios. Jean Kent and Hollywood’s Mark 
Stevens star. A condition of the agreement 
is that Mr. Lesser approve stars and story. 
David Macdonald, maker of “Desert Vic- 
tory” and other notable war films, directs. 

Vv 

The Postmaster-General 
that the number of television licenses has 
topped the million mark. At the end of 
October the number of licenses was 1,031,- 
950. That is estimated to imply a peak 
viewing audience of 10,000,000, 

In the near future, the Government will 
announce that the present charter of the 


announces here 


BBC will be continued for another six 
months, A lengthy memorandum of the film 
trade’s television views and detailing its 


claims to the right to big-screen diffusions 
on a separate wave-length is ready for pres- 
entation to the Churchill Cabinet. 


Producers are hopeful of a peace treaty 
with studio technicians following a meeting 
of their association with the Association of 
Cine and Allied Technicians. With the ACT 
offering to suspend its work-to-rule edict, at 
least while the negotiations were proceeding, 
it is understood the producers immediately 
ffered to give ACT wage in- 
creases comparable to those conceded mem- 
bers of the other unions in recent talks. 


members 


Britain’s first drive-in theatre is due to 
open early in 1952 in the grounds of a coun- 
try club in the south-coast beach resort of 
Worthing, 56 miles from London, The in- 
stallation will accommodate 250 cars. 


Dr. Gualino to Report 

The board of directors of Italian Film 
Export, the agency established to promote 
Italian films in the U. S., at its next meeting 
will hear a report from Dr. Renato Gualino 
on his visit to New York and reactions 
resulting from his statements about the 
American Production Code. The subject of 


the Code and of censorship in general also 
will be discussed at the next meeting of the 
International Federation of Motion Picture 
Producers Association, of which Dr. Gua- 
lino is president, with a view to formulating 
a common policy. 
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People in "Re ews 


SAMUEL PINANSKI, president of the Ameri 
can Theatres Corporation of Boston, has 
been reelected president of the Hebrew 
Free Loan Society of Greater Boston, 


Maurice A. BerGMAN, Universal Pictures 
Company executive in charge of public 
relations, will be the principal speaker at 
the annual dinner of the Public Relations 
Club of Philadelphia December 7. 


Harotp J. SALEMSON has been appointed 
eastern advertising, publicity and ex 
ploitation head for Dougfair Corporation 
effective immediately, Douglas Fairbanks, 
Jr., has announced. Mr. Salemson 
formerly exploitation director for Stanley 
Kramer Productions and returned last 
week from a two-month stint in Europ 
during which he launched the first rm 
engagements of “Cyrano de Bergerac’ n 


was 


London and Paris 


Jack SCHLAIFER, former general sales man 
ager of Fagle Lion, has been named vice 
president of Broder Productions, 
Inc., and Realart Pictures, Inc., and gen 
eral sales manager of both organizations, 
Bupp RocGers, executive vice president 
and general manager of Jack Broder Pro 
ductions and Realart, in association with 
Jack Broper, has announced. 


J ack 


Gosta WabstEN has been named MGM 
manager in Sweden, succeeding the late 
ARNE HALLIN, Morton A. SprInG, first 
vice-president of Loew's International 


Corporation, announced this week 


RALPH AMACHER, United Artists 
ales manager in San Francisco, has been 
appointed UA branch manager in Kansas 
City to fill the vacancy created by the 
death November 16 of WiLtLt1AM TRUOG, 
it was announced by WILLIAM J, HEINE- 
MAN, vice preside nt in charge of distribu 
tiom. Before his San Francisco assign 
ment, Mr. Amacher headed the Seattle 
Portland operations of Eagle-Lion Films. 


hornet 


Ropert FE. Pett, ALFRED 
CrowN, vice-president in charge of world 
Productions, 


assistant to 
sales for Samuel Goldwyn 
has resigned effective November 30 to be 
manager for Color Service 


come sales 


Company, Inc., specializing in the devel 
opment of 16mm color for motion pictnre 


and industrial firms 


Dr. InvING WoLFrr has been named director 
of research for the RCA 
vision of the Radio Corporation of 

Dr. E. W. 


in charge of the 


laboratories d 
\ ner 
ica, ENGSTROM, vice-president 


division, has announced 


Max MENDEL, former general manager for 
Universal in Germany, has been appointed 
RKO Radio general manager in Germany 
Puri ReisMAN, RKO vice-president in 
charge of foreign distribution, has an 


nounced 


Orton H. Ilicks, director of Loew's Inter 
national Corporation’s 16mm department 
left this week to visit MGM 
Japan, the Philippines, Australia and New 


Zealand. He December 25 


offices u 


will return 


On the desks of ftre ‘pedi 


Makers” of this industry. : 


ay, 


] 
The Herald is ‘part of the picture” / 





In the office of John J. Fitzgibbons, president and general manager of Famous Players 
Canadian Corp., Ltd., Toronto. From left: Morris Stein, eastern division manager; James 
R. Nairn, director of advertising and public relations; R. W. Bolstad, vice-president 
and treasurer; Lawrence |. Bearg, western division manager; Mr. Fitzgibbons, and Ben 


Geldsaler, chief booker and buyer. 





ALBANY 


The new Variety Club crew includes: 
Charles J. Dortic, of Columbia; Nate Dick- 
man, of Monogram; Arthur Newman, of 
Republic, exchange managers; Max Fried- 
man, buyer and booker for Warner The- 
atres; George Scheneck, branch manager 
for Tri-States Automatic Candy Corp.; Al 
Kellert, of station WOKO; Dr. Samuel 
Kalison, dentist; certified public accountant 
Sidney Urbach (interested with Harry La- 
mont in several drive-ins) ; attorney Jack L. 
Olshansky (former owner of the Colonial 
Theatre) ; and Harold Gabrilove, president 
of RTA Distributors (records and electrical 
appliances company), and Nate Winig, in- 
surance broker. Leo Rosen, retiring chief 
barker, has been managing director of 
Fabian area drive-ins Larry Cowen, 
manager of Proctor’s Troy, arranged a 
“What I Know About Troy” essay contest 
among high school students. The winners 
will receive prizes on the stage of the theatre 

James A. Brocken, contact manager 
for Warner Theatres in the New Haven 
zone, met with Charles A. Smakwitz, upstate 
zone manager Leo Greenfield, new Uni- 
versal manager, who was honored by the 
New York Lodge of the Colosseum of Motion 
Picture Salesman and the Motion Picture 
3ookers Club at a luncheon in that city, 
1 Schine headquarters in Gloversville 


visited 
with district manager Peter Brosian 


ATLANTA 


A suit for $80,000 damages was filed in 
Fulton Superior Court in behalf of a Florida 
mother for injuries to her 18-year-old 
daughter in a fall from the Rialto theatre 
balcony here November 19, 1949. . . . Donald 
Graham has been elected chief barker of the 
Charlotte, N. C., Variety Club at a member- 
ship meeting recently. He Tom 
Little. Bob Alander, was elected first assis- 
tant chief barker; John Dineen, second as- 
sistant; H. H. Everett, doughboy, and J. E. 
Holston, property master. The crew is com 
posed of Jack London, L. L. Thelmer ; Hugh 
Sykes, Francis White, Frank Lowry and 
Bob Jeffers E. C. DeBerry, city sales- 
man for Paramount in Charlotte, has been 
ippointed manager of their Buffalo branch. 

The David Crockett theatre, Gatling- 
burg, Tenn., is now owned by the Newport 
Company of Newport, Tenn. 

reon has opened his 250-car 

t According to 

vd theatre in Florida, work 
will soon be started on the 350-car drive-in 
at Wauchula, Fla Alonzo B. McCoy, 
retired theatre owner in Comway, S. C., died 
at his home at the age of 83... . In on the 
row visiting were John Golder, Jim Handy, 
Detroit, Mich.; Harry Hardenman, Com- 
munity, Trion, Ga.; R. H. Brannon, Holly, 


succeeds 


Amusement 


ttanooga 


Dahlonega, Ga.; Leroy Johnson, Boulevard 
drive-in, Deland, Fla.; Mack Jackson, Alex- 


Ala.: Mr. and Mrs. John Carter, 


ander City, 
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Brookhaven, Brookhaven, Ga.; and J. W. 
Buttram, Star, Roanoke, Ala. Frank 
Carter, Jr., has opened his Carver theatre in 
Abbeville, Ala. . . . J. H. Owens has taken 
over from Roy Mitchell the Mountain the- 
atre, Stone Mountain, Ga. . Alec For- 
tumas, owner of the Dixie theatre, Apalachi- 
cola, Fla., has returned after a vacation in 
his native Greece. 


BALTIMORE 


Mrs. Wilmer Young joined the Plaza the- 
atre, Leonardtown. ... Morris Flax, Lincoln 
and Roosevelt; Harry Vogelstein, Columbia ; 
Morris Oletsky, Overlea; Leon Back, Rome 
Theatres visiting film row. ... The Drive-in, 
California, Md., has closed for the season. 

New theatre in Leonardtown has had 
it’s face lifting completed . Sam Tabor, 
Lyceum, has been named chairman of the 
Variety Club-Will Rogers Hospital Fund 
Committee. Ray Todd and Charles 
Brewington, Ulman Theatres, Salisbury, and 
Daniel Weinberg, Opera House, Frederick, 
attended the recent meeting of the Motion 
Picture Theatre Owners of Maryand. .. . 
Jack Sidney, Loew publicist, was chairman 
of the banquet committee for the Baltimore 
Press Club’s 40th Anniversary dinner and 
also acted as toastmaster. .. . Fred Sandy, 
Sandy Films, has opened a new office in 
Charlotte, N. C \ Memorial service was 
held for the late Carter Barron, at the All 
Saint’s Episcopal Church in Chevy Chase. 

*. M. Loew’s Open Air Drive-in has 
closed for the season. . . . Ambassador the- 
atre has just about completed the change- 
over from metal type marquee letters to the 
new plastic type. 





BOSTON 


Ernest Warren, Warren Theatre, Whit- 
man has been appointed district manager for 
New England for Hallmark Productions. 
During his travels on the road, his theatre 
will be operated by Mrs. Warren and the 
assistant manager Joseph DiSilva. 





WHEN AND WHERE 


December 3-5: Convention, Allied Theatres 
of Michigan, Hote! Book-Cadillac, Det- 
roit, Mich. 

December 4: Annual 
pendent Exhibitors of New England, 
Copley Plaza Hotel, Boston, Mass. 

December 10-12: Convention, Associated 
Independent Theatre Owners of Wiscon- 
sin, Schroeder Hotel, Milwaukee. 

December !1, 12: Annual convention 
Allied Theatre Owners of the Gulf 
States, Roosevelt Hotel, New Orleans. 


convention, Inde- 





Wendell Clement, Paramount booker is in 
West Roxbury Veterans Hospital for a 
major operation. . .. When the management 
of the Beacon Hill Theatre changed the 
policy of the engagement of “The River” 
from a $2.40 top on a two-a-day reserved 
seat basis to seven showings a day at $1.20 
at all times, the first week’s business more 
than doubled that of the third week at the 
old policy. . . . Don McNally, Vermont ex- 
hibitor will spend the winter in Fayetteville, 
N. C., where he operates the Boulevard 
drive-in Arthur Morse, former manager 
of the Regent, Arlington, has been appointed 
assistant manager at the Beacon Hill under 
Tom Dowd, managing director. . . . Philip 
Davis, 75, who was president of National 
Motion Picture Bureau, Inc., from 1914 to 
1940 died at his Brighton home. . . . Eleanor 
Viano, daughter of exhibitor Arthur Viano 
of Arlington was married to Richard B. Mc- 
Manus of Nahant. . . . Gerald A. Rogovin, 
son of Harry Rogovin, district manager of 
Columbia was married Thanksgiving Day 
to Frances Hayes of Brookline. 


BUFFALO 


A capacity crowd turned out for the Vic- 
tory luncheon tendered Elmer F. Lux, coun- 
cil president-elect, by Tent No. 7, Variety 
Club of Buffalo. Murray Whitman, chief 
barker, acted as master of ceremonies. . . . 
There has been a number of changes in the 
local Paramount exchange. Al Fitter, who 
has been covering the Rochester, Syracuse 
and Binghamton district has gone to New 
York where he will become an assistant to 
Hugh Owen; and Frank Saviola, who has 
been head booker and office manager suc- 
ceeds Mr. Fitter in the same territory. Tony 
Mercurio, who has been Saviola’s assistant 
takes over as office manager and head 
booker. . . . Eddie Fitzgerald, former Para- 
mount branch head, is now chief of the army 
and air force recruiting division in New 
England with headquarters in Boston... . 
“Quo Vadis,” is expected to land in Shea’s 
Buffalo during the holidays at advanced 
prices. .. . Edmund C. DeBerry, local new 
Paramount exchange manager, has been 
touring the territory. Max Vincent is 
attracting a lot of extra business at the 
Liberty in Rochester by staging all kinds of 
special parties for the kiddies and he is 
getting the co-operation of neighborhood 
merchants. Elmer F. Lux and Myron 
Gross, Schine Theatres, have been named 
exhibitor chairmen in the Buffalo area for 
the “Christmas Salute,” of the Variety 
Club-Will Rogers Memorial Hospital Fund. 


CHICACO 


Three first run pictures have been racking 
up big grosses here: “An American in Paris” 
at the State Lake (plenty good, although 
a bit below expectations). “When Worlds 
Collide” (plus “Magic Carpet”) at the 


(Continued on opposite page) 
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(Continued from opposite page) 
Roosevelt, and “A Streetcar Named Desire” 
at the Grand. Harold Zeltner, MGM 
salesman and president of the Film Sales- 
men’s Guild of Chicago, has been transferred 
to the New York exchange. . . . Sol Cohen, 
veteran Chicago film salesman formerly as- 
sociated with Dezel Roadshows, has joined 
Realart Pictures as city salesman. . The 
C hicago has dropped its morning price back 
to 55 cents including tax after experiment- 
ing for several months with a 98-cent morn- 
ing price... . The Monroe ran three mid- 
night horror shows Friday, Saturday, and 
Sunday, the 23rd, 24th, and 25th. . . . The 
Carnegie, in which H. & E. Balaban recently 
acquired an interest, got a move-over, 
“Laughter in Paradise,” which played Bala- 
bans’ Esquire, around the corner, for a week. 
R. Gregory and Lou Harris of 
Alliance Theatres have returned from an in- 
spection tour of their theatre interests in the 
Pacific Northwest... . A. M. Van Dyke, 
local Fox sales manager, is recuperating 
after a siege of illness at Michael Reese 
Hospital... . Harry Sears has been moved 
to the B. & K. State Lake as assistant man- 
ager after a tour of duty in the circuit’s 
booking office. He marries Angela Farago 
January 5... . Milt Officer’s kiddie shows 
at the Northtown have proved to be so suc- 
cessful that B. & K. are planning to set them 
into several other houses. . . . “The River” 
closes after seven weeks at Shuberts’ Selwyn 
theatre on a reserved seat policy. It is sched- 
uled for an additional first run at the Zieg- 
feld. . Jack Hunt, of the Barger drive-in 
circuit, “has returned to his home in Sarasota 
for the winter. . . . Maurice Wells and his 
wife have written a sentimental ballad, “I 
Found a Rose,” which recently was com- 


mercially recorded by Bandleader Tommy 
Carlyn. 
eT LT 

“An American in Paris,” playing the 


3,300-seat RKO Albee, flagship of the local 
circuit, is piling up a tremendous estimated 
gross of $26,000, which is a record of several 
years for an all-film program. It will hold 
over... . Procter and Gamble, with head- 
quarters here, reported ready to spend 
$27,000,000 for radio and television pro- 
grams. Maurice White, president of 
Mid-States Theatres, was operated on at 
Jewish Hospital for appendicitis, and is do- 
ing nicely. ... The Hiland theatre, at nearby 
Fort Thomas, Ky., unit of Associated The- 
atres, and the Elmwood, in suburban Elm- 
wood Place, a William Onie circuit opera- 
tion, both of which have been open on week- 
ends only, have resumed full-time operation. 

Robert Morrel, salesman for the local 
MG M exchange, an MGM associate for the 
past 20 years, and formerly in the New York 
territory, has resigned to take over manage- 
ment of a local theatre chain. . . . Ronnie’s 
drive-in, a new project at New Lily, Ky., 
has been opened by James Minnix. .. . The 
Estill theatre, at Irvine, Ky., has closed, due 
to expiration of the lease. The McClanahans, 
operators of the house, have announced that 
they will build a new theatre, to be known 
as the Mack. Details of the projected house 
have not been disclosed. 


CLEVELAND 


Thanksgiving holiday downtown business 
was excellent, with “Quo Vadis” and “Two 
plus the personal ap- 


Tickets to Broadway” 
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WITH NE W HA VEN EXHIBI T ORS 


Exhibitors in the New Haven area met RKO Radio and Walt Disney 





Belal. 1 bh 


eta 





to hear of the new plan for the release of Disney's "Snow White and the Seven Dwarfs” 
in February. Left to right, foreground: George Wilkinson, Wilkinson theatre, Wallingford; 
Burt Jacocks, Daytz booking and buying; Mickey Wrinn, Journal Courier, and 8B. E. Hoff- 


man, Connecticut Theatres. Rear: Larry Germaine, Warner Theatres; George Comden, Fin 





Arts, Westport; Dr. Jack Fishman, Fishman Theatres; Jack Post, Fishman Theatres; Bill Can- 
elli, RKO salesman; Lew Ginsburg and Bernie Levy, Amalgamated Theatres; Franklin Fer- 
guson, Bailey Theatres, John Perakos, Connecticut Theatres and Herb Copelan, Warners. 





pearance of Tony Martin, getting the best 
business. First local volunteer blood 
bank drive within the local film circle is set 
for December 17 under leadership of Sol 
Gordon, Monogram salesman. .. . Dr. Harry 
Wechsler, son of Warner branch manager 
Jerry Wechsler, stationed at Great Lakes 
Naval Base, Chicago, since his return from 
Korea, has been transferred to Newport, 
R. I... . United Artists Club held a dinner 
dance. . . . Ed and Bill Biggio, prominent 
exhibitors for the past 28 years, have sold 
their first-run Grand theatre, Steubenville, to 
Nate Schultz, head of Selected Pictures cir- 
cuit, and are reportedly negotiating for the 
sale of their Virginia theatre, Carrollton. . . . 
Judge Emerich B. Freed has requested that 
the plaintiff’s brief in the G & P Amusement 
Co., anti-trust suit be submitted by January 
1, with defendants’ briefs to follow within 
30 days. Two weeks’ of argument will then 
be held, after which judgment will be ren- 
dered. The suit charges conspiracy between 
distributors and Co-operative Theatres of 
Ohio, a buying-booking agency, to prevent 
the Moreland theatre from getting a flow 
of suitable product while favoring the de- 
fendant Regent theatre. 


COLUMBUS 


Loew’s Ohio and RKO Palace report 
brisk mail order sales for “Fledermaus” and 
“Kiss Me Kate,” stage attractions billed at 
these film houses later in December. 
Loew's Ohio to hold semi-finals in the 
“Queen of Majorettes” baton twirling con- 
test... . Nine local theatres have showed the 
Ohio Bell Telephone civil defence 25-minute 
subject, “Modern Minute Men,” which is of- 
fered gratis to all theatres. Houses include 
Grand, Dixie, Lincoln, Parsons, Southern, 
Eastern, Main, State and Markham. 
Norman Nadel, theatre editor of the Citizen, 
is planning a trip to New York next month 
to look over the new Broadway shows and 
late films. . . . Al Sugerman and Lee Hof- 
heimer, of H. & S, Theatres, are admitting 


children under 12 when accompanied 
by a parent, after 6 P.M., at the neighbor- 
hood Champion, Avondale, Indianola and 
Little. . . . Increasing number of neighbor- 
hood houses are dualing two features which 
had been shown previously in first runs as 
top features. Recent examples include the 


free, 


bracketing of “Here Comes the Groom” and 
“At War with the Army,” “Force of Arms” 
and “He Ran All the Way” and “A Place in 
the Sun” and “Behave Yourself.” The re- 
sults have been good. 
DENVER 

Ann Francis and William Lundigan, two 


of the stars in “Elopement,” will head the 
delegation from Hollywood to attend the 
world premiere of the film at the Denver 
December 10. The premiere will include an 
hour stage show, participated in by the Den- 
ver Symphony Orchestra. The premiere is 
part of the drive by Loretto Heights College 
for building funds. . . . Frank H. Ricketson, 
Jr., president of Fox Intermountain Thea- 
tres, now touring England. . . . Robert Hill, 
Columbia branch manager, went to San 
Francisco for a managers’ sales meeting. . . . 
Allied Rocky Mountain Independent Thea- 
tres directors will hold a regular meeting 
January 15, and will elect officers. . . . Ells- 
worth Hayes has resigned as booker at 20th- 
Fox and has been succeeded by Joe For- 
geron, assistant shipper. .. . Hazel Morgan 
has resigned as cashier at 20th-Fox and has 
been succeeded by Janie Mulcahy, assistant. 

Tom Bailey, Lippert Pictures franchise 


owner, A. G. Edwards, office manager, and 
Joe Clark, salesman, will attend the Lippert 
sales meeting in Chicago after the Christ- 


mas holidays. 


DES MOINES 


Plans are complete for the second all 
industry Christmas party to be December 7 
1 Altshuler, Columbia salesman, is in 


(Continued on following page) 








33 





Continued from preceding page) 
California on a two-week leave of absence 
Lou Levy, Universal branch manager, 
spent a few days in Dubuque. . . . Fire gutted 
the Comet theatre at Hawarden, destroying 
all of the furnishings. The blaze was dis- 
covered at 3 a.m. and was brought under 
control by firemen an hour later. Owner 
Harry Lankhorst, Jr., estimated damage to 
the building alone at between $8,000 and 
$10,000. The owner is investigating feasi- 
bility of remodeling and re-equipping the 
house. . No films are being shown at the 
Humota, Humboldt, until the wall, damaged 
in a recent $50,000 fire next door, is re- 
paired. The big job of redecorating and 
rebuilding the Anita, Anita, after its damag- 
ing fire, has been started. Manager Tom 
Miller says it is necessary to repair the 
wiring, rebuild the stage and front end and 
paint and redecorate the entire interior. He 


hopes he can reopen in early December. 


DETROIT 


lop money makers are “An 
Paris” at the Adams and 
Broadway” at the Michigan. “Detective 
Story” at the Palms is also doing fine. .. . 
3onnie Brandes former Fox publicity agent 
s now handling exploitation for Dillon 
Krepps of the United Artists theatre while 
Ruth Shadko takes over the job at the Fox. 
Neil Talling, managing director of the 
Cinema, is leaving to manage a new chain of 
West Coast Glenn 
joined RKO exchange as 
comes from Cleveland and 
Boston booker. Sam 
Carver, independent theatre owner is vaca- 
tioning in Florida . The Annual Christ 
mas salute from the motion picture and 
amusement industry to the Variety Clubs- 
Will Rogers Memorial Hospital is currently 
under way, it was announced by Detroit area 
listributor chairman Milton Zimmerman, 
branch manager of the Columbia exchange 


HARTFORD 


The E. M. Loew circuit has given up its 
lease on the 1800-seat Court Square theatre, 
Springfield, Mass. The house had been used 
for both stage and screen shows. Sam 
Schechter, manager, has been shifted to the 
State theatre, Holyoke, Mass. . . . Sam 
Harris, partner, State theatre, Hartford, has 
resumed his duties, after recuperating from 
auto accident injuries Mrs. Fred R 
Greenway, wife of Loew’s Poli Palace, 
Hartford, manager, has left the Hartford 
Hospital after a lengthy illness. Hart- 
ford visitors: Douglas Amos, Lockwood 
Gordon Theatres; David Lustig, Columbia 
c xploit ation department ; actors Leo G. Car 
roll and Jeffrey Lynn; Ben Rosenberg, New 
England Theatres; Bernie Levy, Amalga- 

Theatres 


INDIANAPOLIS 


1 Parse has resigned as manager 

= yric to go the Broadway Capitol, 

ot in the sa capacity. Herman 
Black was elected resident of the Colosseum 
here, ick Meadows, vice presi- 
dent Clayton Bond, secretary, and Herman 
Halberg, treasurer. Kenneth Dotterer, retir- 
ing president, was elected public relations 
officer Dorothy Robison has resigned 
as head booker at Republic to join the Para 
ount staff here H. A. Boyd has in 


American in 
“Two Tickets to 


theatres on the 
Campbell has 
salesman. He 


where he was 


along wit! 


stalled new sound and screen equipment at 
the Princess in Cayuga. . The 20th-Fox 
office staff will hold its annual Christmas 
party at the Variety Club December 18... . 
[he Allied Theatre Owners of Indiana di- 
rectors will meet at the Indianapolis Athletic 
Club December 11. . . . Visitors on the row 
included A. Thompson, North Vernon; Har- 
ry Douglas, Dana;. Earl Payne, Louisville, 
ind Oscar and Jesse Fine, Evansville. 


KANSAS CITY 


Elmer C. Rhoden, Sr., president of i 
Midwest, was to make his first public ad 
dress since his return from Europe, to the 
South Central Business Association. ... The 
Colosseum unit at Kansas City will hold a 
dinner and meeting December 26. . . . The 
Ashland theatre, neighborhood, equipped for 
theatre television, has for two Saturdays 
shown football games, admission free, re 
ceiving (as do local home television owners ) 
from WDAF-TV telecasts. Eddie Mansfield, 
city manager for Commonwealth said that 
thus far, it is a difficult problem to educate 
the public to the advantage of seeing tele- 
casts in the theatre. .. . Mark Levy, formerly 
booker for Paramount, is now a booker at 
Monogram. Frank Thomas, formerly at 
Paramount, is now a salesman for Mono- 
gram... . William Adams, for many years 
a Columbia salesman, in Minneapolis, Chi- 
cago and since 1945 in Kansas City 
board meeting of Kansas-Missouri Theatre 
Association will be held December 5. . 
Fred Hellwig, office manager for RKO ‘at 
Kansas City, has resigned. Rudy Vin- 
zant, returned from a year in the armed 
services, eight months in Korea, has re- 
sumed his post as manager of the Ashland, 
neighborhood theatre. “Monty” Vanzant, his 
brother, managing the Ashland in his ab- 
sence, has resumed his post as assistant to 
Eddie Mansfield, Commonwealth Theatres. 

. . The date for the annual meeting of the 
Motion Picture Association of Greater 
Kansas City is December 3 


LOS ANGELES 


“Quo Vadis,” due to open November 29 
at the 4 Star and United Artists theatres, on 
a reserved seat basis at the first named 
house, with a $1.20 bottom and $2.40 top, 
while the downtown house billed the MGM 
opus on a no-reserved-seat policy, tickets run- 
ning from 90 cents to $1.50 . The Hawaii 
and the Paramount Downtown shared a 
simultaneous billing, in the George Pal 
novelty for Paramount, “When Worlds Col- 








lide.” . .. Newcomers this week were limited 
at the first runs to “Golden Girl,” which 
bowed in at Los Angeles and Chinese group. 
‘ In a third week at Loew’s State and 
the Egyptian, “An American in Paris” 
seemed destined for a long, long run, with 
word of mouth building constantly. 
Cabart Theatres have acquired the long- 
Pane LaShell in North Long Beach and 
have also reopened their own Brayton the- 
atre. The Orange theatre was due for 
closing by J. C. Lyon in Orange on Decem- 
ber 1... . The Palms theatre in Palms has 
been purchased by James Allen and Merritt 
(Duke) Stone from Sam Decker, . . . Jack 
Drum, a Film Row veteran who spent 13 
years with the United Artists exchange, has 
left that organization to take over as a 
managing partner at the Big Sky drive-in 
of Monrovia. Lou Berman, a former partner- 
manager, is leaving to manage the recently 
acquired 101 drive-in of Ventura, . George 
T. Munton reope ned his briefly closed San 
Carlos theatre in Los Angeles. 


LOUISVILLE 


George Lindsay, owner and manager of 
the Lindsay theatre, Brownsville, Ky., has 
been re-elected Mayor of Brownsville. . . . 
There appears to be a good possibility that 
Louisville may have a theatre television 
installation much sooner than was — 
anticipated 
Howe, Richland, Cotndiinn.- Ky.: Tex 
Richards, State, Crouthersville, Ind.; A. N. 
Miles, Eminence, Eminence, Ky.:; Homer 
Wirth, Crane, Crane, Ind.; Bob Enoch, 
State and Grand, Elizabethtown, Ky.; 
George Lindsay, Lindsay, Brownsville, Ky. ; 
Gene Lutes, Chakeres District Manager, 
Frankfort, Ky.; and Oscar Hopper, Arista, 
Lebanon, Ky. . The Falls City Theatre 
Equipment Co., here headed by W. E. Car- 
rell, Sr., has announced it will distribute the 
Trad Theatre Television Equipment. 

Dr. W. Fane, retired optometrist, and a 
member of the IATSE local No. 163, died 
it his home here 


MEMPHIS 


Two midsouth theatres reported fires dur- 
ing the week. Mrs. Perry McCowan, owner, 
reported the Carroll theatre, North Carroll- 
ton, Miss., was destroyed by fire. A. R. Prig- 
more, owner, reported a fire in the balcony 
of his Superba theatre, Charleston, Miss. . . . 
Directors for 1952 will be elected at the 
annual membership meeting of Variety, Tent 
No. 20, at Hotel Gayoso headquarters 
December 3. Directors will elect officers 
for the coming year. . . . Employes of 20th 
Century-Fox will hold their Christmas party 
December 14. . . . Better Films Council met 
to hear Dr. Harry i gong rabbi of 
Temple Israel. . . . C. Hall bought the 
Home theatre at bisseaae Mo. Exhibi- 
tors on Film Row included How ard Lang- 
ford, Marks; R. B. Cox, Batesville; C. 
Endy, Houston; Lyle Richmond, Senath; 
Louise Mask, Bolivar; W. L. Moxley, 
Blytheville; Zell Jaynes, West Memphis. 


MIAMI 


D. Keith McComas, general manager of 
the Tropicaire drive-in, reported widespread 
interest in the recent ‘largest family’ contest 
held there. An innovation in film re- 
viewing was the reportorial coverage by 

(Continued on opposite page) 


MOTION PICTURE HERALD, DECEMBER I, 195! 





(Continued from preceding page) 

author Philip Wylie of his co-authored 
“When Worlds Collide,” now showing at the 
Florida and Sheridan theatres. Herb Rau, 
local theatrical columnist of the Miami Daily 
News gave columnar space for the stint, 
which was full column length, and favor- 
able. ... James Barnett, manager of Florida 
reports an interesting contest in conjunction 
with the film’s showing. Through the Youth 
Round Up section of the Miami Daily News, 
youngsters are to assemble articles which 
they would consider vital if they were to 
be one of the lucky 44 people to escape the 
destruction of the world... . Martin Wucher 
of the Miami, where the “Barefoot Mail 
man” premiere December 1, also has an 
interesting contest as a tie-in for that pic- 
ture. Local senior high schools are cooperat- 
ng, with pupils entering 250 word essays 
on “Progress of the Post Office Department 
in Florida.” 


MILWAUKEE 


Theatre Owners of Wisconsin are prepar 
ing for their Movietime convention Decem- 
ber 10-12. .. . Oliver Trampe has returned 
from Hollywood where he attended the 
stockholders meeting of Monogram. ... Mel 
Edelstein, salesman at MGM, was recently 
married. . . . The MGM branch office here 
will hold their Christmas party on Decembe1 
ae Perrien Pictures, Inc., Milwaukee, 
is in production on package shows for TV 
hey have just completed a 13-week package 
show and are now in production on another 
13-week show. 


MINNEAPOLIS 


Charles C. Creamer of the Minneapolis 
Theatre Supply Company, has returned from 
an extended business trip to North and 
South Dakota. . . . Elmer Foster, owner of 
the Foster Seating Company, has discon- 
tinued the business. . . . Earl Neumeister, 
owner of the Wall theatre, Wall, South 
Dakota, will reopen the house soon, follow- 
ing completion of rebuilding the auditorium 
which was damaged recently by fire. : 
Robert Karatz, owner of the Badger Out- 
door Theatre Company will attend the an- 
nual convention of the Allied Independent 
Theatre Owners of Wisconsin, to be held in 
Milwaukee, December 10, 11, and 12... . 
Clarence Morris, manager of the Morgan 
theatre, Morgan, Minnesota, and George 
Backes of the State theatre, Harvey, North 
Dakota, were film row visitors. 


NEW ORLEANS 


Visiting Joy Theatre Headquarters were 

D. Powers and Frank Mullins, associate 
owners with Joy N. Houck in the Joy, Leo, 
Ritz, Joy and Loop Drive-In, Texarkana, 
Texas Ben Sharer, Barnett Film Ser- 
vice, New Orleans exchange territory repre 
sentative headquartering in Jackson, Mass., 
visited. Samuel Randazzo, motion pic 
ture projectionist at the Arabi and May 
Duker, clerk at Warner’s exchange, were 
married Officials of Shdell Theatre 
Corp., announced that their Globe and Tudor 
theatres, adjacent to each other, are sched 
uled for extensive remodeling and redecorat 
ing. . Exhibitors in calling were Mayor 
Lew Langlois, New Roads, La.; J. G. 
[rouille, associate owner-manager, Rose, 
Opelousas, La.; E. R. Sellers, Cecilia, La. ; 
William Butterfield, Ruston, La.; Mr. & 
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"You'll have to put on a little more weight, Myrtle, if we're ever coming again to a 


theatre with this type of seats!" 


Mrs. Gilbert Romero, Laiayette, La.; E. \ 
Landaiche, Biloxi, Miss.; Frank and Bob 
DeGraauw, Abbeville, La.; Frank Olah, Al 
bany, La.; Nick Lamantia, Bogalusa, La.; 
B. V. Sheffield, Popularville, Miss.; Tracy 
Barnett, DeKalb, Miss.; Mrs. R. H. Muse, 
Denham Springs, La.; F. G. Pratt, Jr., 
Vacherie, La.; Harold Dacey, Raceland, 
La.; and Mr. and Mrs. T. J. Broussard, 
Crowley, La. 


OKLAHOMA CITY 


Mrs. Lydia Thomas has been named man 

ager of the Del City theatre. There will be 
two changes of pictures a week, with a 
kiddies’ matinee on Saturdays. Mrs 
Mattie Ruddle, has been named assistant 
manager of the Redskin theatre. . . . All 
Barton drive-in theatres are open only on 
Friday, Saturday and Sunday, except the 
Tinker drive-in, which has a heated audi 
torium, where patrons can go in_ bad 
weather. 15th and Douglas S. W. has 
been zoned for business. R. Lewis Barton 
is building a new theatre on this site. 
Mr. Barton, exhibitor, has also purchased 
South Western Mr. and 
Mrs. Harold Combs, have moved into their 
new $50,000 home at 10,000 S. Western 
Mr. Combs is manager for the 
3arton theatre. film “Oklahoma 
City, Sign of Progress” was shown at the 
Criterion and Harber theatre, and at the 
State. Theatres throughout Arkansas 
will schedule the showing of a new safety 
film as a public service feature of ‘Movie- 
time in Arkansas, U. S. A.” in co-operation 
with the Arkansas State Police and Arkan 
sas Safety Council 


OMAHA 


The Chamber of Commerce drew editorial 
plaudits from the World-Herald tor spon 
soring a gift-for-G.I.’s in Korea admission 
to the big Hollywood stars reception at the 
Auditorium in connection with the premiere 
of “The Wild Blue Yonder” at the Orpheun 

Charles Elder, Paramount salesman, has 





8O acres on 


concession 


The 


vone to the Des Moines office and I inford 
Pitts has been moved from the Kansas City 
to take Mr. Elder’s South Platte territory 
Bill Matson has been added to the MGM 
booking: staff Mat Wuebben has pur 
chased the Canton, S. D., theatre from Ed 
Nash. Harry retired Mil 
waukee MGM visited the 
Omaha office which he ded at one 
Charles White, manager of the 
theatre at Carson, left last week for 
. “A Streetcar Named Desire’ 
two-week run at the 


Shumow, 
branc 

time 
Dream 
land 
induction 
concluded 4 
averaging far normal 
Mons Thompson, St. Paul, 
has added the theatre at Edg 
holdings. ... J. E. Jacobs, Columbia branch 
manager, visited the Southeast Nebraska 
territory Fire of undetermined cause 
destroyed the Pix theatre, Fairmount, Neb., 
owned by Carl Mills The Sprintield 
Neb., Community theatre operated by 
ness men has folded 


Brandeis 
ibove hgures 


Neb., exhibitor, 
Ne b.. to his 


busi 


PHILADELPHIA 


The 


commercial 


Northern 


store 


Great theatre and seven 
properties, located at the 
junction of one of the most important shop 
ping centers in the city, have been sold by 
the Louden Corp. to the Richard Realty Co 
headed by Paul Laury for itely 
$1,000,000. Andrew B. (Bud) Freeman 
district manager for the A. M. Ellis 
Theatres, is now general sales oI 
the ABC Appliance Co 
sister of Alvin Goodwin, general man 
Quality Premium Distributors, is now offic 
manager for the Elli Cheatre 
Harris, who heads the 
can Film Exchange 
with the birth of a son to Mr Dotzie Gor 
man, his daughter. Earl Rexroth is the 
new assistant n at the Uptown, Hat 
risburg, Pa. : teral picketed 
the opening of ~ h Desert Fox” at the 
Arcadia. . . . Dave Kaplan back at his post 
is manager of the ( Atlantic City 
N. J., recovering iron tomy. 
3urt Stanley 


approxi 


tormer 


manager 


iam Goodwit 


iwer of 
Ben 
Ameri 


grandtathet 


nade pen lent 


recame 


groups 


olonial, 
in appendec 
1 ] | 


formerly a local manager, 1s 


ntinued 
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HERBERT J. YATES presents 


UDY CANOVA., 





with TEN TOP COMEDIANS 


” wivin EDDIE FOY.JR.- ALAN HALE, JR. 


4 and WALTER CATLETT - LEONID KINSKEY’ - as SCHILLING - IRVING BACON - FUZZY KNIGHT - PASI ATES 
a Directed by R. G. SPRINGSTEEN - Written by JACK TOWNLEY and CHARLES —. ROBERTS 
Additional dialogue by BARRY TRIVERS - Associate beers SIDNEY PICKER 


A REPUBLIC PRODUCTION 
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Mc 
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job hosting the Variety 
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Short Product in 


NEW YORK—Week of Nov. 26 
CRITERION: Recording Session 
Feature: Tie Blue Veil 

GLOBE: Guardian Angel 
Pastry Panic 

Feature: Warpath 


MAYFAIR: Slip Us Some Redskin. . Paramount 
Feature: Detective Story aramount 


PARAMOUNT: Party Smarty 

Feature: Two Tickets to Broadway 
RIVOLI: 
Belgium 
Feature: 


Paramount 


Paramount 
RKO 
20th-Fox 


20th-Fox 


20th-Fox 
20th-Fox 


Fixed Bayonets 


ROXY: Beaver Trouble 
Feature: Golden Girl 


WARNER: King of the Outdoors 
Warner Bros. 


The Knife Thrower Warner Bros. 


First Run Houses 


Ballot Box Bunny 
Feature: Come Fill the Cup 


CHICAGO—Week of Nov. 26 
CARNEGIE: Big Top Bunny....Warner Bros. 
Florida Cowhand RKO 
Feature: Laughter in Paradise 

ROOSEVELT: Hollywood at Play. ..Columbia 
Feature: The Tanks Are Coming Warner Bros. 
Feature: Slaughter Trail RK 
STATE LAKE: Catnapping. 


Feature: An American in Paris 


....Warner Bros. 
Warner Bros. 


Universal 
Universal 


SURF: Japan, Island Empire 
Feature: The Lavender Hill Mob 
WOODS: Tommy Dorsey and His Orchestra 
Universal 
Anne of the Indies 20th-Fox 
ZIEGFELD: Papa's Little Helper... .20th-Fox 


Riddles of Rhodesia 20th-Fox 
Feature: A Christmas Carol United Artists 


Feature: 





with the San Mateo. Phe publicity cde 
ent at Twentieth Century-Fox will 
ove to the first floor of the building as soor 
deling is completed. The 
be extended on the second floor 
m Tumelty (new to the industry ) 
s the treasurer at the State, replacing Dav 
Lewis, resigned to enter the Army . Ray 
Sommers, formerly manager of the Laurel 
theatre at San Carlos, is now in charge of 
both the Marina and El Presidio (Westland 
theatres) in San Francisco Dave David 
with Golden State theatre 
away from the industry for a 
is returned to theatre work as 
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re Laurel 
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gener il 


formerly 
but vhile ) 


manager 
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Film Future 
Of Mexico 
Seen Bleak 


by LUIS BECERRA CELIS 
im Mexico City 

The future of the Mexican film industry 
was viewed in a bleak light here recently 
by Ing. Eduardo Vidal Cruz, the new man- 
ager of the trade’s own bank, the semi-official 
Banco Nacional Cinematografico, S.A. He 
replaced Lic. Andres Serra Rojas, who 
headed the bank since 1948 and is returning 
to private law practice. 

Mr. Cruz asserted the industry 
danger of collapse and gave as reasons: 

1. Excessive production and, as a “logical” 


Was in 


consequence, the failure of many films to be 
released for some time, yielding no prompt 
return on the investment. 

2. The inferiority of Mexican pictures, 
many of which are hurriedly produced and 
based on stories unacceptable to the Ameri- 
can Legion of Decency. 

3. A “marked” invasion of foreign pic- 
tures, principally American, which offers 
“uniair competition to Mexican pictures.” 


Financed 61 Pictures 


Mr. Cruz said that in 1949 of the 109 pic- 
tures produced, the Bank financed 61 to the 
amount of $1,953,678; in 1950, of the 124 
Mexican pictures made, it backed 39 for 
$1,975,896, and of the 89 made so far this 
year, the Bank financed 38 for $1,150,000. 
He complained that, of the Mexican pictures 
made so far this year, only 25 have been re- 
leased because of the predominance of for- 
eign films exhibited. 

The temporary injunction which exhibi- 
tors here obtained recently against the law 
which demands from 30 to 50 per cent of 
playing time for Mexican pictures, was made 
partially permanent last week and exhibitors 
hail this as a great victory. The judge held 
that the enforced Mexican picture playing 
phase of the law is “contrary to the letter 
and the spirit of the Mexican Constitution” 
in that it deprives the public of the privilege 
of seeing foreign productions and deprives 
exhibitors of the right to choose the pictures 
which they think will attract the most 
patrons. 

V 

The National Cinematographic Workers 
Union is holding an emergency meeting here 
December 10 to 12 to adopt means for com- 
bating what it calls unfair competition to 
established theatres by persons showing 
16mm films. The union will further discuss 
competition of television for pictures, 
monopoly in the Mexican industry and the 
Supreme Court’s recent ruling that produc- 
tion and distribution are not industries but 
businesses. 

STIC will also amend its statutes so that 
it can endorse measures adopted at the 
recent national meeting here of the Con- 
federation of Mexican Labor, among them 
one to campaign for legislation that will 


MOTION PICTURE HERALD, DECEMBER |, 1951 











This is the Will Rogers Memorial Hospital at Saranac Lake, N. Y., as it appears 
today. In support of this noted institution, the annual Christmas Salute conducted by 
Variety International, which administers the hospital, this week became an intensive pre- 
holiday activity as the film industry, from coast to cost, went all out to make the cam- 
paign a rousing success. The hospital, for tuberculosis sufferers, is maintained by the 
Variety Club for the exclusive use of all those affiliated with the industry in any way, 
and their families. One feature of the institution is that all treatment and accommo- 
dation is free, the financial support coming from the Christmas Salute and general 
contributions. The campaign headquarters in New York has issued an informative bro- 
chure, containing the names of the various committees as well as suggestions for 
promoting the Christmas Salute to the greatest degree. 





establish a uniform minimum daily wage of 
$1.15 throughout Mexico, a new high for 


this country. 
7 


Local exhibitors are 
that the Municipal Government will soon in 
crease by two per cent the tax on their 
which now stands at 16 per cent. 
Exhibitors complain that the tax increase 
will work a hardship on them because their 
operating costs are already too high for 
profitable operation, 


Ord 


worried by reports 


gross, 


Four more television stations are sched 
uled to open in Mexico in 1952, one each in 
Guanajuato City, to cover the middle west, 
the port of Vera Cruz for the central south 
east, Guadalajara for the far west and Mon 
for the northeast. The stations will 
with the Emilio 
Syndicate, operator of one station in Mexico 
City. 


terrey 


be associated Azcarraga 


Acquires 2 Romulus Films 

Souvaine Selective pictures has acquired 
the Western Hemisphere distribution rights 
to two Romulus Pictures productions, 
“Treasure Hunt,” starring Martita Hunt, 
for release in January, and “The Innocents 
Abroad,” starring Margaret Rutherford, for 
release in April. 


CBS TV Network to Carry 
Disney Christmas Show 


The network and 


many 


entire CBS television 
affiliated outlets will carry the one- 
hour “Walt Disney Christmas Show” De- 
cember 25, insuring for it one of the largest 
audiences ever reached by television. Spon- 
sored by Johnson & Johnson, manufacturers 
of surgical dressings and baby products, the 
program will feature live actors as well as 
Disney cartoon productions, 
chief among which will be a short preview 
of “Peter Pan,” all-cartoon 
feature 


scenes from 


forthcoming 


Mary McCall Wins 
SWG Elections 


HOLLYWOOD: Mary McCall this week 
was named president of the Screen Writers 
Guild in a hotly contested annual election 
She defeated incumbent Karl Tunberg by a 
vote of 263 to 194. At the same time Rich 
ard Murphy was elected first vice-president ; 
Richard Breen, second vice-president ; How 
ird J. Green, secretary; Wells Root, treas- 
Elected to the board for two-year 
terms were Ivan Goff, Robert Pirosh, Robert 
Carson, John Monks, Jr., Everett Freeman, 
3arry Shipman, Dorothy Hughes and Har- 
old Green, 


uret 








REICH DEBATES 


SCREEN 


by VOLKMAR ZUEHLSDORFF 


mm Berlin 


The protracted crisis in German produc 
tion has brought about another debate in 
the Federal Diet, with strong criticism di- 
rected against Allied occupation policies be- 
lieved here largely responsible for the plight 
of this branch of German industry. 

Under the label of decartelization, a mush 
room growth of many small companies was 
encouraged, most of them financially too in 
secure for intelligent planning and none of 
them a match for powerful foreign competi 
tion. The assets of the UFA 
pany, parts of which might serve 


lormer com 


as a nu 
cleus for a new company on a sounder basis, 
are still not released by the Allies. With 
rare unanimity, speakers of all parties de 
mand their release into German hands 
Several of the UFA properties have been 
put on the block. A group of former UFA 
owners reportedly has been trying to regair 
the UFA properties the 
the German 


control once 


ace propaganda medium of 

Government 
“We simply cannot comprehend why the 
ission refuses to hand back this 
operty to the German economy,” 
If Vogel, chairman of the 


The 


Rud 


f 
Picture Committee. 


tration given here by the Allies was 
1 


apt to discredit the very idea of democracy, 
He called the grimly 

Allies “almost a tragedy) 

other German speaker called the Al 


unyielding 


lied’s policy “a to the German 
motion picture industry.” Prospective buyers 


of UFA facilities already 


yrave injury 


have warned that 
such may be 


due time 


the legality of 


contested in 


acquisitions 


FRANCE 


HENRY KAH} 


in Par 
British 


between 


agreement, 


Hopes for a French 


similar to the one in effect France 


and Italy, may arranged and in operation 


in 1952, Weill 
federation } old th Herald's 


French Cinema 
Paris 
ywwing the breakdown of 
and the 


ration des Spec 


1e Confederation 
inated Fed 
drawn up a 

1, would save the French 
industry was in a 

films 


» through lack 


number of 

ilready at 1 1 uy 

of funds 
The 


branches of the ind 


plan was nsidered by various 
the 
isions were taken 
ed, he disclosed. 


no country was self- 


y, including tech 


Meanwhile, he 


sufficient in motio ind he saw no 


tures 


36 


CRISIS 


why the arrangement with Italy 
should not be repeated with Great Britain. 

“I cannot imagine such an agreement 
working with the United States,” he said, 
“but it should not be too difficult to come to 
similar one— 


reason 


such agreement—or a 
with the British.” 

M. Lorac said he understood there were 
difficulties in the way of such an agreement. 
He realized that acts of Parliament may be 
necessary, but said he knew there 
section of the British industry which was 
very interested in bringing the two countries 
closer together. He said he hoped there 
would be a meeting between the French and 
British in December. 

Referring to statements in the U. S. that 
the Franco-U. S. talks had_ proceeded 
moothly and that progress had been made 
toward a settlement, M there 
had been no real progress and personally 
not that a settlement would be 


some 


was a 


Lorac said 


he was sure 
easy 
He 


France, on 


emphasized that recent talks in 
the way in the MPAA 
\dvisory organization could help the French 
had made no impression whatever. There is 
little doubt that the French still dream of 
an arrangement with the U. S. along the 
the American-Italian agree 


which 


same lines as 
ment 


The Americans are accused by some 
French elements of having caused the clos 
ing of France studio. It will be recalled that 
studio decided to there 

not sufficient work 


Id as the closures resulted in many studio 


close because 


’rotest meetings were 


technicians being thrown out of work. 

V 
Center 
tor 
Local houses 


Figures Cinema 


another 


issued by the 


show nose dive in attendance 


the second half of last year 
suffered a drop from 28,707,000 in the first 

of 1951 to 25,466,000 for the 
ix months in the First run 
| 


theatres also had a decline. 


second 


Paris region 


producers to make 
Monaco 


Che decision of British 
their exteriors in Switzerland and 
instead of France, is likely to result in sharp 
French reaction. French union 
the British will find production in Switzer 
land far more expensive than in France ana 
hinted that the French would take 
steps to bring Monaco into line. 


AUSTRIA 


Vienna Bureau 


officials say 


they 


In line with an exchange program con- 
cluded the Austrian and German 
governments for 1951 13 Austrian mo- 
tion pictures will be admitted for exhibition 
in Germany while 93 German films will be 
shown in Austria. In all, 13 pictures derived 


between 


52. 


from co-production are to be exhibited in 
both countries. It is expected that this ratio 
will result in approximately equal retarns 
for the respective producers. 
V 

Turhan Bay and Miss Dickens have 
founded a new company, called Transglob, 
in Vienna, and will produce features with 
Austrian background for the American mar- 
ket. The will be based on a 
story about Hotel Sacher in 
Vienna. 


first project 


the famous 


The first Austrian color pictures, “Voices 
of Spring,” has been completed. It is a Dil- 
lenz Film production in Graevert color, The 
Vienna Boys Choir has a part in it. Paul 
Hoerbiger, Hans Jaray and Senta Wengraf 
are in the cast, with Hans Thimig directing. 

The Vienna critic of the Catholic motion 
picture review, Filmschau, Mrs. Haala, has 
been sued by a theatre for damages because 
in her review she said the print was in poor 
condition. The theatre maintains this has 
caused a drop in business. The exhibitor is 
supported by the association of theatres and 
distributors, who claim that it is not the 
reviewer’s function to criticize technical de- 
tails. The Austrian press association opposes 
the suit on the ground that it constitutes a 
threat to freedom of 


ARGENTINA 


by NATALIO BRUSKI 
in Buenos Aires 

For the first time in the 
monopoly on first run exhibition held here 
by Lococo and Cinematografica Central cir- 
cuits was broken recently when three U. S. 
distributors—RKO Radio, United Artists 
and Eagle Lion—established a new group of 
first run and neighborhood houses. 

This is the result of the new distributing 
conditions in Argentina. The market is 
overflowing with product, now that the ban 
on Hollywood films has been lifted. Only 
a short time ago, U. S. distributors could ask 
and get any rentals from exhibitors. Now, 
the latter are in a position to pick and choose 
and pay only minimum rentals. 

U. S. companies are faced with the prob- 
lem of putting a combined number of 450 
features into release, all productions which 
had been kept off Argentine screens since 
the start of the ban. Local circuits, even 
though they have increased the number of 
first runs, still must satisfy the film protection 
law which guarantees the native production 
considerable playing time and, they 
must maintain contact with local distributors 


expression. 


many years 


too, 


of European product 

Further to be considered is the fact that 
business here is bullish right now, with 
money plentiful and admission prices frozen, 
a circumstance which encourages holdovers 
and further diminishes releasing possibilities. 

For all these reasons, RKO, UA and Eagle 
Lion—the latter two haven’t merged here 
yet—took matters into their own hands and 
created the new circuit which includes about 
40 houses in Buenos Aires alone. They are 
now able to get a quicker turnover and ob- 
tain adequate rentals. 
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Technicolor’s Price Cut 
Gives Hollywood a Lift 


by WILLIAM R. WEAVER 
Hollywood Editor 


The announcement of a price-reduction by 
Technicolor Corporation at this point on a 
calendar lashed by mounting waves of cost- 
increases brought more than monetary relief 
to production executives squeezed between 
Exhibition’s clamor for an all-color screen 
and Labor’s demands for higher wage sched 
ules. It reminded them that Technology is 
still functioning as always in the interests 
of an art and industry which it has rescued 
before and, perhaps quite as unexpectedly, 
may again. 

It was in the nature of a small but real 
fulfillment of the prevalent trade-wish for 
some discovery or invention capable of dis- 
pelling the economic cloudbank, and _ it 
raised the possibility that, if the Technicolor 
engineers could come up with this surpris- 
ing achievement, they or others may be on 
the point of disclosing greater ones. 


Tape System Viewed as 
Sharply Reducing Cost 


As a matter of fact, and although it was 
not on the agenda of the news conference 
at which Dr. Herbert T. Kalmus, Techni- 
color president, announced the price reduc- 
tion, there is food for the trade-wishers in 
a revelation that came out in response to 
reportorial questioning. Dr. Kalmus dis- 
closed that his engineers were working on 
a magnetic-tape process which, if they are 


successful, will make it possible to record 
image and sound simultaneously on tape, as 
readily as sound is now recorded, which, 
he said, without speculating as to extent, 
“would greatly reduce costs all along the 
line.” 


See Long Period Before 
Practicable Process 


Recent estimates from other quarters have 
placed the savings in recording costs ob- 
tainable by such a process as high as 90 per 
cent. Half of that would make a tremendous 
difference in production costs. Dr. Kalmus 
indicated, however, his belief that it might 
be five years before a commercially practic 
able process of this kind were to be per- 
fected. 

The Technicolor price reduction, speaking 
only of release prints for the present pur- 
pose, is from 5.48 cents to 5.33 cents per 
foot. This figures out, on the basis of the 
1951 volume, as a saving to the industry of 
about $775,000 per year. To an industry 
that’s long despaired of seeing the price of 
anything move in any direction but upward 
this is a figure to be posted in big black ink 
numerals. 


Eight Pictures Started 


During the week in which Dr. Kalmus 
chose to release his good news three pictures 
with “Color by Technicolor” were placed in 
production. And, for what may be a record 
in its own right, all were credited to one 


producer, Universal-International’s Leonard 
Goldstein. 

“Untamed,” directed by Hugo Fregonese, 
has Shelley Winters, Joseph Cotten and 
Scott Brady in the cast. 

“Claim Jumpers,” which Don Siegel is 
directing, presents Audie Murphy, Faith 
Domergue and Stephen McNally. 

“Scarlet Angel,” directed by Sidney Sal- 
kow, is headlined by Yvonne DeCarlo and 
Rock Hudson. 

MGM's Nicholas Nayfack started “Glory 
Alley,” directed by Richard Walsh, with 
Leslie Caron, Gilbert Roland, Ralph Meeker 
and others. 

Andre Hakim launched “Gift of the 
Magi” for 20th-Fox, to be composed of five 
O’Henry short stories shot in sequence, with 
Jeanne Crain, Farley Granger and Richard 
Hylton. 


Chaplin Begins Work on 
New Film, “Limelight” 


Charles Chaplin began producing, direct- 
ing and acting in “Limelight,” with Sydney 
Chaplin, Jr., and Claire Boom among the 
principals. 

Co-producers Anthony Veiller and Donald 
Hyde rolled “Red Planet,” for United Art- 
ists release, with Andrea King, Peter Graves 
and Orley Lindgren. 

Intercontinental . Pictures, Inc., started 
“Stolen with Anthony Hinds pro- 
ducing and Terrence Fisher directing, which 
co-stars Paul Henried and Lizabeth Scott 
It’s for Lippert release. 


Face,” 


Acquires Foreign Rights 

Exclusive foreign representation rights to 
the new sound version of “Birth of a Na- 
tion” have been acquired by David Gould, 
foreign sales executive, from H. E. Aitken, 
who controls the world copyright. 





THIS WEEK IN PRODUCTION: 





UNIVERSAL-INT'L 
Scarlet Angel (Tech- 
nicolor ) 


STARTED (8) 


INDEPENDENT 
Red Planet (Melaby 
Pic. Inc.—U. A. 
release) 

Stolen Face (Inter- 
continental Pic. 
Prod.—Lippert 
release) 

Limelight (Chaplin 
Prod.) 


MGM 
Glory Alley 


Claim Jumpers 
( Technicolor ) 
Untamed (Techni 
color ) 


FINISHED (8) 


COLUMBIA 
Apache Country 
(Gene Autry Prod.) 


MONOGRAM 


Man from Black 
20TH CENTURY.FOX Man, from Black 


Gift of the Magi Waco (in sepia) 


REPUBLIC 

Border Saddlemates 

RKO RADIO 

The Big Sky 
chester Pic.) 

Androcles and the 
Lion 

UNIVERSAL-INT'L 

Ma and Pa Kettle G« 
to Paris 

Hear No Evil 

SHOOTING (22) 

F eunerennmenneiiensinannninennnaiea 


INDEPENDENT 
And Now Tomorrow 
(Westminster Prod. ) 


(Win- 
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Monsoon (Film 
Group, Inc., 
Bombay—color ) 

MGM 

The Girl in White 

Lovely to Look at 
(Technicolor ) 

The Merry Widow 
(Technicolor ) 

Scaramouche (Tech 
nicolor ) 

PARAMOUNT 

Famous (Techni- 
color) 

REPUBLIC 

3al Tabarin (Paris) 


errant 


Prod. ; 


en init 


RKO RADIO 

Clash by Night 
(Wald-Krasna 
Prod.) 

The Korean Story 


20TH CENTURY-FOX 

Cry of the Swamp 
( Technicolor ) 

Deadline... U. S.A 

Outcasts of Poker 
Flat 

Diplomatic Courier 

Way of a Gaucho 
( Technicolor ) 

The Girl Next Door 
(Technicolor) 


H 


eR 


UNIVERSAL-INT'L 


Red Ball Express 


WARNER BROS. 

Mara Maru 

She’s Working Her 
Way Through 
College 

This Woman Is 
Dangerous 

You Can’t Stop the 
Marines (United 
States Pic.) 

Crimson Pirate 
(Technicolor ) 


H.R ALE 
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INDEPENDENT FILM BUYERS 
REPORT ON PERFORMANCE 


Film buyers of independent circuits in the U.S. rate current 
product on the basis of its performance in their theatres. This 


report covers 108 attractions, 4,322 playdates. 


Titles run alphabetically. Numerals refer to the number of en- 
gagements on each attraction reported. The tabulation is cumula- 
tive. Dagger (+) denotes attractions published for the first time. 
Asterisk (*) indicates attractions which are listed for the last 


time. 


EX means Excellent; AA—Above Average; AV—Average; 


BA—Below Average; PR—Poor. 


THE FILM BUYER'S RATING 


EX AA 
Across the Wide Missouri (MGM) 6 23 
Alice in Wonderland (RKO Radio) 12 
Along the Great Divide (W.B.) 9 
tAn American in Paris (MGM) 4 
Angels in the Outfield (MGM) 9 
Anne of the Indies (20th-Fox) - 
Apache Drums (U.I.) 
As Young As You Feel (20th-Fox) 


Bannerline (MGM) 

Behave Yourself (RKO Radio} 

Best of the Badmen (RKO Radio} 

Big Carnival, The (formerly Ace in the Hole} 

(Para.) 
tBlue Veil, The (RKO Radio) 

Captain Horatio Hornblower (W.B.) 
Cattle Drive (U.1.). 
tClose to My Heart (W.B.) 

Come Fill the Cup (W.B.) 

Comin’ Round the Mountain (U.1) 
Crosswinds (Para.) 

Cyrano de Bergerac (U.A.) 

Darling How Could You! (Para.) 

David and Bathsheba (20th-Fox)} 

Day the Earth Stood Still, The (20th-Fox) 
Dear Brat (Para.) 

Desert Fox, The (20th-Fox) 

Dise Jockey {A.A.) 
tDrums in the Deep South (RKO Radio) 
*Excuse My Dust (MGM) 
*Fabiole (U.A.) 

Five (Col.) 

Flying Leathernecks (RKO Radio) 
Force of Arms (W.B.) 

Fort Worth (W.B.) 

Four in a Jeep (U.A.) 

Francis Goes to the Races (U.!.) 
Frogmen, The (20th-Fox) 

Golden Horde, The (U.I.) 

Guy Who Came Back, The (20th-Fox) 
Happy Go Lovely (RKO Radio) 

Hard, Fast and Beautiful (RKO Radio) 
He Ran All the Way (U.A.) 

Here Comes the Groom (Para.) 

His Kind of Woman (RKO Radio) 
Hollywood Story (U.I.) 

House on Telegraph Hill, The (20th-Fox) 
Hurricane Island (Col.) 

inside the Walls of Folsom Prison (W.B.) 
Iron Man, The (U.!.) 
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AV 
2 
35 
31 


BA 
24 
20 
20 

4 
12 
25 


2 
30 


25 
10 
13 
2 
4 
15 
4 


6 
2 
| 


20 


owmerwouww=- Aww 
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Jim Thorpe—All American (W.B.) 
Kind Lady (MGM) 


Lady from Texas, The (U.!.) 
Law and the Lady, The (MGM) 
Let's Go Navy (Mono.) 
tlet’s Make It Legal (20th-Fox) 
*Little Big Horn (Lippert) 
Little Egypt (U.1.) 
*Lorna Doone (Col.) 

Lost Continent (Lippert) 
Love Nest (20th-Fox) 


Mark of the Renegade (U.1!.) 

Mask of the Avenger (Col.)} 

Meet Me After the Show (20th-Fox) 
Millionaire for Christy, A (20th-Fox) 
Mr. Belvedere Rings the Bell (20th-Fox) 
Mr. Imperium (MGM) 

Mob, The (Col.) 


Never Trust a Gambler (Col.) 
Night Into Morning (MGM) 
No Highway in the Sky (20th-Fox) 
No Questions Asked (MGM) 


On Moonlight Bay (W.B.) 
On the Loose (RKO Radio) 


Painting the Clouds With Sunshine {W.B.) 
Passage West (Para.) 

Peking Express (Para.) ; 

People Against O'Hara (MGM) 

People Will Talk (20th-Fox) 

Pickup (Col.) 

Place in the Sun, A (Para.) 

Prince Who Was a Thief, The (U.I.) 


Red Badge of Courage, The (MGM) 
Rhubarb (Para.) ... 
Rich, Young and Pretty (MGM) 


Saturday's Hero (Col.) 

Secret of Convict Lake, The (20th-Fox) 
Showboat (MGM) 

Sirocco (Col.) 

*St. Benny the Dip (U.A.) 
Strangers On a Train (W.B.) 
Streetcar Named Desire, A (W.B.) 
Strictly Dishonorable (MGM) 
Strip, The (MGM) 

tSubmarine Command (Para.) 
Sunny Side of the Street (Col.) 


Take Care of My Little Girl (20th-Fox) 
Tall Target, The (MGM) 

tTembo (RKO Radio) 

Teresa (MGM) 

Texas Carnival (MGM) 

Texas Rangers (Col.).. 

That's My Boy (Para.) 

Thunder On the Hill (U.1.) 

Tomorrow is Another Day (W.B.) 

Two Of a Kind (Col.) 


Warpath (Para.) 
tWell, The (U.A.) 
Whistle at Eaton Falls, The (Col.) 


You Never Can Tell (U.1.) 
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Allied Artists 


SHORT GRASS: Rod Cameron, Cathy Downs—A 
nice little western that did good box office at a rea 
sonable rental. Played Thursday, Friday, September 
13, 14.—Adaline H. Gawthrop, Linda Drive-In Theatre, 
Palatka, Fla 


Columbia 


FLYING MISSILE, THE: Glenn Ford, Viveca Lind 
fors—A very good picture with a good story. It is 
lifferent and was well liked. Small town average 
business. Played Friday, Saturday, November 16, 17 
Francis Gill, Paonia Theatre, Paonia, Colo. 


HE’S A COCKEYED WONDER: Mickey Rooney, 
Terry Moore—A good Rooney picture, but far from his 
best. Business was fair. Small town and rural 
patronage. Played Wednesday, Thursday, wea ait ir 
14, 15.—J. E. Willson, Majestic Theatre, Clear Lake, 
S. Dak 


WOMAN OF DISTINCTION, A: Rosalind Russell, 
Ray Milland—This was good comedy and pleased 
everybody who attended. Columbia’s price was too 
high—consequently we didn’t make any big profits. 
Played Wednesday, Thursday, November 14, 15 
ae ane Denis Murphy, Vogue Theatre, Sack- 
ville, N. , Canade 


Metro-Goldwyn-Mayer 






DIAL 1119: Marshall Thompson, Virginia Field— 
Business below normal. No compensation tor running 
this one. Patrons who saw it said it was a better 
picture than they e sa ~MGM_ slipped on their 
trailer for this one! fF Se , November 10. 
Myron E. Kluge, R Ha deed Theatre, Platte Center, 


Nebr 
GO FOR BROKE: Van Johnson, Walter Anderson 


This one brow ‘eh out better than average crowds on 
both days. some change left after rental and 
expenses were sk. War pictures do well here as a rule, 
and this is a good one. Played Monday, Tuesday, 
September 24, 25.—Adaline H Gawthrop, Linda 
Drive-In, pace Fla 


GROUNDS FOR MARRIAGE: Van Johnson, Kath 
ryn Grayson—An excellent motion picture that did 
far below normal business here and put us far into 


the red. We were forced to play this picture some 
six months behind our competition which is only 
eleven miles away. Played Sunday, November 
Myron E. Kluge, Rainbow Theatre, Platte Center, 
Nebr. 


HOME TOWN_ STORY, THE: Donald Crisp, Mar- 
jorie Reynolds—This lecture would be excellent in a 
high school assembly, but for entertainment in a 
theatre, well, there just isn’t any. Business very 
Played Wednesday, Thursday, Friday, Satur- 
day, October 3, 4, 5, 6—Dale Lee, Dream Theatre, 
Coeur d’Alene, Idaho. 


MAGNIFICENT YANKEE, THE: Louis Calhern, 
Ann Harding—One of the best of the best! Louis 
Calhern and Ann Harding should get special awards 
for their performances. Metro made a picture I am 
proud to run here. As with many of the really 
worthwhile pictures, we did very poor business 
Doubled with “I Was a Communist for the FBI,” 
and for some reason I cannot explain, we were very 
much below average. Incidentally, Metro’s sound 
recording is getting better and Deiter ~a pleasure to 
listen to their music Me. ing. ayed Tuesday, 
Wednesday, November 6. 7.—Curtis Bo Witlard, Vic 
tory Theatre, Loxley, Ala. 


Monogram 


MODERN MARRIAGE, A: Reed Hadley, Margaret 
Field, Robert Clarke—This is a swell feature with 
great exploitation possibilities. It’s no epic, but it 
pleased the customers. Used it with a reissue with 
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. the original exhibitors’ reports department, estabiished October 14, 1916. in it 





theatremen serve one another with information about the box office performance of 
product—providing a service cf the exhibitor for the exhibitor, ADDRESS REPORTS 
What the Picture Did for Me, Motion Picture Herald, Rockefeller Center, New York 20. 


made more comments or 
‘layed W eg Me Thurs 
October 17, 20.—Dale 
d’ Alene, “Jdaho 


big stars and the patrons 
this, especially the ladies 
day, Friday, Saturday, 
ee, Dream Theatre, Coeur 


VICIOUS YEARS, THE: Tommy Cook, Gar 
Moore—Good little picture that seemed to please. 
Played Sunday, Monday, Tuesday, October 28, 29, 3— 
Dale Lee, Dream Theatre, Coeur d’Alene, Idaho 


Paramount 
BIG CARNIVAL, THE: Kirk Douglas, 


QO. K. picture but did poor_business. 


Jan Sterling 
Have never 


done much business with a Kirk Douglas picture. 
S. T. Jackson, Jackson Theatre, Flomaton, Ala 
LAST OUTPOST, THE: Ronald Reagan, Rhonda 
Fleming—Very good. Played on Saturday to below 


average business. My people are tiring of these 


Civil War westerns—too many. Played Saturday, No- 
vember 3.—S. T. Jackson, Jackson Theatre, Flomaton, 
la. 
LEMON DROP KID, THE: Bob Hope, Marilyn 


Maxwell—Just an average Sunday and dropped off 
badly Monday. Barely broke even on the two days 
Personally I can’t stand Bob Hope, and I guess some 


of the customers must agree with me Played Mon 

day, Tuesday, September 17, 18.—Adaline H. Gaw 

throp, Linda Drive-In Theatre, Palatka, Fla 
AMSON AND DELILAH: Hedy Lamarr, Victor 


Here’s excellent entertain 
No better story material can 
Holy Bible, and I can imagine 


Mature, George Sanders 
ment for any situation 
be found than in the 


that many more pictures will be derived from this 
source. fowever, | hope no producer misinterprets 
these sacred writings in motion pictures. Played Sun 
day, Monday, November 4. 5.--Pat Fleming, Gail 
Theatre, Round Pond, Ark. 

WARPATH: Edmond O’Brien, Dean Jagger—This 


seemed to be a pretty good super Technicolor Indiar 
picture. I don’t feel so happy about it because it 
did very poor business and Paramount’s terms were 
fantastic. The picture was not worth percentage in 
my estimation, nor the high guarantee t paid for it 
Worth playing if it can be bought Played 
Sunday, Monday, November 11, 12. Willard, 
Victory Theatre, Loxley, Ala 


RKO-Radio 


ALICE IN 
Frankly speaking, this is 
movie Not only did it fail 
office, but it failed to please those who did come 
The kids came in great unmbers, but didn’t have 
much to say on the way out. The adults stayed 
away, and what few came told me in no uncertain 
terms that they didn’t like it. RKO has to do right 
by me_before tiny their new product. Played Sun 
day, Monday, November 4, 5.--Carl F. Neitzel, Juno 
Theatre, Juneau, Wisc 


BLUE VEIL, THE: Jane Wyman, Charles Laugl 
ton—One of the best pictures we have ever shown 
If Jane Wyman doesn’t win the Academy Award for 
her excellent performance in this picture, it will fool 
me. It is pictures like this that will keep an exhibitor 
in business. Exhibitors play it~you can make money 
with it. Played Saturday, Sunday, Monday, Novem- 
ber 17, 18, 19.—O. Fomby, Paula Theatre, Homer, La. 


FLYING LEATHERNECKS: John Wayne, Robert 
Ryan—For thrills and excitement, it was tops. Did 
good business on it, too. It’s bound to be good when 


right 
Curtis B 


WONDERLAND: Disney Feature 
Walt Disney’s poorest 
completely at the box 





1 have John Wayne in it. He is very well liked 
Small town and rural patronage. Played Sun 

. Monday, Tuesday, November 11, 12, 13.—J. E 

Willson Majestic Theatre, Clear Lake, S. Dak 


LAW OF THE BADLANDS: Tim Holt, Joan 
Dixon—A little below average Tim Holt western, but it 
brought in good busine ss. Played Friday, Saturday, 
November £ 3 ’at Fleming, Gail Theatre, Round 
Pond, Ark, 


MYSTERIOUS DESPERADO, THE: Tim Holt, 
Richard Martin—Very good Holt western that 
doubled with “Highway 301" to 115% business. € 
action fans like this series, and personally Tim Holt 





me of my favorite action stars. However, in order 
to get ‘em in, I always have to use a strong co 
feature. On this one I had a little fellow dress in 


his cowboy suit, put a mask over his face and tacked 
a sign on his chest saying, “I’m ‘The Mysterious 
Desperado’.” Played Friday, Saturday, November 9, 
10.—Carl F. Neitzel, Juno Theatre, Juneau, Wisc. 


WHERE DANGER LIVES: Robert Mitchum, Faith 
Domergue—I would have been better off if I hadn’t 
bought RKO this year. On this one I lost the $5.00 
I made on “Three Secrets.” This gal Domergue can 
act and she’s better than Jane Russell, but even with 
Mitchum as a partner and an interesting, fast-movin 
story, she didn’t bring "em in. No comments at a 
and business was a puny 75%. Played Wednesday, 
Thursday, November 7, &—Carl F Neitzel, Juno 
Theatre, Juneau, Wisc 





Republic 


JUNGLE STAMPEDE: George Breakston, Yorke 
Coplen—Very good, very real, very interesting, with 
thrills for the adults and children.—Played Friday, 
Saturday, November 9, 10.—Francis Gill, Paonia The 
atre, Paonia, Colo. 


LOST PLANET AIRMEN: Tistram Coffin, Mae 
Clarke—This was originally released as a serial and 
was cut down to a sixty minute feature. The thought 


of this running for 15 chapters is really sickening, 
as it was definitely the worst thing I've ever seen 
on the screen. Even the kids walked out. Played 

Thursday, Friday, Saturday, October 24, 


Wednesday, 
5 26 27 


b, 27 ale Lee, Dream Theatre, Coeur d'Alene, 


Ida 
NORTH OF THE GREAT DIVIDE: Roy Rogers, 





Penny Edwards—Thanks to Roy for another good 
western in color. Each of his westerns are slightly 
lifferent from the rest and it seems that each one 


material in it. This 
industry Extra good 
November 9, 10. 


some good story 
with the salmon 
Played Friday, Saturday, 


of them has 
one deals 
business. 


Pat Fleming, Gail Theatre, Round Pond, Ark. 
. 
Twentieth Century-Fox 
ANNE OF THE INDIES: Jean Peters, Louis 
Je purdan My folks seemed to enjoy this picture. Good 


color, cast, ete. Played Monday, Tuesday, November 
5, 6—S. T. Jackson, Jackson Theatre, Flomaton, Ala 


CALL ME MISTER: Betty Grable, Dan Dailey— 
This is just another good picture in Technicolor. 
acting is good, but nothing extra. Average business 
for small town. Played Sunday, Monday, Tuesday, 
November 11, 12, 13—Francis Gill, Paonia Theatre, 
Paonia, Colo. 


LLOW THE SUN: Anne Baxter, Glenn Ford 
Here is a dandy picture! We did above average busi 
(Continued on following page) 
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ontinued from eding page) . is something for this small town situation at this it paid off. We had great crowds both days in the 
ness and ended up slightly in the r time of the year. It's a picture the whole family will face of stiff competition from our local college, which 
n in our area i h | d z certainly enjoy. Played Wednesday, November 14. had a ama festival on at the time. Played Mon- 
other hou only elever 1 al Myron E, Kluge, Rainbow Theatre, Platte Center, day, Tuesday, November 5, 6.—Christine and Denis 
community i inday, No i Nebr Murphy, Vogue Theatre, Sackville, N. B., Canada, 
E. Kluge, R " 
FRANCIS GOES TO THE RACES: Donald O’Con THREE SECRETS: Eleanor Parker, Patricia Neal— 
nor, Piper Laurie—For a laugh, one > best. Very definitely a woman’s picture and it pleased all 
MLL GET BY: William Lu aver Played S: , Monday, Tuesday, ober 13, 15, the adults. Nothing for the kids, but good mid 
We played this for i ’ and really packed 16.—Sa 1 McBride, State Theatre, Wilkinsburg, week entertainment. It broke even, plus a $5.00 profit, 
Penna which as more than I expected from this one-day 
run, an » women tearfully thanked me for showing 
= LITTLE EGYPT: Mark Stevens, Rhonda it Tuesday, November 6.—Carl F. Neitzel, 
Sackville, } anada In Technicolor I can’t say much for this, but Juno Theatre, Juneau, Wisc. 
seemed as though Rhonda wiggled quite a te P 
MAN WHO CHEATED HIMSELF, THE: Lee | tomers inside with her so-called Cafe Fez dance. VIRGINIA CITY: Errol Flynn, Humphrey Bogart 
obb, Jane Vyatt--National Screen’s trail i uldn't have victure th irew y ¥ gor r layed Sunday, ovember 4 
} a good mid-week Played W Novemt 7 at Fleming, Gail " m, Jackson Theatre, Flomaton, Ala 
i below average busin i Theatre, 
: d Wednesday, mber 7 
ainbow Theatre la 1 MA AND PA KETTLE BACK ON THE F 
jorie Main, Perey Kilbride—1 did about Shorts 
’ t the midweek change, but 
MEET ME AFTER THE SHOW: Betty al 2 nough i most theatres mid-week ° 
lacdonald Carey--A good musical. Played Saturds 1 t amot © much, and while it was nice to Columbia 
Monda Tuesday, »vembe It 1 Samue Il son ar the pleased laughter, 
McB te Theatre, Wilkinsburg it would hat better business. I'm GRIZZLY GOLFER: Mr. Magoo—This is another 
ey: tl) i t Pe boost my peo aaa McGoo” cartoon, at some strange reason they 
s ie " 1 her abt that it pleased everyone t get 4 tl de It's a totally 
United Artists who ‘can yed Tuesday, Wednesday, Thursday,  4ifferent series, and 1 welcome th Columbis ces 
saa t 14, 1 rl I ino Theatre, toons ve prov zr i suggest you try 
DAVY CROCKETT, INDIAN SCOUT: re epeat - outer Vetee, | JN TREATS ganen, 
Montgomery, Ellen Drew—A top-flight _historica MEXICAN HAYRIDE: t on 
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} nd showed us said it before t Vill sa when you want 
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\ X JHEN Larry Woodin, of the Arcadia 
and Bache theatres, Wellsboro, Pa., 
was a Round Table visitor, a year 
or more ago, he argued for direct, exclusive, 
closed-circuit, short-wave frequencies for 
the transmission of television programs to 
theatres, and told us why. Larry was all 
for a campaign to demand and obtain these 
wave-lengths, from the Federal Communica- 

tions Commission. 

Frankly, the idea seemed a long ways 
around the corner, and perhaps, so indefi- 
nitely in the future that it didn’t interest or 
alarm us. But the shape of things to come 
is growing more apparent in the develop- 
ment of television technique and equipment. 
Spyros Skouras, president of 20th Century- 
Fox Film Corporation, says with regard to 
his investment in the Swiss Eidophor tele- 
vision system, that it may end the future for 
musical films in theatres, because every mo- 
tion picture program will consist of half- 
film, half-television, with the television in- 
cluding musical production direct from 
Hollywood stages. It might also mean the 
end of double-bills. 

There are others who say that direct 
theatre television could mean the end of film, 
and of film exchanges, thus completely 
changing the present method of distribu- 
tion. Programs would come to the theatre via 
the air waves and not by Railway Express. 
There would be a uniformity of program 
material, across the board, at the same time, 
but a great variety of material, for choice. 

) Theatres may have one attraction at 2 p. m. 
and another at 8 p.m., and all theatres may 
get the same entertainment programs simul- 
taneously. 

Audiences would come to theatres to see 
the new theatre television, and pay admis 
sion prices for reserved seats. Installations 
may be expensive, and the effect on tele 
vision in homes, as it is today, would be the 
difference between 16-millimeter “home 
movies” and standard theatre projection. 
But don’t try to hold your breath until it 
happens. It may be quite a while yet. 
Follow your trade papers for developments 
of the future. 
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JUST TO REMIND YOU 


Another month to go, in the fourth quar- 
ter for the Quigley Awards, and the year 
will be ended. And on December 31st 
comes the deadline beyond which no en- 
tries can be made for the top honors of 
the year, the Grand Awards for 1951. 

We make this mention so that those who 
are working hard on "Movietime, U.S.A.," 
may get their campaigns under the wire— 
and others who haven't yet made their en- 
tries in the last quarter, may do so, with 
proper credit, for both the quarterly and 
the annual honors. Some of our busiest bees 
are busier than ever, but there are some 
from whom we scarcely hear a buzz. 

Showmanship has had a lifi, in the past 
year, with COMPO and Movietime inject- 
ing new life into old situations. Some who 
have been coasting for too long a time are 
getting out to push, with consequently im- 
proved speed and greater profits. Gener- 
ally, it's an uptrend, and better business 
proves it. We've always known that if we 
go out and work, we will get results. 

Another trend is more dangerous, and 
that is too much dependence on help from 
on high. Only a limited few can get help 
from home offices or field exploiteers and 
therefore all the rest of us are on our own. 
Don't expect the job of "pre-selling" to do 
your job of selling, at the point of sale. 





J. P. Harrison, manager of the Cam- 

pus theatre in the college town of 
Denton, Texas, has 100 college boys raising 
typically Parisian pointed goatees, as pro- 
motion for “An American In Paris”—which 
is dramatizing and personalizing exploita- 
tion in his usual vigorous fashion. He offers 
$10 as a cash prize for the best beard, but 
every contender who can show a whisker 
can crash the gate at the opening night, for 
valuable word-of-mouth advertising. And 
the stunt will make talk, over the period of 
time that it takes to raise a beard. 





An International Association of Motion Picture Showmen — Walter Brooks, Director 


On Prognos tications of the Future in the Industry 


In 1949, the nation experienced its 
qg worst polio epidemic in history; we 
thought it a passing phase, an unusual phe 
The 1950 continued 
polio on an still 
labeled the figures “unusual.” 

However, in 1951, as new polio cases near 
the 28,500 mark, we realize the “unusual” 
has become the usual. We seem to be faced 
of 30,000 cases, in 
yeat 


nomenon. year Saw 


increased scale, but we 


with an annual average 
contrast to the eleven thousand pet 
previously considered “normal.” So we re- 
new our plea to theatre managers to plan 
now for the new “March of Dimes.” 

The National Foundation for Infantile 
Paralysis will go $5,000,000 in debt this 
a result it will have to conduct a 
month-long 1952 drive for funds, instead of 
The drive 


year; as 


the usual two weeks’ campaign, 
dates are January 2nd to 31st, inclusive, and 
theatre will them. For 
theatres, particularly, are the victims of in 
fantile paralysis, in that it 

affects the attendance of children 


every observe 


immediately 


MN 


qg Publishers’ Weekly, in the trades, con 
ducted an 
real value of 


roots, 


interesting 
“special weeks” at the grass 
We've long been skeptical of thesé 
promotions, mostly put on by advertising 
agencies for clients, or, worse yet, by a free 
lance press agent in search of a job. The 
survey confirms our belief that a majority 


survey of the 


of newspapers pay little mind to such pro 
motions, and that too many are uninspired, 
The grass roots won't go 
and some editors are vehement. 


or even unethical. 
for it; 


Somehow, we don’t think this writes 
“finis” across the list of special weeks and 
days. It only means the exercise of a 


little more discretion and common sense in 
designating these weeks for national atten 
tion. Too many of them will kill the whol 
crop; too many that are too silly will stop 
progress forward for some that deserve your 
best attention. . 
special weeks sell an idea, and we sure can 
use ideas in this business. —Walter Brooks 


Let’s face it; a majority of 












E. C. Carter, 
eStyle — :: 


ham, used this 
ver ballyhoo 


IsBritish for i and 


yal premiere 

For it's style all the while, in Britain. f The Lady and 

They're good showmen, able to meet prob- —s the Lamp” at the 

lems in all sorts of situations, large and Warner theatre 

small—and always with good taste and thrilled the heart 
good humor. f London 





Sam Springfield paraded an 
Engli e "Show Boat" for 


cinema, Eltham 


: manager of 
inema, Wembley 
displayed a colossal figure 
of "Captain Horatio Horn 


blower’ over his marquee. 


R. S. Brand had convincing 
Roman gladiators and Chris 
tion martyr facing a card- 
board lion as his ballyhoo for 
Fabiola" at the Ritz cinema, 
Southend-on-Sea, Essex. 
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QUIGLEY AWARDS 
CONTENDERS 


FRANCIS AIELLO 
Manos, Vandergrist, Pa. 


L. B. BARRETT 
Odeon, Bilston, Eng. 


GEORGE BERNARD 
Carlton, Norwich, Eng. 


WALTER BLANCHARD 
California 
Pittsburg, Calif. 


HUGH S. BORLAND 
Louis, Chicago, Ill. 


RUSSELL BOVIM 
State, St. Louis, Mo. 


NOEL BRIGGS 
yric 
Wellingbrough, Eng. 


BILL BROWN 
Majestic 
Evansville, Ind. 


JOHN BROWN 
New Victoria 
Edinburgh, Scotland 


CLIFF R. BUECHEL 
Mary Anderson 
Louisville, Ky. 


G. BURTON 
Palace, Liverpool, Eng. 


A. M. CAMILLO 
Uptown 
Milwaukee, Wis. 


E. C. CARTER 
Odeon, Dagenham, Eng. 


TIFF COOK 
Capitol, Toronto, Can. 


TED DAVIDSON 
Ohio, Lima, O. 


C. A. DAWE 
Capitol, Leith, Scotland 


ELMER N. DE WITT 
Valentine, Defiance, O. 


J. DE BENEDETTO 
Poli, Worcester, Mass. 


WALTER DINGMAN 
Warner 

Beverly Hills, Cal. 
JOHN A. DIXON 
Regal 

Chesterfield, Eng. 
NORMAN DUNCAN 


Strand, Vancouver, Can. 


COLIN FARMAN 
Dominion 
Blackpool, Eng. 


HENRI FOL 
gara 
Brussels, Belgium 


WILLIAM FREISE 
Rivoli, La Cross, Wis. 


ARNOLD GATES 
Stillman, Cleveland, O. 


FRANCIS GILL 
Paonia, Paonia, Colo. 


PAUL E. GLASE 
Embassy, Reading, Pa. 


ADAM G. GOELZ 
Hippodrome 
Baltimore, Md. 


CHARLES GRAZIANO 
Paramount 

Syracuse, N. Y. 

A. GRAY 

Regal, Oxford, Eng. 


SAM H. GREISMAN 
Jefferson 
Fort Wayne, Ind. 


MEL HABER 
Miracle 
Coral Gables, Fla. 


ARTHUR HALLOCK 
Paramount 


Baltimore, Md. 


AL HANSEN 
Atlantic, Atlantic, la. 
FRANK HARPSTER 
Ohio, Mansfield, O. 


L. H. HOLMAN 
Ritz, Hereford, Eng. 


F. J. HYLAND 


Rialto 
Londonderry, N. Ireland 


CHARLIE JONES 
Dawn, Elma, la. 


ee LEE 
Wilm. 
Cour “a Alene, Idaho 


TOMMY LEE 
Harris, Warren, O. 


LARRY R. LEVY 
Colonial, Reading, Pa. 


FRED LIENHARDT 
Glarus, Glarus, Wis. 


JOHN P. LOWE 
Garden 
Greenfield, Mass. 


FLO McDONALD 
Interstate 
Mercedes, Texas 


FRANK MANENTE 
Esquire, Toledo, O. 


D. W. MELLOTT 
Naylor 
Washington, D. C. 


JAMES W. MICHAELS 
Mercury, Buffalo, N. Y. 


RICHARD MILLER 
Genesee, Buffalo, N. Y. 


L. MITCHELL 
Princess, Barnsley, Eng. 


TED MUNSON 
Hardee, Wauchula, Fla. 


JIM O'LAUGHLIN 
Port 

Newburyport, Mass. 
PEARCE PARKHURST 


Drive-In 
Lansing, Mich. 


J. K. PEASE 
Princess 
Blackpool, Eng. 


GEORGE PETERS 


Loew's, Richmond, Va. 


KEN PRICKETT 
Mid-West Drive-in 
La Grange, Iti. 


GERTRUDE L. 
REYNOLDS 


Parma, Parma, O. 


CARL ROGERS 
Loew's, Dayton, O. 


MORRIS ROSENTHAL 
Poli, New Haven, Conn. 


4. J. SADLER 
Savoy, Brighton, Eng. 


W. S. SAMUELS 
Lamar, Beaumont, Tex. 


ALBERT SIDI 
ega 
Levenshulme, Eng. 


KENNETH SNIFFIN 
President 
Manchester, Ga. 


S. L. SORKIN 
Keith's, Syracuse, N. Y. 


FRANK SPENCER 
Regal, Wembly, Eng. 
LESLIE STARKEY 
Regal 

Northampton, Eng. 
KARL SUTHERLAND 
Voncastle 
Greencastle, Ind. 


L. J. THOMPSON 
State, Menominie, Wis. 


BILL TRUDELL 
Capitol, London, 


FRED TYLER 

Palace, Banbury, Eng. 
DALE TYSINGER 
Shea, Ashtabula, O. 


JOHN C. VLACHOS 
Flatroc, Flat Rock, Mich. 


LILY WATT 
Odeon 
Coatbridge, Scotland 


J. H. WATTS 
Watts, Osage, lowa 


DAVID B. WILLIAMS 
Gaumont 
New Cross, Eng. 


GS. WILLIAMS 

Regent, Chatham, Eng. 
S. E. P. WILLIAMS 
Ritz, Woking, Eng. 


TOM WOLF 
Dreamland 
Herington, Kan. 


T. C. WRIGHT 
Paladium, Ripon, Eng. 


Can. 
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Round Table 


Contenders for the Quigley Awards are asked to note that in the 

current listing in this issue we have been compelled to omit some 
who have been previously listed in this quarter. Many Round Table 
members have several entries, and all are properly in the competition, 
whether or not there is room for multiple listing. British contenders will 
have a separate section in the contenders’ list at the conclusion of the 
quarter, since there are too many to list at this time, although all have 
been acknowledged. . . . / Also, numerous Round Table members who 
are entered in the 20th Century-Fox showmanship contest for “The Day 
the Earth Stood Still” will have their campaigns entered for the Quigley 
Awards in the first quarter of 1952, as soon as the judging is completed 
in the Fox contest. A chance is thus held out for double entry, if as 
and when desired. .. . Pum Karz, with the advertising department of 
Warner’s theatres i in Pittsburgh, sends a copy of a mimeographed bro- 
chure for the Christmas season, which is going out to 75 Warner's the- 
atres in the Pittsburgh area. Phil is now assistant to Jack Kahn in the 
divisional management set-up, a nice promotion for an old Quigley 
Award winner. ... ANpy SETTLe, manager of Warner’s Capitol theatre, 
Springfield, Mass., ‘sends a photo and tear sheet of ne wspaper comment 
on his exceptional ballyhoo for “The Tanks Are Coming. . MILTON 
Harris, after years of exploitation, promotional and publicity chores for 
Loew’s theatres in Cleveland, is back in harness as manager and ex- 
ploiteer for the Cinema theatre in Buffalo. ... Joun P. Lowe, manager 
of the Garden theatre, Greenfield, Mass., arranged a personal broadcast 
in behalf of “Golden Girl” over a local station. 








v v v 


Lee THompson, manager of the State theatre, Menomonie, Wisc., 
with the same management as the Hotel Marion in the same small 
city, displayed a newspaper advertisement for both situations, on Thanks 
giving Day, with Tom Turkey getting top billing at the Marion, and 
“Crosswinds” at the State. We'll se og some of Lee’s excellent newspaper 
advertising in an upcoming Round Table page... . R. E. AGLe, Sr 
reports some changes in North Carolina, with J. V. CAupiL. transferred 
from the Parkway, West Jefferson, to the Motor Park Drive-In, Pink 
Hill; and Date BALpwin at the Parkway enrolled as a new member 
of the Round Table... . Lew Younc, manager of the Norgan theatre, 
Palmerston, Ontario, is another small town manager to join the Round 
Table with good evidence of his showmanship. Lew is doing a grand 
job in a town of 1,600 population. . .. Samugt GOLDSTEIN, manager of 
the Paxtang theatre, Paxtang, Pa., is another new member, co-owner 
and general nabob, he says, in his small-town theatre. He uses a monthly 
program just the size and color of your Round Table membership card. 
. Joan DiBeNepetro, manager of Loew’s Poli, Worcester, Mass., had 
the town excited about “The Day the Earth Stood Still.” Forrest 
Justis, manager of the Imperial theatre, Long Beach., Cal., created an 
impressive display with some organ pipes and holiday trim, using an 
organ recording for sound effects . Hucs S. Bortanp, manager of 
the friendly Louis theatre, on Chicago’s southside, one of many Round 
Table members who are also entered in the “Better Theatres” competi 
tion for “Manager of the Month.” Matr SAUNDERS, manager of 
Loew’s Poli theatre, Bridgeport, used an exhibit of German beer steins 
as lobby display for “The Desert Fox.” 


v v v 
q Lou CoHEN, manager of Loew’s Poli theatre, Hartford, and his 
assistant, Norm LeEviNson, went into a huddle with Frank 


Wooptnc, editor of the Sunday Herald, and hatched out an eight-column 
feature, “The Movietime Poli Puzzler”—with publicity mats to be identi 
fied by eager fans and matched up with coming attractions. . HAroLp 
HELLER, manager of the RKO Midwest theatres in Grand Rapids, Mich., 
proud of his promotional campaign for “The Blue Veil” which had a 
round of applause from Harry MANbEL, in the New York home office 
. E. WILtson, manager of the Majestic theatre, Clear Lake, S = 

is a new member of the Round Table from a small situation, and wel 
comed for his showmanship. . .. JAcK PetTrosKi, manager of Warner's 
Palace theatre, Norwich, Conn., had newspaper comment on his street 
parade for “The Tanks Are Coming” with cooperation of local veterans 
Monty SALMON sponsoring another art exhibit in his Rivoli theatre 
lounge, on Broadway, as a supplemental attraction with “Fixed Bay 
onets.”” Ray McNamara, manager of the Allyn theatre, Hartford, 
had a telegram from Kirk Dove iLAS direct to the Hartford Times, which 
they printed with his message, “‘*Detective Story’ is a great woman's 
picture, and not just another cops-and-robbers film.” Epwarp M¢ 
GLoBE, manager of the RKO Palace theatre, Cincinnati, issued a sub- 
poena to impress potential patrons they should see his new attraction, 
“Detective Story.’ . Sp Kieper, manager of Loew’s College theatré 
New Haven, putting out “Kiss Permits” as throwaways for “Too Young 
To Kiss,” with a pretty teen-ager passing out lollypops as street ballyhoo 
.. C. R. Nicnotson, manager of the Palace theatre, Leesburg, Fla 
is an ex-service man who joins the Round Table in his new and chosen 
profession. 
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Paul Glase 
Does ‘Magic’ 


Paul E 


bassv theatre, R 


Glase, manager of Fabian’s Em 


ading, Pa., submits an ex- 
paign on “The Magic Face” as 
Awards in the 
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exploitation purposes 
and grill!) 


fourth quarter. It’s 
ar ple 
ation. He 

lumbia expl 
Washington 


$10,000 bill (for 


with et 
) 
piteer Sid 
otnice who came 
You couldn't cash it in a bar 
The Mavor and other 


however 


city officials were in 
he $10,000 bill built up Rotary 


meetings, built newspaper 
by and street uses that were 
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Betty Grable Will Also 
Make a Nice Herald 


Mrs. Flo McDonald, manager of the 
s, Texas, proves it 
1 wi he circu- 


hich she 
Show’— 


“Meet Me After the 


ront cover 


2 except 
If fixtures. 


mark 
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THANKS TO MANAGER 


“Ex-Tankers Are Thankers for Film About 
Outfit” reads the caption in the Louisville 
Times, marking the occasion, above, when 
two members of the Third Armored Division, 
present Cliff Buechel, left, manager of the 
Mary Anderson theatre, with a citation, 
commemorating Nazi-smashing activities 





Carl Rogers Also Went 
Thataway In Dayton 


Carl Rogers, manager of Loew’s theatre, 
Dayton, had some cute street ballyhoo stuff 
for “Callaway Went Thataway” which we'd 
like to take right out of his current entry 
for the Quigley Awards and use on our pic- 
He kidded the kidding cowboy 
epic with typical sagebrush humor and made 


ture page 
the most of the direction signal, indicated 
! thumb isn’t 


vy a pointing “thataway.” It 
easy to put 


street ballyhoo in 
as Dayton and we can guess that 


ove! a town 
is large 
folks there knew there was a gagster, afoot 
or hor sebac k 


somewhere in the vicinity of 


Loew's 


First Lap. 
Fall Drive 


That’s what Al Camillo, manager of the 
Fox Uptown theatre, Milwaukee, calls his 
campaign entered for the Quigley Awards, 
which is also entered in the first lap of the 
fall drive for the H. J. Fitzgerald sweep- 
stakes in Milwaukee. Fox managers in that 
neck of the woods know exactly what we 
mean, and it means a lot to managers on the 
ball, and striving to get ahead. 

Al did some unusual things with “The 
Frogmen”—notably lobby displays with in- 
triguing and slightly frightening exhibits 
that you looked into through peepholes. To 
see what “The Frogmen” see—what do you 
think? The doorman and members of the 
theatre staff, personally wrote and mailed 
500 postcards in their own handwriting, (it 
here) and there is one to prove it, 
which looks convincing. It must have been 
read with real interest by the patrons. 

Other examples of showmanship and 
management are also included in the cam- 
paign book, and while Al doesn’t know it, 
we are going to detour this for the attention 
of “Better Theatres” as an exhibit of good 
theatre housekeeping, in the contest for 
“Manager of the Month.” 


says 


Bus Named "Desire" 

For Manager Elwood Jones’ engagement 
of “Streetcar Named Desire” at the RKO 
Grand theatre in Cincinnati, a comprehen- 
sive tieup was arranged with the Street 
Railway Company. 800 posters were used 
in their vehicles urging travel to the thea 
tre by bus to see “Streetcar.” Via trailer, 
the theatre in turn stressed bus travel. 


A New Idea for the Birthday Gimmick 


Gertrude L. Tracy, now Reynolds (she's married!) sends a new 
stunt she is developing at the Parma theatre, Parma, Ohio—a Cleve- 
land suburb—which she has copyrighted and wants to market on a 
It offers two revolving wheels which match the 
months and dates to equal your birthday, if you're lucky. Top prize 
winners get $50 and runners-up lesser amounts, in cash or gifts, all 
provided by local sponsors. Ohio laws are very strict about this 


national basis. 


44 


state law. 


type of giveaway, and Gert says this passes local inspection and 
We can see how the double wheel, 
the month and the day, could boost attend and # for 
birthday clubs. She says business is up anywhere from 50 to 70 
percent, since she put "Lucky Star" in her stage program, as part 
of the Parma Theatre Birthday Book. That's Gertrude, looking like 
an attractive theatre manager, in the photos. 


which gives both 
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Small Town Sollin 


Mits Stride 


“Herington is a small Kansas town of 3,600 
people, with a nice 600-seat theatre,” says 
Tom Wolf, manager of the Dreamland, and 
long time member of the Round Table, who 
admits he hasn’t sent in many examples of 
his good showmanship in too long a time. 
The town has a weekly newspaper, no radio 
opportunity and no sign artist available. But 
he is in the swing, nevertheless, with good 
printing and good ideas of exploitation, on 
a limited budget. He says, “What is spent 
in a day in some theatres has to do for all 
week here. 

His campaign on “People Will Talk” in- 
cluded at least one 24-sheet, plus good news- 
paper advertising, and he says he grossed 
140% of average. For “Movietime, U.S.A.” 
as a campaign, he had some attractive girls 
on stage, and some attractive arguments to 
prove that movies are better than ever. A 
sneak preview of a new picture helped to 
make it authentic. His monthly 
mailed to box holders, and his use of heralds, 
show better printing quality at the press 
and _ better facilities than is 
common, 


” 


program, 


use of these 


Spreading a Rumor 


To Start Talk? 


Charles R. Darby, manager of the Avon 
theatre, Providence, R. I., and recently ap- 
pointed a district manager for the Lockwood 
and Gordon chain, put out thousands of 4- 
page folders, on the front page of which was 
the question—‘*The Cameo theatre does not 
belong to Lockwood and Gordon?????” 
And on the inside pages, he sold the idea 
that the theatre really belonged to “You”— 
meaning the patrons in the immediate trad- 
ing area who were most interested in the 
Cameo’s policy of family pictures. The stunt 
took hold, and hundreds of patrons accepted 
the suggestion to write down their ideas of 


how the Cameo could be more valuable to 
them, as their neighborhood theatre. 
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Now ...RCA ready 


TO STAKE MORE MILLIONS 


in your theatre business 










Offers bold new plan to help you 
modernize now on low-cost cregit 
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Get full story. 


Call your RCA Dealer . today. 


THEATRE EQUIPMENT 
(RGA) RADIO CORPORATION of AMERICA 


ENGINEERING PRODUCTS DEPT < AMDEN, N 


MANAGERS' ROUND TABLE, DECEMBER |, 1951 


TOO YOUNG TO KISS—Metro-Goldwyn- 
Mayer. The Year's Romantic Comedy of 
Young Love. MGM joyfully presents the 
hilarious answer to the question: ''When Is 
a Miss Too Young to Kiss?" Van Johnson 
and June Allyson together again, in a typi- 
cal holiday show. "The things she says! 
The things she does! Is she a kid... or is 
she kidding?" 24-sheet and other posters 
have huge portraits of stars, and art work 
for marquee or lobby displays. Newspaper 
ad mats mostly feature June Allyson in a 
pose and costume hat that won't be famil 
iar to her fans because it isn't a good like- 
ness. There are lots of different sizes avail 
able but no choice insofar as this picture 
is concerned. Publicity mats and stories 
include other pictures of June Allyson that 
folks will recognize. There are plenty of 
small ads, and a utility mat and hold-over 
ads, with some difference in style. Picture 
lends itself to exploitation along lines of 
teen-age girls and ‘kid sister'’ stuff. You 
can promote tieups and stage events for 
the sub-deb set, with pigtail contests and 
stunts for the smaller fry. Lollypops and 
candy kisses go well with sponsors for co 
operative tieups. Kissing games, kiss per 
mits, pucker-up promotions, will intrigue 
the younger element. Picture is the pre 
Christmas holiday program at the Radio 
City Music Hall. 


COME FILL THE CUP—Warner Brothers. 
Heel and hero! Jimmy Cagney's role of 
roles. He had a thirst tor trouble, and one 
woman's love. Powerful—and powerfully 
different. The man, his story, in that new 
motion picture that is ‘something special.” 
No 24-sheet, but the 6-sheet and smaller 
posters will make cut-outs for lobby dis 
play. Tabloid-style herald, or you have a 
choice of oversized newspaper ad mats 
and can print your own. There's an abun- 
dance of ad mats in smaller sizes, sufficient 
to provide for every situation. Some of 
them are strong stuff, with striking pose 
that will arrest Jimmy Cagney's fans, at 
your point of sale—notably in the 3-column 
width. Picture is strong temperance les 
son, and will appeal to those who oppose 
the demon rum. Might be good to run a 
preview for the W.C.T.U. or other organ 
izations who will have a special interest. 
It is strong drama and will satisfy as a pic 
ture in the class with ''The Lost Weekend" 
which won an Academy Award. Pressbook 
suggests that college groups may find a 
theme in this for their journalism classes. 





Homer McCallon, manager of Loew’s 
State theatre, Houston, Texas, proud of 
special window displays promoted for “An 
American in Paris.” 
v 

Harold Lyon, manager of the Paramount 
theatre, Kansas City, making with big mar- 
quee letters to properly display “A Streetcar 
Named Desire.” 


GOLDEN GIRL — 20th Century-Fox. In 
color by Technicolor. America Sings— 
Dances—To the Love Story of the Girl who 
set an Era Aglow. The Biggest Entertain- 
ment Gold Strike in Years. Out-Singing, 
Out-Dancing, Out-Shining Them All. The 
story of Lotta Crabtree, top star of the 
Gold Rush Days in California, with Mitzi 
Gaynor, Dennis Day, Dale Robertson and 
James Barton. 24-sheet and other posters 
will make good cut-outs for marquee and 
lobby display. Where can you get so 
much good art work and color? Herald is 
mentioned but not illustrated in the press- 
book, but it usually contains all the best 
advertising approach. Newspaper ads are 
vigorous and will create plenty of interest 
n the music, color and sex appeal of this 
lively picture. A set of teasers are okey 
and will serve in small situations, but mat 
No. 502 is best in the book, unless you 
happen to like No. 50! better—both are 
big. Dennis Day's songs, ‘Never" and 
"California Moon," from the picture, have 
had generous playing by disc jockeys in 
advance of your playdates. Mitzi Gaynor 
has grown up to be known as America's 
New Sweetheart of Musical Films. Dale 
Robertson is a new young man for the 
teen-age fans to swoon over. Publicity 
mats and stories will sell these attractive 
people in free space. 


THE WELL — United Artists. Sooner or 
later, you must see it! The most talked 
about picture of the year! Suspense like 
nothing you've ever experienced before! 
Drama of suspicion, prejudice, violence. 
Praised by opinion-makers, a powerful pic- 
ture of racial conflict, features Negro 
stars. 24-sheet and other posters have 
strong display possibilities for marquee 
and lobby cut-outs. Small herald packs 
the punch of the selling approach. News 
paper ad mats include many too large for 
any but the very big theatres, but there 
are good teasers, mostly designed to sell 
the two-word title with bold emphasis. The 
use of the concentric circles in lobby 
art will describe the circular, confining feel 
ing of "The Well’ and dramatize your ad- 
vertising style. You can adopt this as sort 
of a trademark for the picture that will be 
“something new and different" for a very 
dramatic attraction. Sell it as serious stuff 
and don't oe it with bathing girls on 


your 


floats! Pressbook suggests cooperation 
with local organizations, and cites success- 
ful local campaigns. 
















FILMACK Special TRAILERS 





CHICAGO, 1327 S. Wabash - NEW YORK, 630 Ninth Ay 






CLASSIFIED ADVERTISING 





Ten cents per word, money-order or check with copy. Count initials, box number and address. Minimum insertion, $1. Four 


insertions for the price of three. Contract rates on application. No borders or cuts. Forms close Mondays at 5 P.M. Publisher 
reserves the right to reject any copy. Film and trailer advertising not accepted. Classified advertising not subject to agency 


CD 


commission. Address copy and checks: MOTION PICTURE HERALD, Classified Dept., Rockefeller Center, New York (20) 





HELP WANTED 


MIDWESTERN TOWN SEVEN 
drinkers or drifters need 
information, photo, references in first 
BOX 221, MOTION PICTURE 


PROJEC: TIONIST 
ght nati 


HERAI D. 


OPER ATOR WANTED—MUST HAVE EXPERI 
nee, reliable; steady work, A-1 Equipment. Write C. 
NEITHOL D, care 


f Orange Inn, Goshen, New York 





THEATRES 


FIRST-RUN AIR CONDITIONED 44+SEAT THE 
n FI ; 5,000 population. Only one 
heatre in area. County population over 

and equipment. $20,000 cash re 

terms. A real spot for experi 
d er r. Write BOX 22, MOTION 
ICT RE HERALD 


THEATRE FOR SALE, EASTERN 
a. JO JOHN AESIO. 483 West Palmetto 


arolina 


DRIVE-IN 





SEAT. SIX MONTHS OLD. NO COMPETI- 
t Locate n Michigan. BO 623, MOTION PIC 
rURE HERALD 


F LORIDA. #0 SEAT THEATRE, SMALL DOWN 
paymer RITZ, Bowling Green, 


BOOKS 


MAGIC § LADOWS THE STORY OF THE ORI- 
f Moti res by Martin Qui giey, Jr., Adven 
srous exploration of al e screen's history told in 191 
crisp pages and 28 rare illustrations. Exciting reading 
r now and authoritative reference for tomorrow. A 
Georgetown Un sity Press book. Price, postpaid, 
QU sLEY BOC YKSHOP, 1270 Sixth Ave., New 
N 


2, 


RIC aa ARDSON’S BLU EBOOK OF PROJECTION. 
Best lier since 1911. Now in 7th edition. Revised 
to Berra last word in Sound Trouble Shooting Chart. 
Expert information on all phases of projection and 
— ipment. Special new section on television. Invalu 

to beginner and expert, $7.25 postpaid _ LEY 
Bi YOKSHOP, 1270 Sixth Avenue, New fork 

MOTION PICTURE AL- 

yut your business—1951-52 edi 

ever 12,000 biographies of im 
personalities. Also all industry 
t ud of ——e pictures, 144 to 


co stage included 
t to ou IG LEY sa KSHOP, 1270 
a New York 2, N. Y. 


INTERNATIONAL 
nac—the big book a 


POSITION WANTED 


THEATRE EXECUTIVE, 4, WITH PRESENT 
employer 15 years, desires change in New York City. 
Complete knowledge exploitation, booking, manage- 
ment of all type operations. BOX 2619, MOTION 
PICTURE HERALD 





PRINTING SERVICE 





WINDOW CARDS, PROGRAMS, HERALD 
Gator ag printing. CATO SHOW PRINTING tO. 
ato, N. ° 





USED EQUIPMENT 


SAVE 2% TO 50% AND MORE! TRADE IN 
your old, wornout equipment for modern projection and 
sound. Buy on time—pay ie of increased box-office 
receipts. Send equipment list and seating capacity 
S. O. S CINEMA SUPPLY CORPORATION, 604 W 
52nd St., New York 1 








BUY NOTHING! CHECK WITH STAR FIRST! 
Super-Simplex mechanisms, rebuilt, $850. pair; E-7 
mechanisms, $895.; pair Simplex portables, rebuilt and 
nee! lete, $895.; pair Simp lex-Acmes with 
lamphouses, rebuilt and complete, $950.; Goldberg auto 
matic rewinder $39.50; wire reels 75c STAR CINEMA 
SUPPLY, 441 West 50th Street, New York 19. 





THEATRE SEATING 





COMPLETE SEATING SERVICE SEWN CUSH- 
ion and back covers. New cushions, parts. Chairs re- 
built in your theatre without interruption. THEATRE 
te AT SERVICE CO., 160 Hermitage Ave., Nashville. 


Tennessee. 





FROM RELIABLE SOURCE 
Get our chair bulletin showing 

CINEMA SUPPLY 
New York 19. 


BUY CHAIRS 

that means - 0. S$ 
outstanding values. S. O. S. 
CORPORATION, eos W. 52nd St., 





BUSINESS BOOSTERS 





COMIC BOOKS, AVAILABLE AS PREMIUMS 
giveaways at your kiddy shows. Large vareety latest 
newsstand editions. Pes PR UM . 1% 
Greenwich N. C. Publications for premiums 
(exclusively) since 1900. 


BINGO DIE-CUT CARDS, 75 OR 100 NUMBERS, 
$3.50 per thousand. PR o PRODUCTS, 339 W. 
44th x New York 18, N. 


POPULAR, NEW, APPROVED 10C COMIC 
books. Original publishers package, plus large colored 
Roy Rogers Photograph, 3c per combination. Roy 
Rogers Official Deputy Sheriff Badge, individually 
mounted, plus Rogers’ photograph; 4c per combination 
SIDNEY ROSS, 34 West th Street, New York 
City 18, N. 











| panes A- =3 Ec mary’ 25 watts w say te $175; 


| SU PPLY “CORPORATION, 604 W. S2nd St, 


| Street, 


| production equipment. 
| cash offer. 
| laboratory and editing equipment. 
bak are | sed 

auto. | INC., 1845 Broadway, New York 23, 


| CINEMA SUPPLY CORPORATION, 





NEW EQUIPMENT 


GET ECONOMICAL AND GE TEMPERED MA- 
sonite marquee letters. 4'~—3Sc; ~50c; 10’ 5 ce eh 
—B8Sc; 14’’—$1.25; 16”—$1.50 (all cole). Fits W. 

Adler, Bevelite signs. S. O. S. EMA SUPPLY 
CORPORATION, 604 W. S2nd St., New York 19. 


SELL YOUR PICTURE AND SOUND WITH 
flameproofed, fungusproofed plastic screen 39%4c sq. ft.; 
beaded 49%c; reflectors 20% off; coated lenses $100.00 





Tru 
CINEMA 
N. Y. 19 


2w peaker system $249.50. S. O. 





WHITE PLASTIC COATED SCREENS 35C FOOT; 
reel alarms $5.50; film cabinets, shopworn, $2.25 sec 
tion; splicers $5.67; changeovers with foot switches 
$39.50. STAR CINEMA SUPPLY, #41 West 50th 
New York 19. 


STUDIO AND PRODUCTION 
EQUIPMENT 


16MM AND SMM | MOTION PICTURE 

d your listing for our liberal 
Mitchells, Moviolas, Tripods, 
e us first for best 
THE — MART. 





WANTED: 
We want 


used equipment purchases. 





ART REEVES 35MM RECORDER OUTFIT; RE- 
built $2,975; shustek 35/l6mm picture reduction printer, 
rebuilt $2,995; sound cameras, single system, complete 
Belhowell outfit, $3,950; complete Akeley WE outfit, 
$5,250; Auricon 16mm professional sound camera, $495; 
l6mm animation stand complete $2,250; Maurer BM 
recording system, complete $2,495; Moviola soundpix 
UDS, rebuilt, $1,095; new bridgamatic studio produc- 
tion 16mm automatic developing machines, $995. Cash 
paid for used studio equipment. Trades taken. S. O. S. 
604 W. 52nd St., 
New York 19. 


DRIVE-IN EQUIPMENT 





NOW IS THE TIME TO ORDER DRIVE-IN 
equipment for Spring 1952 opening. Complete dual pro 
jection and sound from $1,595; m-car speakers $15.95 
pair with junction box. All available on easy payment 
plan. Send for equipment list. S. O. S. CINEMA 
SUPPLY ‘CORPORATION, 604 W. Sand St., New 
York 19. 





GLAD TIDINGS 





THIS IS THE TIME OF THE YEAR WHEN ONE 
not only extends and receives glad tidings of the sea 
son, but also takes inventory of his needs—for in 
stance, if after looking around your theatre, you find 
a few items that are no longer being used, why not 
offer them for sale, and by the same token, if you find 
yourself in need of special equipment and service—this 
is the right place to look for it. Let the classified 
advertising page carry your glad tidings for the new 
year. 





B&K Buys First Run 


Theatre in Chicago 

Half intere United 
i first run Cl 
last week by ilaban 
ration tron i Artists 
Inc., makir ey ¢ Li yp theatre a 
owned B & K opers U nder 
of the United States Tinarict ( 
strict of 


New York, 


\rtists theatre, 
was purchased 
and Katz Corpo 
Theatre Circuit, 
wholly 
a decree 
ourt of the 
B & K is 


house 


southern di 


46 


required to make the theatre available for 
sale for a period of four months following 
Nov. 20, 1951, after which, if not sold, the 
house can be retained as part of B&K 


Aids Detroit Drive 

The Detroit Free Press is running a se 
short biographies on outstanding 
Detroit showmen to highlight “Movie Time 
in Michigan.” 


ries of 


Dublin Variety Club 
Elects New Officers 


Variety International’s new Dublin Tent, 
Number 41, has elected officers and a crew. 
They are: Louis Elliman, chief barker ; Nor- 
man Barfield, first assistant; Brinsley Sheri- 
dan, second assistant; Robert Britton, dough 
guy; T. O’Keefe, property master. Also, A. 
Elliman, Patrick Farrell, Peter Farrel, Jack 
Lyons and Maurice Baum. 
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Sailor Beware 
Paramount-W allis—The Zanies Are Back 


Dean Martin and Jerry Lewis, who made 
good their promise of becoming one of the 
hottest box office attractions after winning the 
HeraLv’s Stars of Tomorrow poll last year, 
are in the fortunate position of being so potent 
a draw that their fans will crowd the theatre 
even if the film doesn’t always measure up to 
the high standards of some of their previous 
pictures 

This seems to be the situation in the case of 
Sailor Beware”, a melange of nonsetise and 
slapstick, that may not leave the audience limp 
with laughter all the way through, but will 
surely provide a clean and wholesome 108 
minutes of fun and frolic. 

When Lewis, who, as usual, carries most of 
the comedy load, is permitted to run rampant 
there is probably no funnier man on the screen 
today. His routine of a fighter about to enter 
the ring, or when he is trapped outside a sub 
marine which is about to submerge, and clings 
to the periscope, are hilarious sequences. But 
in “Sailor Beware” there seems to be just a 
little too much forcing for laughs on the part 
of the writers. The results are some contrived 
and cliched situations which don’t always come 
off as they should. 

But this should make little difference to the 
cash customers. In this case, the boys are in 
the Navy—that is, they suddenly find themselves 
enlisted when the service, without notice, lowers 
its physical standards—and it can be imagined 
what shenanigans take place 

Lewis has an allergy to girls’ cosmetics and 
Martin, handsome and easy-going, sings effort- 
lessly and smoothly when he is not playing 
straight man to his partner. After the usual 
headaches with a tough petty officer, Robert 
Strauss, the boys find themselves aboard a sub 
marine en route to Honolulu where Lewis be 
comes involved in a “Most Kissable Girl” con- 
test on a television program. Corinne Calvet 
is also on the scene as a night club singer who 
goes for Martin. 

Lewis tries to flee the shore patrol. There is 
a chase, Lewis dresses as a hula dancer, etc., 
etc. That’s the general tone most of the way 

The film was produced by Hal B. Wallis = 
directed by Hal Walker. James Allardice and 
Martin Rackin are responsible for the screen 
play, which is based on a play by Kenyon Nich- 
olson and Charles Robinson. Elwood Ullman 
did the adaptation. 
riewed at the Loew's Lexington theatre in 
New York, where the sneak preview audience 
crowded the house. The reaction ranged from 
howls to chuckles. Reviewer's Rating: Very 
Good.—Cnares J. Lazarus. 

Release date, January, 1952 
minutes. PCA No. 15605 











Running time, 108 
General audience classifica 


tion 
Al Crowtt Dean Martin 
Melvin Jerry Lewis 






Guest Star.. bivkedsendne ..Corinne Calvet 
Hilda .... ‘ ivosckhyehe Marion Marshall 
Lardoski ...Robert Strauss 
Leif Erickson, Don Wilson, Vincent Edwards, Skip 
Homeier, Dan Bardton, Mike Mahoney, Mary Treen 


PRODUCT DIGEST SECTION, DECEMBER |, 1951! 


On Dangerous Ground 
RKO—Action and Drama 


“On Dangerous Ground” is a crime story 
ably produced and directed, respectively, by 
John Houseman and Nicholas Ray, which com 
bines some good drama about a tough police 
man and thrilling action sequences. 

Che “tough but unhappy cop” theme has 
been used before, but in this case it’s cleverly 
integrated into a suspense story that has to do 
with a young man sought for murder, a chase 
over rugged mountain terrain, and a blind girl 
whose faith and hope rekindles a spark of hu 
man feeling in the policeman 

\ good cast headed by Robert Ryan as the 
policeman and Ida Lupino as the girl, and ably 
assisted by Ward Bond, should give the ex 
hibitor ample material in carrying out his ex 
ploitation and publicity campaign. 

“On Dangerous Ground” starts off with a 
punch. Ryan, on car patrol in a big city, is in 
strumental in breaking a cop-killing case How 
ever, his accomplishment is marred by the fact 
that he beat up his captive and this incident 
is a repetition of similar ones in the past when 
he slugged prisoners into confession 

Anxious to avoid a scandal concerning cops 
who beat up their captives, his superior sends 
him upstate to help capture the murderer of a 
little girl The girl’s father, Bond, has no 
respect for city policemen and is ready to take 
the law into his own hands 

The pair set out to trail the killer and are 
stranded high in the mountains during a bliz 
zard which wrecks their car. They come upon a 
lonely house where Miss Lupino is presumably 
living alone. The men discover that it is her 
young brother whom they are after They 
finally track him down, he runs to the top of a 
mountain, and is killed in a fall 

Ryan returns to the girl a much wiser mar 
considerably softened in his attitude, and starts 
a new life with her. 

Parts of the story may appear somewhat con 
trived, but the screenplay by A. I. Bezzerides 
is a good, tight piece of writing that will keep 
audiences interested throughout. Bezzerides 
and Nicholas Ray adapted the story from a 
novel by Gerald Butler. 

Reviewed at an RKO screening room in Ne 





Vork Reviewer's Rating: Very Good 
Cc a 

Release date. January, 1952, Running time, 82 min 
utes PCA N 14508. General audience classifica 
tion. 
Mary Malden Ida Lupine 
Tim Wilson Robert Ryan 
OME NONE of0 is cb ndnd entice exouutanan eee Ww ard Bond 
Bill Daly . arles Kemne 
Anthony Ross. Ed Begley, Ian Wolfe, Sumner Wil 
liams, G Schilling, Frank Ferguson, ¢ Moore 





Olive Carey, Richard Irving, Pat Prest 








SHOWMEN’S REVIEWS 
SHORT SUBJECTS 
THE RELEASE CHART 








Laughter in Paradise 
Stratford—British Comedy 


Out of the flimsiest kind of story material 
producer-director Mario Zampi has fashioned 
a highly entertaining comedy, charac tne by 
outstanding performances and imbued with a 
quality that should give it the widest appeal 

Even though it retains a natural British qual 
ity, whick is an asset in the art houses, the 
picture merits attention too at regular theatres 
which would like to present something different 
to their patrons Certainly, the humor in 
“Laughter in Paradise” is universal and should 
anywhere 

Alastair Sim, by now quite well known to a 
section of the I 


ye appreciated 


American audience, heads thx 
cast and proves once again his gift for creating 
laughter out of the most insignificant gestures 
He plays an author of mystery-thrillers who, 
to satisfy the provisions ys a will, tries hard to 
get himself sentenced to 28 days in jail. The 
episodes involving him are priceless in their 
exquisite handling. 

Michael Pertwee and Jack Davies wrote the 
screenplay for this Associated British Picture 
Corporation presentation Despite the improb 
ability of the story, the actors’ lines are writ 
ten intelligently and for maximum fur 

The whole film is based on the will of a 
practical joker who attaches some strings to 
the distribution of his alleged fortune On 
relative, a snobbish spinster, must serve as a 
maid before she can get her money; 
bashful bank clerk, must hold up the bank 
manager with a gun; a third must marry the 
first girl he speaks to after the reading of the 
will. They all comply and learn something in 
the process 
Besides Alastair Sim, Fay Compton as the 
spinster who discovers her heart; Guy Middle 
ton as the playboy and George Cole as the 
timid clerk excel in their roles. Joyce Grenfell 
is pretty in a small part and A. E. Matthews is 
good as the titled judge 

Seen at the Trans Lux OOth Street theatre in 
New York. Reviewer's Ratin Very Good 
Frep Hyer 


Release date, November 11, 1951 





another, a 





Running time 
Alastair Sim 
Fay Compton 
Guy_ Middleton 
George Cole 
Hugh Gr iffith 
fac 





The Lady Says No 


United Artists—Featherweight Farce 
Not heavy on plot, this picture depends mainly 
n a little kidding out the sexes and two 
rong marquee names, Joan Caulfield and 

David Niver The story concerns a frustrated 








men who meets 





authoress of a book condemnir 


(Reviews continued on following page) 
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Pecos River 


Columbia—Durango Kid 


» Week End with Father 


U-I—Family Comedy 


| n ff a st by ( 
Distant Drums 
Warner Bros.—Adventure Story 

# ; 


1126 








W Jimmy Hunt and Tommy Rettig. Heflin 
solid d Miss N fall in love and decide to spend 
eir children at camp, there 

s of the impending family shift 

plications start, compounded 

y Vir V star, who thinks she is 

é g ; Richard Denning, cam; 
used yunsel ills for Miss Neal, and chiefly, 
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ctive parents 
It’s a proves himself “not 
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W results, and Miss Neal 
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SHORT SUBJECTS 












the THE BAREFACE FLATFOOT (Columbia) 





COLD WAR (RKO Radio) 


14113 








» 
veve ti 
. , 
\ ter 
\ t 
t t dini 1 
t it the « 
et Ww a 


MOTION PICTURE HERALD, DECEMBER I, 195 














TEX WILLIAMS' WESTERN VARIETIES 
























(Universal) 
Vame-Band Musical (6306) 
rot,” “Reuben Reuben” and “Tige 
Rag” are among the ten Wes tern and Dixie 
land numbers featured in this short addi 
tion to Tex Williams’ Western Caravan, there 
are the Johnny Cleater Square Dancers, an 
acrobatic dance team and a number of cowboy 
vocalists 
Runnis t ‘ }> munutes 
bide we HAIRED HARE (Warner Bros.) 
ugs Bi y Special (7723) 
l between Bugs Bunny and Yosemitt 
piece of real estate ends up in court 
judge decrees that they bot! wn t plot 
and the house which it o 5 is n 
itent to accept the cour } ind tries t 
wrest the property from by trickery. I 
the end, Bugs outsmarts 
Running tin 7 munutes 
ii T THROW THAT KNIFE Pe 
medy (3407) 
ie ‘thi role x take tl Phre 
Stooges call at the h f rowing 
vaudeville team. The ie boys 
pose their questions t and ap 
pears and the wife, fearful that the husband's 
jealousy will lead oO struc boys’ 
presence, hides t t N boy 
id th Shemp 1 he 
When the into be ov 
rs Shemy 1 chas 
nsues, inv ma 1 and 
knive 
unnu § 


BOO HOO BABY (Paramount) 
Casper (B10-3) 

Casper leaves 
approve of the 
scaring 
friendly, people run from th 
in terror. He 


ause he Goes not 


cial agri of 






finds real 


ling home where the « d 
njoy playing with h 
nurses shy away from 


tine S minutes 


with TO WIN (Warner Bros.) 


rts f diets le (7505) 

Phi re chnicolor rt is a brief account of 
the racing career jockey Gordon Glisson, 
who at 17 rode 46 winners and and became the 


rider of the year rhe film shows 
Glisson in action at Santa Anita, Belmont 


Park, Tanforan and other leading tracks across 


THE NEWLYWED'S BOARDER 
Ree Radio} 


medy Special (13403) 
Ri bert Neil and Suzi Crandall, the newly 
of the title, | it enough for a 
narried lifetime when they room 
to a boarder who turns out to be a bank robber 
wanted by the police Add to this a 
omplications with irate in-laws and Neil’s 
suspicion of grand larcency and you 
| idea of the minor calamities 
married pair for 15 


ave excitemet 
rent a spare 


series ol 


arrest on 
lave a pretty goo 
that harass this newly 
funny minutes 


Kunning tum 15 minutes 


THE EGG HUNT (Columbia) 
at (R (3611) 

\ crs eer professor lectures on his dinosaur 
ge hunt in Asia. He uses motion pictures t 
ustrate the While the film shows many 
Ane < wiventures absolutely no con 

n the pictures and the 


wsue ) 





there 18 
m betwe professor's 
lelightfully confused commentary 


S meniutes 


READIN’, 'RITIN' AND 'RITHMETIC 
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THE RELEASE CHART 


Index to Reviews and Advance Synopses, with 
Rating Data in PRODUCT DIGEST SECTION 


Release dates and running time 


able. Advance dates are tentative and subject to change. 
ning times are the official times supplied by the distributor. 

All page numbers on this chart refer to pages in the PRODUCT 
DIGEST SECTION of MOTION PICTURE HERALD. 

Short Subjects Chart with Synopsis Index can be found on 
pages 1091-1092, issue of October 27, 1951. 

Feature Product by Company starts on page 1081, issue of 


October 27, 1951. 


are furnished as soon as avail- 


Run- 


dren (ages 


For exploitation see Managers’ Round Table section. 
* Following a title indicates a Box Office Champion. 
Picture ratings under National Groups are estimates by | 
leading women's organizations and national review committees: 
A—Adults (over 18 years), Y—Youth (ages 12 to 18), C—Chil- © 
8 to 12). 


Legion of Decency Ratings: A-1, Unobjec- 


tionable; A-2, Unobjectionable for Adults; B, Objectionable in 


part; C, Condemned. 


(S) before a page number indicates advance synopsis. 


Release Running 
TITLE—Production Number—Company Stars Date Time 
ACCORDING to Mrs. Hoyle (5122) Mono. Spring Byington-Brett King May 20,'5! 60m 
Across the Wide Missouri (color) 

(208) MGM Clark Gable-Ricardo Montalban Oct.,'51 78m 
Adventures of Capt. Fabian (510!) Rep. — Errol Flynn-Micheline Prelle Oct. 6,51 100m 
Aladdin and His Lamp (color) (5299) Mono. Patricia Medina-John Sands Jan. 20,'52 
Alice in Wonderland (color) (292)* RKO Disney Feature Aug..,'5! 75m 
Alice in Wonderland (color) Souvaine Carol Marsh-Puppets July 28,5! 83m 
Along the Great Divide (025) WB Kirk Douglas-Virginia Mayo June 2'5! 88m 
American in Paris, An (color)* (209) MGM Gene Kelly-Leslie Caron Nov.,'5! 113m 
Angels in the Outfield (202) MGM Paul Douglas-Janet Leigh Sept. 14,'51 102m 
Anne of the Indies (color) (134) 20th-Fox Jean Peters-Louis Jourdan Nov.,'5! 8Im 
Apache Drums (123) (color) 134) Univ. Stephen McNally-Coleen Gray June, ‘5! 75m 
Appointment With Danger (formerly 

United States Mail) (5019)* Para. Alan Ladd-Phyllis Calvert May,'5! 89m 
Arizona Manhunt (5068) Rep. Michael Chapin-Eilene Janssen Sept. 15,'5! 60m 
As You Were (formerly Present Arms) 

(5023) Lippert William Tracy-Joe Sawyer Oct. 5,'51 
As Young As You Feel (for. Will You 

Love Me in December) (120) 20th-Fox Jean Peters-David Wayne June,'5! 77m 
BADMAN'S Gold UA Johnny Carpenter-Alyn Lockwood Apr. 3,5! 56m 
Bannerline (206) MGM Sally Forrest-Lione! Barrymore Oct.,'5! 88m 
Barefoot Mailman, The (404) Col. Robert Cummings-Terry Moore Nov.,'5! 83m 
Basketball Fix, The Realart John Ireland-Vanessa Brown Sept.,'5! 65m 








PRODUCT DIGEST SECTION, DECEMBER |, 1951 


c~REVIEWED— 





7-——— RATINGS— 


(S) synopsis Nat'l Herald 
Issue Page Groups L.ofD. Review 
June 23 905 AY A-2 Very Good 

Sept. 29 1041 AY A-2 Good 

Sept. 29 1042 B Good 

July 7 921 AYC A-! Excellent 

Aug 4 967 Average 

May 5 825 A A-! Very Good 

Sept. | 997 AY A-2 Excellent 

Sept. | 997 AY A-! Excellent 

Oct. 20 1065 AY A-2 Very Good 

Apr. 21 810 =AYC A-| Good 

Apr. 21 809 = AY A-2 Good 

Sept. 22 1034 AY A-| Fair 

June 9? 878 6AY A-2 Very Good 
AY A-t 

Sept. 22 1033 = AY A-2 Good 

Nov. 10 1102 A-! Good 

Sept. 22 1034 A-| Good 








RATINGS ‘ 
Herald 
L.of D. Review 


REVIEWED 
Release Running (S) =synopsis Nat'l 


Date Time Issue 


TITLE—Production Number—Company 


Behave Yourself (206) RKO 
Best cf the Badmen (color) (176) RKO 
Big Carnival, The (formerly 

Ace in the Hole) 5023* Para. 
Big Gusher, The (306) Col 
Big Night, The UA 
Bitter Springs Ealing-Bel! 
Blackmailed Bel! 
Blazing Bullets (5142) 

(formerly Gold Bullets) 
Blue Veil, The {263)* 
Bomba and Elephant Stampede 
Bonanza Town (367) 
Border Fence Astor 
Brave Bulls, The (32! Col 
Bride of the Gorilla Realart 
Bridge of San Luis Rey Astor 
Bright Victory (208) Univ. 
Browning Version, The (Brit.) (28!) U-l 
Buckaroo Sheriff of Texas (5066) Rep. 
Bullfighter and the Lady 

Torero) (5009) Rep 
Bushwackers, The Realart 


Mono 
RKO 
Mono. 


Col. 


(formerly 


MGM 
MGM 


CALLAWAY Went Thatway (214) 
Calling Bulldog Drummond (213) 
Canyon Raiders (formerly Wild Horse 

Prairie) (5151) Mono 
Captain Blood (110) WwB 
Captain Boycott (Brit.) Astor 
Captain Horatio Hornblowe 

(color) (030)* WB 
Carrie Para. 
Casa Manana (5116) Mono. 
Cattle Drive (color) (128) Univ. 
Cavalry Scout (color) (510!) Mono. 
Cave of the Outlaws, The (color) 

(201) 
Chain of Circumstanc 
Chicago Calling 
China Corsair (316) 
Christmas Carol, A (Brit.} 
Close to My Heart (107) 
Cloudburst 
Clouded Yellow 
Cohens and Kellys in Africe 
Cohens and Kellys in Hoilywood 
Come Fill the Cup (106) 
Comin’ Round the Mountain (127) 
Corky of Gasoline Alley (406) 
Crackdown 
Crazy Over Horses (5114) 
Criminal Lawyer (412) Col. 
Criminals of the Underworld Realart 
Crosswinds (color) (5104) Para. 
Cyclone Fury (368) Col. 
Cyrano de Bergerac UA 


(309) 


The (Brit.) Col 
Realart 
Realart 


DAKOTA Kid, The (5067) Rep 
Daitons Ride Again Realart 
Danger Zone (50!7) Lippert 
Dark Page, The Col 
Darling, How Could You! (5108) Para. 
David and Bathsheba (color)* 20th-Fox 
Day the Earth Stood Still, The (129) 20th-Fox 
Dear Brat (502!) Para. 
Decision Before Dawn 20th-Fox 
Desert Fox, The {130)* 20th-Fox 
Desert of Lost Men, The (5063) 
Detective Stor 1i)* 
Disc Jockey (AA-21} 
Distant Drums (color) (111) 
Double Crossbones (color) (119) 
Double Dynamite {formerly 

It's Only Money) 
Drums in the Deep South (color) 


Mono. 
20th-Fox 


ELEPHANT Stampede (5110) 

Elopement 

Emperor's Nightingale, The 
(color) 

Excuse My Dust (color) 


Rembrandt 
{133) MGM 
FABIOLA® [ital.) UA 
Family Secret, The Col. 
Fat Man, The (120) Univ. 
Father Takes the Air (5/26) Mono. 
Father's Little Dividend ({124)}* MGM 
F.B.i. Girl (5002) Lippert 


1128 


Stors 


Sept. 22,'5! 
June 16,'51 


Shelley Winters-Farley Granger 
Robert Ryan-Claire Trevor 


July 4,'51 
July,'5! 
Dec. 7,'51 
Oct. 1,'51 
Oct., 15,'51 


Kirk Douglas-Jan Sterling 
Preston Foster-Wayne Morris 
John Barrymore, Jr.-Joan Lorring 
Tommy Trinder-Chips Rafferty 
Mai Zetterling-Dirk Bogarde 


May 6,5! 
Oct, 27,'51 


Johnny Mack Brown 

Jane Wyman-Charles Laughton 
Johnny Sheffield-Donna Martell Not Set 
Charles Starrett-Smiley Burnette July,'5! 
Walt Wayne-Mary Nord (reissue) Aug. 15,'5! 
Mel Ferver-Miroslava 

Lon Chaney, Jr.-Barbara Payton «51 
Lynn Bari-Louis Calhern (reissue) Apr. 15,5! 
Arthur Kennedy-Peggy Dow Jan.,‘52 
Michael Redgrave-Jean Kent Nov.,'51 
Michael Chapin-Eileen Janssen May 1,5! 


R. Stack-G. Roland-Joy Page 
John Ireland-Dorothy Malone 


May 15,'5! 
Nov.,'5! 


Dec. 28,5! 
Dec. 14,'5! 


Howard Keel-Dorothy McGuire 
Walter Pidgeon-Margaret Leighton 


Whip Wilson-Fuzzy Knight Apr. 8,51 
Errol Flynn-Olivia de Havilland {reissue} Dec. 15,'5! 
Stewart Granger-K. Ryan (reissue) Oct. 1,'51 


Aug. !1,'51 
Not Set 
June 10,'5! 
Aug.,'5! 
May 13,'5! 


Gregory Peck-Virginia Mayo 
Jennifer Jones-Laurence Olivier 
Robert Clarke-Virginia Welles 
Joel McCrea-Dean Stockwell 
Rod Cameron-Audry Long 


Nov.,'51 
Aug.,'5! 
Jan. 11,'52 
June,'5! 
Nov. 30,'51 
Nov. 3,'5! 


Macdonald Carey-Alexis Smith 
Richard Grayson-Margaret Field 
Dan Duryea 

Jon Hall-Liza Farraday 

Alistair Sim-Kathleen Harrison 
Gene Tierney-Ray Milland 
Robert Preston-Elizabeth Sellers Aug. 3,'5! 
Jean Simmons-Trevor Howard Not Set 
George Sidney-Charles Murray (reissue) Aug.!,'5! 
George Sidney-Charles Murray (reissue) Aug.!,'5! 
James Cagney-Phyllis Thaxter Oct. 20,'5! 
Bud Abbott-Lou Costello July,'5! 
Jimmy Lydon-Scotty Beckett Sept.,'5! 
Bill Williams-Carle Balends Not Set 
Bowery Boys Nov. 18,'51 
Pat O'Brien-Jane Wyatt Oct.,'51 
Richard Dix-Lon Chaney (Reissue) May 1,'5! 
John Payne-Rhonda Fleming Oct.,'51 
Charles Starrett-Smiley Burnette Aug.,'5! 
Jose Ferrer-Mala Powers July 20,'51 


July 1,51 
(reissue) Sept.,'5! 
Apr. 20,'51 
Not Set 
Oct.,'51 
Sept.,'5! 
Sept.,’5! 
June,'5! 
Jan.,'52 
Oct.,’51 
Nov. !9,'51 
Nov.'5! 
Sept. 30,'51 
Dec. 29,'51 
Apr.,'5! 


Dec.,'5! 
Oct. 20,'5! 


Rudy Ralston-Philip Ford 

Alan Curtis-Lon Chaney 
Richard Travis-Pamela Blake 
Broderick Crawford-Donna Reed 
Joan Fontaine-John Lund 
Gregory Peck-Susan Hayward 
Michael Rennie-Patricia Neal 
Mona Freeman-Edward Arnold 
Richard Basehart-Gary Merrill 
James Mason-Jessica Tandy 
Allan Rocky Lane-Mary Ellen Kay 
Kirk Douglas-Eleanor Parker 

Jane Nigh-Michael O'Shea 

Gary Cooper-Mari Aldon 
Donald O'Connor-Helene Carter 


Frank Sinatra-Jane Russell 
James Craig-Barbara Payton 


Oct. 28,51 


Johnny Sheffield-Donna Martell 
Dec.,'5! 


Clifton Webb-Ann Francis 


Sept.,'51 
June 22,'51 


Puppets 
Red Skelton-Sally Forrest 


June 1,'51 
Not Set 
May,'5! 

June 17,'51 

Apr. 13,'51 

Nov.,'5! 


Michele Morgan-Henry Vidal 

John Derek-Lee J. Cobb 

J. Scott Smart-Julie London 
Raymond Walburn-Walter Catlett 
S. Traey-J. Bennett-E. Tayler 
Cesar Romero-Gene Evans 


Bim 
84m 


112m 
68m 
75m 
73m 
73m 


5im 
114m 


56m 
60m 
108m 
76m 
9im 
97m 
90m 


87m 


Feb. 5," 


Page Groups 


Sept. 15 1013 A-2 
June 869 «6A B 


Very Good 
Good 


May 12 845 A A-2 Excellent 
July 929 «AY A-| Good 
Nov. 1101 B Good 
Aug. 990 A-1 Good 
Sept. 1015 B Fair 


May A-! 
Sept. A-2 
Aug. 

July 929 A-1 


Excellent 
Good 
Apr. A-2 Excellent 
Good 
July A-| Excellent 
Nov. Excellent 
Dec. 642 A-| Good 


May 625 Very Good 


Excellent 
Good 


1109 
1066 
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Nov. 1101 
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Very Good 


1074 
1110 


Oct. 
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Very Good 


May 19 854 
Very Good 


May 26 861 AY 
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Very Good 
‘ood 
Very Good 
Average 
Excellent 
Good 


May 5 826 A 
Oct. 27 1074 

Apr. 7 794 AY 
June 23 907 AY 
Feb. 24 721 AYC 
Nov. 17 1110 
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-RATINGS 
Nat'l 
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—REVIEWED- 
(S) synopsis 
Issue Page 


Herald 
Review 


Release 
Date 


Running 


TITLE—Production Number—Company Stars Time L. of D. 


Fighting Coast Guard (5010) Rep. 
Fighting the Racketeers Realart 
First Legion, The UA 
Five (391) Col. 
Fixed Bayonets 20th-Fox 
Flame of Araby (color) (207) Univ. 
Flame of Stamboul (314) Col. 
Flight to Mars (5103) (color) Mono. 
Flying Leathernecks ever leery RKO 
Follow the Sun (112) 20th-Fox 
Footlight Varieties (116) RKO 
For Men Only Lippert 
Force of Arms (102) wB 
Fort Defiance UA 
Fort Dodge Stampede (5062) Rep. 
Fort Osage (color) (5102) M 
Fort Worth (color) (028) 

Four in a Jeep (Swiss) 

Fourteen Hours (114) 

Franchise Affair, The (Brit.) 
Francis Goes to the Races (125)* 4 
Frogmen, The (122)* 20th-Fox 
Fugitive Lady (5011) Rep. 
Fury of the Congo (329) Col. 


GALLOPING Major, The (Brit.) Souvaine 
Ghost Chasers (5112) Mono. 
Ghost Town (542!) Mono. 
G. |. Jane (5012) Lippert 
Girl in Every Port, A RKO 
Girl on the Bridge 

(formerly The Bridge) 20th-Fox 
Go for Broke (129)* MGM 
Gold Raiders VA 
Golden Girl (color) (136) 20th-Fox 
Golden Horde, The (color) (134) Univ. 
Goodbye, My Fancy ‘itl WB 
Great Adventure (5021) Lippert 
Great Caruso, The (color) (127)* 
Great John L., The 
Guerrillas of the Underground 
Guilt Is My Shadow (Brit.) 
Gun Play (120) 
Guy Who Came Back, The (formerly 

Just One More Chance) (118) 20th-Fox 


HALF Angel (color) (116)* 
Half Breed (color 
Happy Go Lovely (color) (262) (Brit.) RKO 
Hard, Fast and Beautiful (formerly 

Mother of a Champion) (119) RKO 
Harlem Globetrotters, The (405) Col. 
Havana Rose (5124) Rep. 
He Ran All the Way UA 
Her First Romance (358) Col. 
Panelled Door (Brit.) Souvaine 

Here Comes the Groom (5101)* Para. 
Highly Dangerous (5029) Lippert 
Highwayman, The (AA-20) (color) AA 
Hillbilly Blitzkrieg Astor 
Hills of Ireland (color) World Travel 
Hills of Utah (356) ol. 
His Kind of Woman (201)* RKO 
Hold That Line (5211) Mono. 
Hollywood Story (124) Univ. 
Home Town Story, The 

(formerly Headline Story) (128) 
Honeychile (color 
Hong Kong (color) (5109) Para. 
Hoodlum, The UA 
Horsie (formerly Queen for a Day) UA 
Hot Lead RKO 
Hotel Sahara ( Brit.) UA 
House on Telegraph Hill (117) 20th-Fox 
Hurricane Island (color) (349) Col. 


20th-Fox 
RKO 


MGM 
Rep. 


1 CAN Get It for You 
Wholesale (111) 

| Want You RK 

1 Was a Communist for the F.B.1.* (023) = 

| Was an American Spy (AA-19)} 

I'll Never Forget You (formerly 
Man of Two Worlds) (color) 

I'll See You in My Dreams 

In Old Amarillo (5043) Rep. 

Inside the Walls of Folsom Prison (026) WB 

Interrupted Journey (British) Lopert 

Iron, Man, The (130) Univ. 

It's a Big Country MGM 


20th-Fox 
RKO 


20th-Fox 
WB 


PRODUCT DIGEST SECTION, DECEMBER |, 


Brian Donlevy-Ella Raines June 1,'51 
Ed Sullivan-Barton MacLane (reissue) May. !,'5! 
Charles Boyer-Walter Hampden May 11,5! 
William Phipps-Susan Douglas Oct.,'51 
Richard Basehart-Michael O'Shea Dec.,'5! 
Maureen O'Hara-Jeff Chandler Jan.,'52 
Richard Denning-Lisa Ferraday Apr.,'5! 
Marguerite Chapman-C. Mitchell Nov. 11,'51 
John Wayne-Robert Ryan Aug. 28,'5! 
Anne Baxter-Gienn Ford Apr.,'51 
Variety Cast Apr.,'5! 
Paul Henreid Jan. 11,'52 
William Holden, Nancy Olson Sept. 15,'5! 
Dane Clark-Tracey Roberts Nov. 9,'5! 
Allan “Rocky” Lane Aug. 24,'5! 
Rod Cameron-Jane Nigh Feb. 10,'52 
Randolph Scott-David Niven July 14,51 
Viveca Lindfors-Ralph Meeker Aug. 17,'5! 
Paul Douglas-Debra Paget Apr.,'51 
Michael Denison-Dulcie Gray Aug. 31,5! 
Donald O'Connor-Piper Laurie July,'51 
Richard Widmark-Dana Andrews July,'5! 
Janis Paige-Binnie Barnes July 15,'51 
Johnny Weissmuller-Sherry Moreland Apr.,'51 


Not Set 
Apr. 29,51 
Jan. 13,'52 

July 6,'51 
Dec. 22,'51 


Basil Radford-Janette Scott 

Leo Gorcey-Huntz Hall 

Johnny Mack Brown-Jimmy Ellison 
Jean Porter-Tom Neal 

Groucho Marx-Marie Wilson 


Dec.,'5! 
May 25,5! 
Sept. 14,'51 

Nov.,'51 

Oct.,'51 
May 19,'51 
Dec. 7,'51 

Apr.,'51 
(reissue) July 15,'51 
(reissue) May 15,'5! 

July 27,51 
May,'5! 


Hugo Haas-Beverly Michaels 
Van Johnson-Warner Anderson 
George O'Brien-Sheila Ryan 
Mitzi Gaynor-Dale Robertson 
David Farrar-Ann Blyth 
Joan Crawford-Frank Lovejoy 
Dennis Price-Jack Hawkins 
Mario Lanza-Ann Blyth 
Linda Darnell-Rory Calhoun 
C. Bennett-Gracie Fields 
Elizabeth Sellars-Patrick Holt 
Tim Holt-Joan Dixon 
Paul Douglas-Joan Bennett July,'5! 
Loretta Young-Joseph Cotten 
Robert Young-Janis Carter 
David Niven-Vere-Ellen July 18°51 
June 9,5! 
Nov.,'51 
Sept. 15,'51 
July 13'S! 
May,'5! 
Aug. 27,'5! 
Sept.,'5! 


Claire Trevor-Robert Clarke 
Thomas Gomez and Globetrotters 
Estelita Rodriguez-Hugh Herbert 
John Garfield-Shelley Winters 
Margaret O'Brien-Allan Martin, Jr. 
Phyllis Calvert-Edward Underdown 
Bing Crosby-Jane Wyman 

Dane Clark-Margaret Lockwood Oct. 12,'51 
Wanda Hendrix-Charles Coburn Oct. 21,51 
Bud Duncan-Edgar Kennedy (reissue) Sept. |,'5! 
Documentary Travelogue May 21,'5! 
Gene Autry-Donna Martell Sept.,'5! 
Robert Mitchum-Jane Russell Aug. 25,'51 
Bowery Boys Feb. 17°52 
Richard Conte-Julia Adams June,'5! 
Donald Crisp-Marjorie Reynolds May 18,'5! 
Judy Canova-Eddie Foy, Jr. 

Ronald Reagan-Rhonda Fleming 

Lawrence Tierney 

Phyllis Avery-Darran McGavin 

Joan Dixon-Richard Martin 

Yvonne De Carlo-Peter Ustinov 

Richard Basehart-Valentina Cortese 

Jon Hall-Marie Windsor 


Susan Hayward-Dan Dailey 
Dana Andrews-Derothy McGuire 
Frank Lovejoy-Dorothy Hart , 
A. Dvorak-G. Evans-D. Kennedy Apr. 15,'51 
Tyrone Power-Ann Blyth Dec.,'5! 
Doris Day-Frank Lovejoy 

Roy Rogers-Penny Edwards 
Steve Cochran-David Brian 
Valerie Hobson-Richard Greene 
Jeff Chandler-Evelyn Keyes 

All Star Cast 


June 16,'5! 
May 28,'5! 
Aug.,'51 
Not Set 


195) 


86m 
58m 
86m 
93m 
92m 
78m 
68m 
72m 
102m 
93m 
bim 


100m 
8im 
60m 
65m 
80m 
97m 
92m 
95m 
88m 
96m 
78m 
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Apr. 

Apr. 
Nov. 
Nov. 
Mar. 
Nov. 
July 

Mar. 
Mar. 
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Nov. 
Sept. 
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June 
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June 
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Oct. 
June 
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Good 
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Good 
Good 
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TiTLE—Production Number—Company 


JESSE James (color) (057) 20th-Fox 
Jet Pilot (color) RKO 
Jim Thorpe-All American (10!) wB 
Joe Palooka in Triple Cross (5118) Mono. 
Journey Into Light (132) 20th-Fox 
Jungle of Chang RKO 
Jungie Headhunters (color) (177) RKO 
Jungle Manhunt (411) Col 
KANGAROO (color) 20th-Fox 
Katie Did It (122) Univ. 
Kentucky (color) (150) 20th-Fox 
Kentucky Jubilee (5007) Lippert 
Kid from Amarillo, The (488) Col. 
Kind Lady ie MGM 
Kon-Tiki (173) RKO 
LADY and the Bandit, The (337) 

(formerly Dick Turpin's Ride) Col. 
Lady from Texas, The (color) (136) Univ. 
Lady Pays Off, The (202) Univ. 
Lady Says No, The UA 
Las Vegas Story RKO 


Last Outpost, The (color) 

(formerly New Guinea Gold) (5020) Para 
Laughter in Paradise (Brit.) Stratford 
Lavender Hill Mob, The (Brit.) (280) Univ. 
Law and the Lady, The (formerly 


The Law and Lady Lovery) (136) MGM 
Lawless Cowboys (5155) Mono. 
Leave It to the Marines (5005) Lippert 
Lemon Drop Kid, The (5018)* Para. 
Let's Go Navy (5113) Mono. 
Let's Make It Legal (133) 20th-Fox 
Light Touch, The (212) MGM 
Lilli Marlene (203) (Brit.) RKO 
Little Egypt (color) (131!) Univ. 
Little Giant Realart 
Little Big Horn (5003) Lippert 
Long Dark Hall, The (Brit.) UA 
Longhorn, The (5223) Mono. 
Lorna Doone (color) (336) Col 
Lost Continent (5004) Lippert 
Lost Planet Airmen (5031) Rep. 
Love Is Better Than Ever MGM 
Love Nest (131) 20th-Fox 





MA and Pa Kettle Back on 


the Farm (117) Univ 
Macao RKO 
Magic Carpet, The (410) Col 
Magic Face, The (402) Col. 
Man Bait Lippert 
Man trom Planet X, The UA 
Man in the Saddle (color) Col, 
Man With a Cloak, The (207) MGM 
Man With My Face, The UA 
Maniacs on Wheels { Brit.) IRO 


Mark of the Renegade (color) (129) Univ. 


Mask of the Avenger (color) (359) Col. 
Massacre in the Orient Realart 
Medium, The Lopert 
Meet Danny Wilson (205 Univ 


Meet Me After the Show (C} (125)* 20th-Fox 


Men of the Sea ( Brit.) Astor 
Million Dollar Pursuit (5028) Rep. 
Millionaire for Christy, A (127)  20th-Fox 
Mr. Ace Astor 
Mr. Peek-A-Boo (Fr.} UA 
Mister Drake's Duck (Br.) UA 


Mr. Belvedere Rings the Bell (124)* 20th-Fox 
Mr. Imperium (color) (203) MGM 
Mob, The (407) Col. 
Model and the Marriage Broker, The 20th-Fox 
Molly (formerly The Goldbergs) 


(5011) Para 
Montana Desperado (5/43) Mono. 
Murder Without Crime Stratford 
My Favorite Spy (5110) Para. 
My Forbidden Past (1 14)}* RKO 
My Friend Flicka (color) (152) 20th-Fox 
NATIVE Son Classic 
Nevade Badmen (5132) Mono 
Never Trust a Gambler (326) Col 
New Mexico UA 
Night Into Morning (formerly The 

People We Love) (130) MGM 
No Highway in the Sky 

(formerly No Highway) (121)  20th-Fox 
No Place for Jennifer ( Brit.) Stratford 
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Release 
Stars Date 
Tyrone Power-Henry Fonda reissue) July,'5! 
John Wayne-Janet Leigh Dec. 22,'5! 
Burt Lancaster-Phyilis Thaxter Sept. 1,'5: 
Joe Kirkwood Sept. 16,'5 
Sterling Hayden-Viveca Lindfors Oct.,'5! 
Documentary of Siam Nov.,'51 
Amazon Expedition june.'5 
Johnny Weissmuller-Sheila Ryan Oct.,'51 
Peter Lawford-Maureen O'Hara Not S 
Ann Biyth-Mark Stevens Mea 
Loretta Young-Richard Greene {reissue} July.’5 
Jerry Colonna-Jean Porter May /8,'5 
Charles Starrett-Smiley Burnette Oct.,'5 
Ethe! Barrymor2-Maurice Evans June 29,°51 
Adventure-Documentary Apr., 5 
Louis Hayward-Patricia Medina Sept.,'5! 
Mona Freeman-Howard Duff Oct.,'51 
Linda Darnell-Stephen McNally Nov.,'5! 


David Niven-Joan Caulfield 


Jane Russell-Victor Mature 





Ronald Reaaan.2honde Fleming May 
Alistair Sim-Fay Compton Nov. 11,'5! 
Alec Guinness-Stanley Holloway Oct.,'5! 
Greer Garson-Michael Wilding July 20.°'5 
Whip Wilson Nov. 7,'5 
Sid Melton-Mara Lynn Sept. 285 
Bob Hope-Marilyn Maxwell Ar 5 
Bowery Boys July 29,'51 
Claudette Colbert-Macdonald Carey Nov.'5 
Stewart Granger-Pier Angeli Dec. 7,'5 
Lisa Daniely-Hugh McDermott July,’5! 
Mark Stevens-Rhonda Fleming Sept.,'5 
Abbott and Costello {reissue} June 1,'5! 
John Ireland-Lloyd Bridges June 18,5 
Rex Harrison-Lilli Palmer Apr. 10'5 
Bill Elliott Nov, 25,'5! 
Barbara Hale-Richard Greene june ‘S 
Cesar Romero-Hillary Brooke Aug. 17,5! 
Tristram Coffin-Mae Clarke uly 25,51 
Elizabeth Taylor-Larry Parks Not Set 
William Lundigan-June Haver Oct.,'51 


Marjorie Main-Percy Kilbride Apr 
Robert Mitchum-Jane Russell Nov. !7,'5! 
Lucille Ball-John Agar Oct 
Luther Adler-Patricia Knight is 


<) 


George Br ent-Mar aan ite Chapman 
Rober? .Merear 
Randolph ‘Scott Joan Leslie 
Joseph Cotten-Barbara Stanwyck Oct 
Barry Nelson-Carole Matthews June 8 
Dirk Bogarde-Bonar Colleano | 


»¢ Field Ap 


i=) 
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Ricardo Montalban-Cyd Charisse Aug 

John Derek-Jody Lawrence July 

Leo Carrillo-Turhan Bey {reissue} May 15,'5! 
Marie Powers-A. M. Alberghett+ Not Set 
Frank Sinatra-Shelley Winters Feb.,'52 
Betty Grable-Macdonald Carey Aug.,'5 
M. Lockwood-Roger Livesey [reissue} May !5.'5! 
Penny Edwards-Steve Flagg May 30.5 
Fred MacMurray-Eleanor Parker Sept.,'5! 
George Raft-Sylvia Sidney (reissue) June 15.5! 
Joan Greenwood-Bourvil Oct. 21,'5 
Douglas Fairbanks. Jr.-Y. Doolan Sept. 2!.'5! 
Clifton Webb-Joanne Dru Aug., 5 
Lana Turner-Ezio Pinza Sept.,'5! 
Broderick Crawford-Betty Buehler Oct.,’5! 
Jeanne Craine-Thelma Ritter Jan.,'52 
Gertrude Berg-Phillip Loeb Aor..’S' 
Johnny Mack Brown June 24,'5 
Dennis Price-Joan Dowling May 25,'5! 
Bob Hope-Hedy Lamarr Dec.,'5 
Robert Mitchum-Ava Gardner Apr. 14,5] 


Roddy McDowall-Preston Foster (reissue) June,'5! 
Jean Wallace-Richard Wright June 18,'5! 


Whip Wilson-Fuzzy Knight May 27,'5! 
Dane Clark-Cathy O'Donnell Aug.,'5! 


Lew Ayres-Marilyn Maxwell Aug. 24,'5! 
Ray Milland-John Hodiak June 8,'5! 
James Stewart-Marlene Dietrich Oct.,’5! 
Rosamund Johns-Leo Genn June 22,'5! 


Runnin 
Time 











REVIEWED 
g S) =synobsss 
Issue Page 
une 16 885 
Sept 998 
Nov. 17 1110 
May /2 846 
Oct. 6 #)-) 
Ar 4 802 
Feb. 24,38 
June 30 913 
Oct. 27 075 
June 23 705 
Mar. 24 765 
Aug. I! 974 
Sept. 22 1033 
t. 20 1065 
De | 125 
A 14 80? 
1125 
t. 20 1067 
July 21 938 
Mar. | 758 
Aug. 4 966 
Oct. 27 1073 
Nov. 3 1094 
July 28 946 
Aug. 4 965 
Mar. 2,'46 
June 2 849 
Mar. 10 750 
Oct. 20 1066 
May 26 862 
uly 28 946 
Oct. 20 1066 
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+. 22 
Aug. 18 
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Aug.31,'46 
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Nov. 24 


July 28 
Oct. 6 
Mar. 3) 
Aug. 10,'43 


June 23 
Apr. 28 


Dec. 30 


July 21 
Aug. 4 
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TITLE—-Production Number—Company 


No Questions Asked (132) MGM 
Northwest Territory (5124) Mono. 
OBSESSED {formerly Evil One} (Br.} UA 
Odette (Br.} UA 
Oklahoma Outlaws (5144) Mono. 
Oliver Twist (Brit.) (828) UA 
On Dangerous Ground (formerly 

Derk Highway) RKO 
On Moonlight Bay {color} (029)* WB 
On the Loose (202) RKO 
On the Riviere (color) (115)* 20th-Fox 
Only the Valiant (022) WB 
PAINTED Hills (color) (125) MGM 
Painting the Clouds With Sunshine 

(color) (105)* WB 
Pendora and the Flying Dutchman 

iC) (Brit.) MGM 
Pardon My French (French) UA 
Passage West (color) (5022) Pare 
Pecos River (484) Col. 
Peking Express (5024) Para. 
People Against O'Hara (20!) MGM 
People Will Talk (126) 20th-Fox 
Pickup (357) Col. 
Pier 23 (5018) Lippert 
Pistol Harvest (205) RKO 
Place in the Sun, A (5102)* Para 
Pool of London (Brit.) (183) Univ. 
Portrait of Clare ( Brit.) Stratford 
Prince Who Was a Thief, The 

{color} (126) Univ 
Prison Brea Realart 
Private Snuffy Smith Astor 
Prowler, The UA 
Purple Heart Diary Col. 
QUEBEC (5017) (color) Para. 
Quo Vadis (color) MGM 
RACKET, The RKO 
Raging Tide, The (203) Univ. 
Raton Pass (021) WB 
Rawhide (113) 20th-Fox 
Red Badge of Courage, The (204) MGM 
Red Mountain (color) (5113) Para. 
Red Shoes, The (color) (Brit.) VA 
Reluctant Widow, The Fine Arts 
Reunion in Reno (135) Univ. 
Return of Frank James (color) (058) 20th-Fox 
Rhubarb (5103) Para 


Rich, Young and Pretty (color) (138) MGM 
River, The (color) UA 


Roadblock (204) RKO 
Roaring City (5016) Lippert 
Rodeo (5104) Mono. 
Rodeo King and the Senorita (5053) Rep. 
SADDLE LEGION [117) RKO 
Sailor Beware Para. 
St. Benny the Dip ae 


Santa Fe (color) (330) 

Saturday's Hero (for. The Hero) (318) Cal 
Savage Drums (500!) Lippert 
Scarf, The UA 


Sea Hornet, The (5105) Rep. 
Sealed Cargo (118) RKO 
Secret of Convict Lake, The (123) 20th-Fox 


Secrets of Monte Carlo (5030) Rep. 


Show Boat (color) ({135)* MGM 
Silver City {color} (5112) Para. 
Sirocco (348) Col. 
Skipalong Rosenbloom UA 
Sky High (5024) Lippert 
Slaughter Trail (color) RKO 
Smoky (color) (043) 20th-Fox 
Smugglers, The (Brit.) Astor 
Smuggler's Gold (315) Col. 
Smuggler's Island (color) (12!) Univ. 
Snake River Desperadoes (366) Col 
Soldiers Three (126) MGM 
Something to Live For (5/05) Para. 
Son of Dr. Jekyll (409) Col. 
South of Caliente (5151) Rep 
Stage to Blue River (5156) Mono. 
Stagecoach Driver (5153) Mono. 
Stardust and Sweet Music (form. 

Calendar Girl) (5029) Rep. 
Starlift (109) WB 
Steel Fist, The (5217) Mono. 


PRODUCT DIGEST SECTION, DECEMBER |, 


Release 
Stars Date 

Arlene Dahl-Barry Sullivan June 15,'5! 
Kirby Grant-Gloria Saunders Dec. 9,'51 
David Farrar-Geraldine Fitzgerald Sept. 7,'5! 
Anne Neagle-Trevor Howard May 15,'5) 
Johnny Mack Brown Aug. !9,'5! 
Robert Newton-Alec Guinness Apr. 27,'51 
Robert Ryan-lda Lupino Jan.,'52 
Doris Day-Gordon MacRae July 28,°5! 
Joan Evans-Melvyn Douglas Sept. 8,'5! 
Danny Kaye-Gene Tierney May,'5! 
Gregory Peck-Barbara Payton Apr. 21,'5! 
Lassie-Bruce Cowling-Cary Grey May 4,'5! 
Dennis Morgan-Virginia Mayo Oct. 10,5! 
James Mason-Ava Gardner Not Set 
Merle Oberon-Paul Henreid Aug. 10,"51 
John Payne-Ariene Whelan July,"51 
Charles Starrett-Smiley Burnette Dec.,'5! 
Joseph Cotten-Corinne Calvet Aug.,'5! 
Spencer Tracy-Diana Lynn Sept.,'5! 
Cary Grant-Jeanne Crain Sept.,'51 
Beverly Michaels-Hugo Haas Aug.,'5! 
Hugh Beaumont-Richard Travis May 11.5! 
Tim Holt Not Set 
M. Clift-E. Taylor-S. Winters Sept.,‘5! 
Bonar Colleano-Rene Asherson Sept.,’51 
Richard Todd-Margaret Johnson May 18,'5! 
Tony Curtis-Piper Laurie July,"51 


Barton Maclane-C. Bennett {reissue} June 15,'51 
Bud Duncan-Edgar Kennedy (reissue) Nov. 10,"51! 


Van Heflin-Evelyn Keyes May 25.'5! 
Frances Langford-Judd Holdren Dec.,'5! 
J hn Barrymore, Jr.-Corinne Calvet Apr.,'51 
Robert Taylor-Deborah Kerr Spec. 
Robert Mitchum-Lizabeth Scott Oct. 6,'5! 
Shell ley Winters-Richard Conte Nov.,'5! 

ia Neal-Dennis Morgan Apr. 7.'51 
Torene Power-Susan Hayward May ‘5! 
Audie Murphy-Bill Mauldin Sept. 28,'5! 
Alan Ladd-Lizabeth Scott Jan.,'52 
Moira Shearer-Anton Walbrook Oct. 1,'51 
Jean Kent-Guy Rolfe Sept.,'5! 
Mark Stevens-Peggy Dow Oct.,'5! 
Henry Fonda-Gene Tierney [(reissue} July,’5! 
Ray Milland-Jan Sterling Sept.,'5! 
lone Powell. Vandel Gorey Aug. 3,'5! 
Radha-Esmond Knight Sept. 10,'51 
Charles McGraw-Joan Dixon Not Set 
Hugh Beaumont-Richard Travis May 4'5! 
Jane Nigh-John Archer Mar. 9,'52 
Rex Allen July 15,5! 
Tim Hol#-Richard Martin Apr.'51 
Dean Martin-Jerry Lewis Jan.,"52 
Dick Haymes-Nina Foch June 22'51 
Randoloh Scott-Janis Carter Apr.'51 
John Derek-Donna Reed Sept.'5! 
Sabu-Lits Baron June 22'51 


John Ireland-Mercedes McCambridge Apr.6'5! 
Rod Cameron-Adele Mara Nov.6'5! 
Dana Andrews-Claude Rains May'5! 
Ethe! Barrymore-Glenn Ford Aug.'5! 
Warren Douglas-Lois Hall June 20'5! 
Kathryn Grayson-Howard Keel July 13°51 
Edmond O'Brien-Yvonne de Carlo Dec.'5! 
Humphrey Boaart-Marta Toren July ‘5! 
Maxie Rosenbloom-Jackie Coogan Apr.20'51 
Sid Melton-Mara Lynn Oct. 19,'51 
Brian Donlevy-Virginia Grey Sept.29'5! 


Fred MacMurray-Anne Baxter 
M. Redgrave-R. Attenborough 


(reissue) June ‘51 
(reissue) Oct.1'5! 


Cameron Mitchell-Amanda Blake May’'5! 
Jeff Chandler-Evelyn Keyes May'5! 
Charles Starrett-Smiley Burnette May'5! 
Stewart Granger-Walter Pidgeon Apr.20'51 
Joan Fontaine-Ray Milland Not Set 
Louis Hayward-Jody Lawrence Nov.,'51 
Roy Rogers-Dale Evans Oct. 15,°51 
Whip Wilson Dec. 30.'5! 
Johnny Mack Brown July 15,51 
William Marshall-Gail Patrick June 15,"51 
All Star Cast Dec, 1,'51 
Roddy McDowall-Kristine Miller Jan. 6,52 


1951 


Running 
Time 


8im 
61m 


77m 
105m 
56m 
105m 


82m 
95m 
74m 
90m 
105m 


69m 
87m 


123m 
8im 
80m 
55m 
90m 
102m 
110m 
78m 
57m 
60m 
122m 
86m 
94m 


88m 
72m 
67m 
92m 
73m 


85m 
17im 


88m 
93m 
84m 
86m 
69m 
84m 
133m 
86m 
79m 
92m 
95m 
95m 
99m 
73m 
60m 
70m 
67m 


bIm 
108m 
80m 
89m 
I1tm 
70m 
86m 
84m 
90m 
83m 
60m 
108m 
92m 
98m 
72m 
6Im 
78m 
87m 
86m 
64m 
75m 
54m 
87m 


77m 
67m 
55m 
52m 


60m 
103m 


--REVIEWED— 
(S) synopsis 

Issue Page 
June 16 887 
Sept. | 998 
Jan. 6 653 
May 5 825 
Dec. | 1125 
July 14 929 
July 28 945 
Apr. 28 88 
Mar. 10 749 
Mar. 24 765 
Sept. 8 1005 
Oct. 13 1057 
Sept. 8 1007 
May 26 86! 
Dec. | 1126 
June 23 905 
Aug. 25 989 
Aug. 18 98) 
July 21 938 
May !9 854 
July 28 946 
July 21 937 
Aug. I! 974 
June 9 879 

July 23,38 

Apr. 28 817 
Nov. 10 1102 
Mar. 3 742 
Nov. 24 1118 
Oct. 20 1065 
Oct. 13 1057 
Mar. 3 742 
Mar. 10 749 
Aug. 18 98! 
Nov. 17 1109 
Oct. 23 4357 
Sept. 15 1014 
Sept. 29 1041 
Aug. 4 965 
July 7 922 
Sept. 8 1006 
July 28 945 
Sept. 22 1034 
July 28 946 
May 5 826 
Dec. | 1125 
June 30 913 
Apr. 28 817 
Aug. 25 989 
July 14 930 
Mar. 24 766 
Sept. 29 1042 
Apr. 28 817 
June 30 913 
June 23 907 
June 9 877 
Sept. 29 1042 
June 9 878 
May 26 862 
Oct. 20 1066 
May 5 826 
Apr. 14 802 
May 12 846 
Mar. 17 757 
Oct. 27 1074 
Nov. 1095 
Nov. 3 1093 
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-—~REVIEWED 7 RATINGS———- - 
Release Running (S) ==synopsis Nat'l Herald 
TITLE—Production Number—Company Stars Date Time Issue Page Groups L.ofD. Review 


Storm Bound (5032) Rep. Constance Dowling-Andrea Checchi Nov. 15,5! 65m 

Storm Over Bengal (579) Rep. P. Knowles-Rochelle Hudson (reissue) June !,'5! 65m = Nov. 12,'38 

Strangers on a Train (027)* weB Farley Granger-Ruth Roman June 30,'5! 10im June 16 685 
Strange Door, The (204) Univ. Charles Laughton-Boris Karloff Dec.,'51 8im Nov. 3 1094 
Street Bandits (5130) ep. Penny Edwards-Robert Clarke Nov. 15,'51 54m Nov. 24 118 
Streetcar Named Desire, A ({104)* WB Vivien Leigh-Marlon Brando Sept. 29,'51 125m June 16 885 
Strictly Dishonorable (131) MGM Ezio Pinaa-Janet Leigh July 6,'51 95m July 7 922 
Strip, The (140) MGM __ Mickey Rooney-Sally Forrest Aug.,'5! 85m Aug. II 974 
Submarine Command (5107) Para. William Holden-Nancy Olson Nov.,'5! 87m Sept. | 998 
Sunny Side of the Street (color) (408) Col Frankie Laine-Tony Arden Sept,'5! Tim Sept. | 998 
Superman and the Mole Men (5030) Lippert George Reeves-Phyllis Coates Nov. 23,'51 


Excellent 
Fair 

Fair 
Excellent 
Very Good 
Good 
Good 
Good 


Nn 


>>>> wm >@ 
~~ oe OS . 


TAKE Care of My Little Girl 

{color) (119)* 20th-Fox Jeanne Crain-Jean Peters July,’51 June 16 
Tales of Hoffmann (color) Lopert Moira Shearer-Robert Helpmann Roadshow Apr. 7 
Tales of Robin Hood (5008) Lippert Robert Clarke-Mary Hatcher Dec. 21,'51 
Tall Target, The £139) MGM Dick Powell-Paula Raymond Aug. ‘5! Aug. 4 
Tanks Are Coming, The (108) WB Steve Cochran-Marie Aldon Nov. 17,5! Nov. 3 
Ten Tall Men (color) Col. Burt Lancaster-Jody Lawrance Dec.,'5! Oct. 27 
Teresa (137) MGM Pier Angeli-John Ericson Dy Mar. 10 
Texas Carnival (color) (205)* MGM _ Esther Williams-Howard Keel Oct.,'5 Sept. 15 
Texas Lawmen (5146) Mono. Johnny Mack Brown 
Texas Rangers (325) (color) Col. George Montgomery-Gale Storm f June 9 
That's My Boy (5026)* Para. Dean Martin-Jerry Lewis : June 16 
Thing, The (174)* RKO Kenneth Tobey-Margaret Sheridan Apr.,’5! Apr. 7 
This Is Korea (color) Rep. Documentary Aug. 10,5! Sept. | 
Three Steps North UA Lloyd Bridges-Lea Padovani June 15,51 July 7 
Thunder in God's Country (5052) Rep. Rex Allen-Mary Ellen Kay Apr. 8,'51 Apr. 21 
Thunder on the Hill (133) Univ. Claudette Colbert-Ann Blyth Sept.,'5! Aug. tI 
Thunderhead, Son of Flicka (color) 

(151) 20th-Fox Roddy McDowall-Preston Foster (reissue) June,'5! Feb. 3,'45 Good 
Time of Their Lives Realart Abbott and Costello (reissue) June |,'5! Aug. 17,'46 Excellent 
Tokyo File 212 (175) RKO Florence Marly-Robert Payton i, Apr. 21 Fair 
Tom Brown's School Days (Brit.) UA = John Howard Davies-Robert Newton 2 Oct. 27 Good 
Tomorrow Is Another Day (103) WB Ruth Roman-Steve Cochran Aug. ti! Very Good 
Tony Draws a Horse (British) Fine Arts Cecil Parker-Anne Crawford May /4'5! May 26 Very Good 
Too Young to Kiss (211) MGM Van Johnson-June Allyson Nov.,'5! Oct. 27 Good 
Trio (Brit.) (5030) Pare. J. Hayter-N. Patrick-J. Simmons June,'5! Oct. 14 Excellent 
Try and Get Me 

(formerly Sound of Fury) UA Frank Lovejoy-Kathleen Ryan May 4,'51 Dec. 9 
Two Dollar Bettor Realart John Litel-Marie Windsor Sept.,5! Oct. 6 
Two Gals and a Guy UA = Janis Paige-Robert Alda Aug. 31,'51 June 23 
Two of a Kind (350) Col. Lizabeth Scott-Edmond O'Brien July,’51 June 23 


T 


Two Tickets to Broadway (color)* RKO Tony Martin-Janet Leigh Oct. 20,'51 Oct. 20 1066 
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Very Good 
Excellent 


Good 
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Good 
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UNKNOWN Man, The (form. Behind 

the Law (210) MGM _ Walter Pidgeon-Ann Harding Nov.,'51! Oct. 20 1065 
Unknown World (5101) Lippert Bruce Kellogg-Marilyn Nash Oct. 26,51 Nov. 3 1094 
Up Front (118)* Univ. David Wayne-Tom Ewell Apr.,’5! Mar. 3 741 
Utah Wagon Train (5054) Rep. Rex Allen-Penny Edwards Oct. 15,'51 Nov. 3 1095 


VALENTINO (color) (320) Col. Tony Dexter-Eleanor Parker Apr.,’5! Feb. 17 713 B Excellent 
Valley of Fire (353) Col. Gene Autry Nov.,'5! Nov. 10 1102 - Good 
Varieties on Parade (5020) Lippert Jackie Coogan July 20,51 July 28 (S)947 A 

Vengeance Trail Mono. Bill Elliott-Peggy Stewart Not Set Aug. 18 (S)982 

Volcano {Ital.) UA Anna Magnani-Geraldine Brooks May 1,'5! Feb. 17 (S)714 


2 


WANTED: Dead or Alive (5154) Mono. Whip Wilson Sept. 9,'51 

Warden of the Big House Realart V. McLaglen-Jackie Cooper (reissue) June 15,5! 

Warpath (color) (5025) Para. Edmond O'Brien-Dean Jagger Aug.,'5! June 2 869 
Weekend with Father (206) Univ. Van Heflin-Patricia Neal Dec.,'51 Dec. | 1126 
Well, The UA Henry Morgan, Barry Kelly Sept. 10,51 Sept. 8 1005 
Wells Fargo Gunmaster (506!) Rep. Allan “Rocky” Lane May 15,5! May 19 855 
Westward the Women MGM _ Robert Taylor-Denise Darcel Not Set Nov. 24 118 
When | Grow Up UA Robert Preston-Martha Scott Apr. 20,51 Apr. 14 801 
When the Redskins Rode (C) (339) Col. Jon Hall-Mary Castle May,'5! May !2 846 
When Worlds Collide (5106) (color) Para. Richard Derr-Barbara Rush Nov.,'5! Sept. | 998 
Whip Hand RKO Elliott Reed-Carla Balenda Not Set Oct. 27 1075 
Whip Law (5251) Mono. Whip Wilson Feb. 3,'52 

Whirlwind (354) Col. Gene Autry-Gail Davis Apr.,'51! Apr. 7 793 
Whistle at Eaton Falls, The (322) Col. Lloyd Bridges-Dorothy Gish Aug..’5! Aug. 4 966 
Whistling Hills (5145) Mono Johnny Mack Brown Oct. 7,'51 

Wooden Horse, The (Brit.) Snader Leo Genn-David Tomlinson Aus 28,'5! Sept. 8 1006 


Very Good 
Very Good 
Excellent 


>>> > >>> 
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Very Good 


> >> 


q 
Lad 


Very Good 


YELLOWFIN (formerly Bluefin) 

(5108) Mono. Wayne Morris-Adrian Booth Oct. 14,'51 Aug. 18 (S)982 
Ye: Sir, Mr. Bones (5019) Lippert All-Star Minstrel Show July 13,‘5! Aug. |! (S)975 
You Never Can Tell (132) Univ. Dick Powell-Peggy Dow Sept.,’5! Aug. 25 989 Good 
Young Scarface (Br.} M.K.D. R. Attenborough-H. Baddeley Nov. 7,51 Nov. 10 1103 Good 
You're in the Navy Now [formerly 

USS. Teakettle) (110) 20th-Fox Gary Cooper-Jane Greer Apr.,'5! Mar. 3 743 - Very Good 
Yukon Manhunt (5123) Mone Kirby Grant-Margaret Field July 12,51 July 20 (S)947 





FEATURES LISTED BY COMPANIES—PAGE 1081, ISSUE OF OCTOBER 27, 1951 
SHORT SUBJECTS CHART APPEARS ON PAGES 1091-1092, ISSUE OF OCTOBER 27, 1951 
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Now in Dustribution. .. 


The Industry’s Most-Wanted 
Most-Often-Used Reference Book 


Thumb- 
Revised Indexed ... 
ixpanded 4 Who's Whe 
1951-52 Edition... | Cone 


The unique WHO'S WHO section is 


brought up to date and completely re- 





edited—nearly 12,000 concise biogra- Circuits 


phies of film players, producers, diree- 





tors, studio writers, executives, home 


office executives, and many others in or 
: se oe 
associated with this industry. Drive-Ins 





PLUS an organized, easy-to-find, up-to- 
date, thorough compilation of complete 
facts and figures; including corporate Pictures 
structures, film and company records, Creat 


listings of all kinds; picture stars and re- Britain 





lease dates from 1944 to now; industry 
economics, tax data: production code, Services 


advertising code; theatre attendance, cir- 





cuits and non-circuits, drive-in-theatres; 
icture costs and grosses; radio and tele- 
Pp g sap Equipment 
vision; and a veritable mine of other 
Non 


reliable data .. . gathered by the indus- Theatrical 





try’s most extensive and intensive trade 
publishing organization, the Quigley 
offices in New York, Hollywood, Wash- 


ington, Chicago and London with cor- 


Organizations 





Television 


and Radio 





respondents throughout the United States 

and Canada and the capital cities of the , 
: a Price : 

world . . . expertly edited by Red Kann $5.00 ' Edited bv Red Kenn 


and associate editors at headquarters. . 
Postpaid 


There just isn’t anything like it in this industry. It is the The previous edition was a sell-out! Advance orders for 
accepted “Who’s Who and What’s What” for the entire the 1951-52 edition have set a new record. To make sure 
field. Even at several times its price. many executives of your copy, order NOW. 

would not be without the latest Almanac! QUIGLEY PUBLICATIONS 270 Sixth Ave.. New York. N.Y 





PICKFORD’S BACK AND 
KRAMER’S GOT HER! 


Front page news around 
the world is Mary Pick- 
ford’s return tothe screen 
in THE LIBRARY by 
Kramer for Columbia. 
Retired since '33, Miss 
Pickford said: “This is 
the one and only story 
which would have in- } 
duced me again to appear 
before the cameras.” 


ae é 
SUPERPRODUCER! Sam (‘‘Super- 
man”) Katzman sets new pro- 
duction speed record by shooting 
224 scenes in one day for KING 
OF THE CONGO serial. Four 
units worked simultaneously to 
break the record for the Buster 
Crabbe starrer. 


A 
WHODUNIT? SHEDUNIT! Jean 


Simmons scores personal tri- 
umph as THE CLOUDED 
YELLOW wows Park Avenue, 
N. Y., premiere crowds. “The Big 
Time!” exclaimed Walter Win- 
chell. “Moves with the velocity of 
an express train,’ praised the 
N. Y. Times. 


ALDO TAKES A HOLLIDAY! Judy Holliday succumbs to new star 
Aldo (“Saturday’s Hero’) Ray in THE MARRYING KIND. 
It’s Columbia’s successor to “Born Yesterday” from the same 
star, director, writer combination. 


HAYWORTH TIMES ARE ” 
HERE AGAIN as cameras get 


set to start rolling on Rita’s 
long-awaited new picture. 
Twenty exciting gown 
changes — three more than 
in “Gilda” — promise to 
make it her most glamorous. 
Glenn Ford co-stars and 
Vincent Sherman directs. 











EQUIPMENT ¢ FURNISHINGS ¢ DESIGN ¢ PHYSICAL OPERATION » MAINTENANCE 





| THEATRE 


SALES © io 








INSIDE YOUR 
THEATER 


DRINK 


LT 


ete us PAT OFF 


REO US Pat OFF RES US Par OFF 


When you offer ice-cold Coca-Cola to your patrons, : 
are putting a second box office inside your house. Theater 
goers are in a spending mood. With Coca-Cola, YOU can 
get the coins that are going for refreshment. Thus, you 
can increase your profit per admission with no increase 
in overhead. And you can do it with your choice of vend- 
ing methods and a few square feet of floor space now idle. 
For all the money-making details, address: The Coca-Cola 
Company, P. O. Box 1734, Atlanta, Georgia. 





ENCORE Chairs bring 


more orchestra patrons. 


VERYBODY stands to gain from this industry- 

wide program to stimulate attendance. But the 
smart operators are taking active steps now to hold 
their gains. 

Make sure your house offers comfort to match the 
outstanding attractions ‘‘Movietime U. S. A.” will 
bring to your screen. Because extra comfort can 
help keep the line forming at your box office. 

The best investment in comfort you can make is 
Heywood-Wakefield seating. Get in touch with your 
nearest Heywood-Wakefield representative today 
and find out for yourself. Heywood-Wakefield, The- 
atre Seating Division, Menominee, Michigan. Sales 
Offices: Baltimore, Boston, Chicago, New York. 


AIRFLO Rocking Chair 


the extra comfort that attracts } HEY WOOD- Loges fil loge section ot o 
WAKEFIELD profitable premium admission. 





EST. 1826 
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On movie sets... 
BETTER 
MOVIES! 


ie 
BEEN ETT oe 
2 OL Racin: 


In movie houses... 


BIGGER 
BOX OFFICE! 


. = % oR 
Oe ete Be Oe aS eS 








Zien suet BIG LY Pes2t 


The “National” carbon arc offers advantages — in making 


movies in the studio... in projecting movies in theatres — 


that no other light source can match: 


@ SMALL SOURCE SIZE 

@ HIGH BRIGHTNESS 

@ GREAT POWER FROM ONE UNIT 

@ WHITE LIGHT 

@ MINIMUM HEAT PER FOOT CANDLE 


This “Big 5” offered by the “National” carbon arc means When you order studio or projector 
‘ ‘ . . . carbons — order “Notional”! 
movies of highest technical lighting quality. Shadows are 4 
sharp and dramatic. Depth of focus is excellent. Heat on the 
> — mr. .* - The term “National” is a registered trade-mark of 
actors is at a minimum. And, when you use the “National Valea Carbide oud Corban Gorhiiniiian 


carbon arc in your projection booth, the picture is at its best. NATIONAL CARBON COMPANY 
You gain in quality all along the line. A Division of Union Carbide and Carbon Corporation 
30 East 42nd Street, New York 17, N.Y. 
District Sales Offices: Atlanta, Chicago, Dallas, 


you CA N’‘T SKIMP ON STUDIO LIGHTING Kansas City, New York, Pittsburgh, San Francisco 
WITHOUT RISKING BOX OFFICE! “a Saeed, Toxeaen, Wanlens 
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BETTER THEATRES SECTION 


There's nothing as effective as a clear, modern, well-lighted 
front and GOOD attraction board *= sei: = VERY show. 


Have a panel large enough to get in plenty of powerful sales 
copy and still leave ample white space—enough letters to spell 
it out as you plan it—and a variety of sizes and colors to lend 
attractive emphasis. 


Big Panels 
and Good Copy 
ARE GETTING THE BUSINESS! 


Wagner has modern frames to meet all conditions —letters in 
plastic and aluminum in the widest range of sizes and colors. 
Features available only with Wagner make them the show-sell- 
ingest medium ever devised, the most economical, most favored 
of all display equipment. 

Send today for the BIG FREE Wagner Catalog. 





Actual Comparative Tests Prove 


that the brightest pictures can be projected at lower operating 


cost, regardless of how big the sereen, by using the 


NATIONAL EXCELITE 


75 to 150 ampere high intensity reflector type 


PROJECTION ARC LAMP 


® Air-cooled rotating positive carbon feeding 
mechanism. 
Big 16)“ reflector matches high speed f/1.9 
lens. 





Automatic are crater positioning. 


Stable burning and complete combustion at 
the arc, to avoid any black soot, are at- 
tained by a jet of air directed just above 
the arc. 


White smoke, which would otherwise cloud 
the mirror, is also diverted by this air 
stream. 


Unit construction permits instant removal 
of components for cleaning. 


Distributed by 


Divisien of Metcomel + Simpies «Bedworth lee 


“THERE'S A BRANCH NEAR YOU" 
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for DECEMBER 1951 


GEORGE SCHUTZ, Editor 





EDITORIAL INDEX: 


THE CINEMA, FRAMINGHAM, MASS. - - 


. combining for the first time a maskless screen with synchronous surround, 
and neutral treatment of the auditorium, to provide conditions for greater impact 
of the performance. 


ADAPTING EXISTING AUDITORIUMS TO "FULL VISION" 
WE os ; 


ON THE HOUSE department: Two Newspapers Columnists 
Find the Theatre Better'n Ever for Movies 


THE DRIVE-IN department: For the Refreshment Stand— 
products culled from the 1951 hotel show exhibits 


DECEMBER MANAGER OF THE MONTH 


THEATRE SALES department: 
A Five-Star Policy for Stand Attendants 


"It Rang the Bell for Me" - - - 
The Vender-Vane: Market News - - 


THE NEEDLE'S EYE, Projection Department: The Small Cost of 
Ousting the Menace of Low-Intensity 


THEATRE TELEVISION Keccrninen: la oe Part 4— er 
TV System 


ABOLT PRODUCTS 
ABOUT PEOPLE OF THE THEATRE 


22 
24 


27 


31 
33 


36 





Setter Ibeatte is published the first week of each month, with the regular 


monthly issues, and an annual edition, the Market & Operating Guide, which 


appears in March, issued as Section Two of Motion Picture Herald. 


C) ry 
Vv 


QUIGLEY PUBLICATIONS, Rockefeller Center, New York 20, N. Y., Circle 7-3100; RAY 
GALLO, Advertising Manager; CHICAGO: 120 S. LaSalle Street, Financial 6-3074; URBEN 
FARLEY, Midwest Representative; HOLLYWOOD: Yucca-Vine Building, Granite 2145. 








On Giving Proof 
To the Pudding of 
Public Relations 


Tue industry's decision to 
accentuate the positive and eliminate the 
negative is paying off. The movies are get- 
ting a good press these days. The industry 
has provided most of the impetus, in its 
product, and in a splendid display of proud 
confidence. 

How much of a change the newer prod- 
uct represents, this scribe wouldn't esti- 
mate. The face that the industry is showing 
its customers, however, does constitute a 
considerable alteration. In place of the 
hang-dog look of a year or so ago we have 
"Movietime, U.S.A." 

Appeal to spectacular drives and to 
slogans does itself imply that good product 
is not the whole answer. Even with an up- 
turn in picture quality the business has of 
course had to contend with the fact that 
precisely when mounting living costs and 
taxes reduced the surplus from which the 
recreational dollar must come, the movies 
had to compete with more things to spend 
it on. 


So it is that more than 
words—something real, something physical 
is needed to support the inspirational cam- 
paigns and the slogans; something of sub- 
stance to endure when the ballyhoo has 
done its job. Third-dimension would be 
fine, only we ain't got it. Peripheral modu- 
lation” is a good idea but still just an idea. 

What we do have, however, is equip- 
ment more capable than ever to reproduce 
what Hollywood puts on the film. To make 
full use of it would be to give movies some- 
thing appreciably and permanently new in 
more than half the theatres of the land! 

Also, something new for exhibition gener- 
ally is immediately available in the elimina- 
tion of screen masking. And something new 
is more or less as available, depending on 
the specific effect of defense controls, in 
the elimination of architectural and deco- 
rative interferences now in countless audi- 
toriums, and the substitution therefor of 
forms and surfaces which give Hollywood 
a chance, unhampered, to do a job on the 
movies’ competitors. 

The. old fighting spirit, plus good pic- 
tures, has improved public relations. But 
it'll take high standards of exhibition, 
marching with technical advances, to hold 
the gain.—G. S. 





i ee 


SS Via. | Combining a 
Neutrality of 


eR a aes mam mee ene 
Picturing and describing The Cinema of Shop- 
pers’ World, huge suburban mercantile center at 
Framingham, Mass., where the motion picture 
is freed of interference from a black frame and 
extraneous architectural form and coloration. 
Along the mall of Shopper's World 


IN THE CINEMA of Shop- the sides of a landscaped mall, which is The 
pers’ World at Framingham, Mass., a crossed at ground level by macadam walks, 


maskless screen has been integrated with and above by bridges which connect ele 


theatre Is located off the mail, 

immediately beyond shops at the inner end. 
Drives to parking space, and parking area, 

purely functional auditorium design in such vated promenades on which the upper shops adjoin the theatre. 

manner, including control of screen light front. Modern stores, including a huge 

throughout the area of the audience, that branch of Boston's famed Jordan Marsh, 


i definite physical scheme is offered for the offer almost every class of merchandise, 


A central heating plant serves the entire 
development; the theatre has its own cool- 


ing plant, however, equipment being lo- 
idvancement of public motion picture ex while there are a variety of restaurants. 


cated adjoining the projection room. 
hibition. The Cinema is operated 
Elimination of the time-honored screen by Philip Smith of Bos 

worder has been gaining momentum lately ton, operator of many 

The advantages of a “neutral” auditorium drive-in theatres. 

iuthoritative recommendation for Construction of The 

theatre of Boston’s Cinema follows that em 

these ployed basically through 

complementarily, for out Shoppers’ World. 


result is a scr T With walls of Cemesto 


rban trading center 


free of extraneous in i relatively thin masonry 

to seize and unit composed of asbesto 

he mind ind Celotex and accord 
rtually out in the country on Route ingly very light in weight 
9 between Boston and Worcester, Shop structures have required 
pers) World nevertheless is not without only light steel frame 
physical distinctions purely as a mercantile work. The Cemestc 


resses the trend toward out blocks are laid in vertical 


centers in daring dimensions tiers divided by aluminum 


two double-deck tiers of shops along l-members 


B The view of The Cinema above, shows one 
side (with sign toward parking drives) and a 
portion of the facade. The upper course of 
the latter pac m a one-story struc- 
ture housing the f which extends across 
half of the front windows in aluminum 
frames. The upper e is Cemesto masonry 
floodlighted from the lower roof. The glazed 
area shown above hou the portion of the 
foyer shown at le wh s out from the 
remainder with a pair te’ entrance 
Joors facing an open ach canopied by 
continuation f the rox ‘Herculite’ exit 
rs extend a the inner side of this open 
pproach er foyer view on page !0). 
i desk at the end of the re 





Maskless Screen wit 
Auditorium Design 


$uotocrarny BY JOSEPH W. MOLITOR 


ets in at | 


ight of its own making, with the intensity of that field thus kept 


W 
in a constancy of relationship to that o 
a Schlanger-Hoffberg surround in place of masking, the screen is the 
‘ i providing 
illum nation thus 


f the performance itself. With 


source of running illumination (exce 
cal aisle lighting) for the « 

controlled by film density, is diffused by walls and a g of pe 
rated metal in saw-tooth formation having facing toward the sc 
at wider angle than that toward the rear, so that light is reflect 
the auditorium in a forward direction, therefore out of patron 
See rear auditorium view on next page for further data.) At 
nema, the edge of the picture is filtered by translucent plasti 
and further obscured by the inner edges of splayed, curving wing 
made of sand-finished plaster Between the side wings and the ser 
rated walls are diffusing surfaces of flat hard plaster painted light 
gray. The screen itself is an RCA “Evenlite’ (graduated perfora 
tions) 28 feet wide. Projection is by RCA mechanisms with Koll 
morgen f/1.9 lenses, and RCA "'Brite-Arc’’ (9mm positive trim) lam 


erated at 85 amperes. 


acre 


Continued on following page 


Architects of Shoppers’ World: 
KETCHUM, GINA & SHARP, New York 


Consulting Designers for The Cinema: 
BEN SCHLANGER, Architect, New York 


WILLIAM A. HOFFBERG, 
Engineer, New York 


EDWARD CONTENT, 
Acoustics Engineer, Stamford, Conn. 








THE CINEMA AT FRAMINGHAM, MASS., continued 





ward the rear of The Cinema auditorium indicates the con- 

treatment neutral both as to scale and tone, causing the walls 

to recede “‘infinitely'’ in an optical effect akin to that of space. All of the 
perforated metal surfaces are toned light gray with a flat oil paint; light 
is thus diffused, with the rear-facing surfaces the angles appearing only 
ightly darker than the others. (To use a flat surface would require finishing 
n a darker tone, thus diminishing the effectiveness of the screen light.) .. . 
view of the auditorium also indicates the unusual seating plan, in which 
oyer walls are pri ightl rather than uniformity of assembly, controlled locations. Chairs 
i are staggered “‘at will’ with strict reference to the screen—rows are in- 

i d of in a regular alternate scheme, and there are 

> chairs within rows. An incidental effect is a "feeling" 

ke informality. There are nine rows of Kroehler push-back 

back to back; and 29 rows of 

. The first row is 26 feet 

creen; the farthest row 

( 126 feet from the 

Cinema a maximal vision 

nly 4!/,W. Acoustical treatment 

in fibreglas "at random" behind 

the perforated metal of the side walls, and 

dly in the rear wall, balcony fascia and 

ng. The ceiling curves in a broadening 
yard the screen end, and hidden in 

j edae are reflector lamos with color 
roundels for interm n lighting. The floor 
e is of dual-incline type, and with the 

ny therefore relatively low and mod- 
graded, no excavating was required. 


ning this are 


s are on the mez Thi 


* 
... the principles of “neutral” auditorium 
treatment applied at The Cinema are dis- 
cussed in relation to existing auditoriums 
beginning on the opposite page. 
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Adapting Existing Auditoriums 
To "Full Vision" Movies 


By BEN SCHLANGER 


New York theatre architect and consultant, co- 
developer of the Schlanger-Hoffberg maskless 
screen and synchronous surround system, who 
here explains how the principles he used in the 
Framingham Cinema (see preceding pages) can 
be applied to auditoriums of present theatres. 


THE MOUNTING evidence 
in favor of luminous screen surrounds has 
accelerated the need for enlisting the audi- 
torium itself as a definite part of the visual 
presentation of the projected picture. Al- 
though it is possible that in the near future 
we can expect some radical developments in 
motion picture presentation, we can im- 
mediately make use of several proven meth- 
ods for producing greater visual impact, re- 
sulting in favorable patron reaction, Let us 
consider the problem under three distinct 
headings: (1) picture size and brightness, 
(2) immediate picture surround: and (3) 
auditorium environment. 

There has been a tendency in actual 


screen installations towards a somewhat 


BETTER THEATRES SECTION 


larger picture in recent months. The 
“Cinerama” screen process developed by 
Fred Waller has forcibly disp!ayed to many 
persons who have seen it, the tremendous 
importance of the really enlarged picture. 
The “Cinerama” picture is of an arcuated 
shape, with a width of about 40 feet. It 
requires three separate projection rooms. 

The purpose of this article, however, is 
to explore what can be achieved with avail- 
able equipment and existing projection 
rooms. One of the major considerations of 
picture size is the ability to sufficiently 
illuminate a picture that is large enough to 
take command of an audience visually. 
There are arc lamps now available to 
achieve this. 


should a 
15 


Under no circumstances 


screen have an illumination less than 
foot-candles of incident light, measured at 
the center. Your equipment dealer will 
doubtless co-operate in obtaining the use of 
a screen-brightness incident light meter for 
this test. Do not depend upon visual ob- 
servation for evaluating screen brightness; 
it is completely unreliable. 

After you have determined the maximum 
size and brightness achievable in 
your theatre, you are 
sider treatment for the immediate picture 
auditorium 


screen 
in a position to con- 


remaining 
the choice be- 


and the 
surfaces. Now have 
tween the traditional black masking with 


surround 
you 


dark environment, or the use of controlled 
gradations of luminosity designed to pro- 
vide a maximum of enjoyment and of vis 
ual comfort in picture viewing. 

Black masking and a dark 


were necessary parts of picture exhibition 


auditorium 


when screen illumination was feeble and 
when there was a lack of picture steadi- 
ness. Now, with screen brilliance, steady 
projection and increasing use of color, 
many objections to the use of black masking 
and dark surround have become evident. 


The beauty of the brilliantly illum- 








VISION RANGE 


The field of view rela- 
tive to the screen of an 
audience in a motion 
picture theatre is dia- 
grammed at left for 
various viewing dis- 
tances in a drawing by 
Sylvester K. Guth of 
General Electric, de- 
veloped from studies 
which he reported to 
the Society of Motion 
Picture & Television En- 
gineers (SMPTE Jour- 
nal, September, 1951). 
The areas of vision oc- 
cupied by the screen 
are indicated by rec- 
tangles at the center 
(see text below). 











inated picture cannot be properly enjoyed 


because of the visual fatigue caused by the 


sharp contrast and the glare produced by 


the black masking, with the result that the 
greatest contrasts occur at the edges of the 
picture, thus reducing the sensitivity of the 
eve to the detail in the picture. 

Many 


made to 
the 


attempts have been 

luminous frame surrounding 
picture from a separate light source. These 
show that reduction in 


experiments any 


contrast between the surround and the pic 
fixed inten 
the effect of 


s desirable However, 
surrounds still give 
picture trame. 


SURROUND LIGHTING METHODS 

There are two methods of synch 
ronous screen surround illumination which 
light 
hue of 


now 


utilize the film source 


the 


projection 
modified by the density and 
film passing through the projector aperture. 
The system used in the Telekinema of the 
Festival of Britain had a lens and mirror 
assembly in conjunction with the projector, 
which required care and cleaning of these 
optical parts. Screen surround construction 
is also necessary that can receive the light 
projected through this optical system. 
The system developed in this country 
and recently installed in the Plaza at 
Scarsdale, N. Y., and the Cinema at Fram 
ingham, Mass., utilizes only a specially de 
sign frame construction, and 


refle 


with a 


screen 
ting materials to surround the 
bath of light. 
low 


picture 
This 


cost of 


synchronous 
svstem has the advantage of 


installation and no operating cost what 


ever. It can be manufactured as a pre- 


fabricated “package” for convenient adap- 


tation to existing theatres. 


It is desirable to have the screen sur- 


round illumination, at any given 


point, 


related in intensity and hue to the imme- 
diately This is 
achieved to a greater extent in the Amer- 


adjacent picture area. 
ican examples because the main source of 
light for the surround is 
derived from screen light reflection at the 
(The British sys- 
content of the 
transmitted light is de-focused or diffused 
To 
the synchronous light surround 
the the 


any portion of 
contiguous picture area. 
tem claims that the color 
the ex 


t color. ) 


to give a 


that 


uniform 
tent 
matches adjacent picture area, 
viewer is more able to imagine the picture 
area blending into the surround lighting, 
with a resultant heightening of the sense 
of realism. 

A very large area of auditorium wall and 
ceiling surfaces is visible from the average 
viewing position. Mr. Guth’s accompany- 
ing diagram (shown above) illustrates this 
effectively. The three the 
center of the diagram, marked 4, B and 


C, show the total field of view of a pait 


rectangles at 


of human eves that is occupied by a mo- 
viewing distances 


the screen 


tion picture screen, at 
amounting to the width of 
(1W), three times the width (3W) and 
(SW). The shaded 


portion of the diagram indicates the field 


tive times the width 


of view of one eye only. 


WHAT THE EYES CAN SEE 

Now in Figures 1 and 2 is shown the 
amount of the field of view occupied by the 
walls and ceiling of an auditorium. The 
extreme viewing distance is shown at 5W 
on these diagrams, and this ratio is recom 
mended as the maximum for determining 
picture Mr. Guth’s diagram shows 
very effectively how insignificant a portion 


size. 


of the field of view the picture occupies 
at SW. 
size as close to 4W as the seating arrange- 


It is advisable to use a picture 


ment nearest the screen will permit, pro- 
vided that sufficient screen illumination is 
maintained. 

Figures 1 and 2 show that more of the 
walls and ceiling of a theatre come into 
the critical portion of the field of view as 
the room becomes narrower and lower in 
Note in the plan view (Figure 
wall area which 


height. 
1) the 
comes within the normal two-eye field of 
view, which is 120° horizontally. Figure 
2 shows the amount of ceiling visible in the 
vertical field 60° above the 
horizontal. 


amount of 


heahie 
which is 


Figure 1 also indicates wall areas which 
come within a horizontal viewing angle of 
60°. It is within this smaller angle of view 
that greatest care must be taken as to the 
surface visible within this range. Similarly, 
in Figure 2, the surfaces of the ceiling seen 
within the vertical viewing angle of 30° 
above the horizontal require great care in 
treatment. Specifically, the surfaces from 
points 4 to H, or A to D, in Figure 1, and 
the ceiling from points 4 to D, or 4 to F, 
in Figure 2, are the surfaces coming within 
the critical viewing zone. In these critical 
areas we find the screen, the immediate 
screen surround, and what may be termed 
the transitional areas blending the screen 
the remainder of the audi- 


torium surfaces. 


surround to 


TREATMENT OF SURFACES 


The next surfaces to consider are those 
which the 
tioned zones and are contained within the 
120 vertical viewing 
angles in Figures | and 2. In existing the- 
these latter may be effec- 
treated by proper painting, with 
color and finish as hereinafter recom- 
mended. Beyond the above areas, the walls 
and ceiling can be treated decoratively in 


occur just beyond aforemen- 


horizontal and 60 
surtaces 


atres, 
tively 


an optional manner, and here secondary 
(non-screen) light sources may be used to 
advantage. It is to be noted that no sec- 
ondary light sources should be used to light 
the visible surfaces in the critical areas 
nearest to the screen. 

Figures 3 and 4 illustrate the behavior 
of light as reflected from the screen on 
the auditorium surfaces. Figure 3 shows 
two types of broken surfaces which would 
normally contain a shaded and shadow por- 
tion due to the location of the screen light 
and the break in the surface. Note the por- 
tion “4,” which is recommended as a filler 
section to light reflection 
otherwise exist. 


create screen 


where a shadow would 
These alterations need be made only on 
those surfaces which come within the 60° 
horizontal viewing and the 30° upward 
viewing angles. 

Figure 4+ shows how screen light is re- 
flected on the side walls and re-reflected 

(Continued on page 26) 
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Another owner proves 


6 e MAIN OFFICE 
22-24 JACKSON STREET 
bd BATAVIA. NEW YORK 
J 20, 1951 
in ré-$0g ing WI nat pera ary si 


American Seating Company 
Ninth and Broadway 
Grand Rapids 2, Michigan 


Dear Mr. Thompson: 
AMERICAN eehiesepeyene 
since 1914. Our last order t n 
Westem w York, Mr. Georg 
° $100,000. 

® flewing our t ss relationshi 
uw . The ® nat 4 
wheeling our y Th b 
he marquee by ay 

s h in yo our p s 


during the ear 
chairs were on 


Resrruct Cuairs wa on SL worn 


are extremely 
hair. They are confortable, easily m >, and a 
constant source of goodwill from our patrons. t once a week 
our managers are instructed to include a line or t n ads 
chairs. 





PMTAS © O1PROM Puneceny JOHN ® ORBORNE. Teenevene 


Wheeling Theatres Incorporated 








for these 





Your organization } 


with us. We are very happy 





American Bodiform Chairs in new Dipson’s Plaza Theatre, West Erie Plaza, Erie, Penn. 


Give your theatre extra patron-pulling power by re-seating with American 
BODIFORM Chairs. First in ¢omfort, first in beauty, first in economy 
of maintenance and housekeeping, American BODIFORM Chairs are 
preferred by profit-conscious theatre owners everywhere. Hundreds of 


installations, after years of hard use, are still giving excellent service. 


WORLD'S LEADER IN PUBLIC SEATING 


American Seating Company 


Grand Rapids 2, Michigan . Branch Offices and Distributors in Principal Cities 


Manufacturers of Theatre, School, Church, Auditorium, Transportation, Stadium Seating, and Folding Chairs 


BETTER THEATRES SECTION 





On the House 


* editorial reports and comment 


on events, trends, people and opinion 





Finding the Theatre 
Better'n Ever for Movies 


in this issue 
that the 


ELSEWHERE 


of Betrer THEATRES we note 


movies are getting a better press; here we 
offer a couple of cases in point, neither of 
them prompted by 


pictures, but rather by 
the motion picture’s theatre, as an institu 
tion and as a cog of the movie machinery 
Let's take the last motivation first: It 
Lee theatre at Fort Lee, N. J., 
across the George Washington bridge from 
Manhattan. 
B. S. Moss theatrical interests long prom- 
inent on and around Broadway, with oper 
include the 
under the 


is the new 


This is an operation of the 


ations, which Criterion in 


Times direction of 
Charles Moss. The Lee was designed by 
Ben Schlanger and William A. Hoffberg, 
New York architects and engineers, whose 
recent achievement at Framingham, Mass., 
is described in preceding pages. The Lee 


Square, 


does not exemplify the technique applied 
to the New 
precedent, however, to the screen perform- 


England job; it does give 


n judging architectural values. And 


Called 


ance 


The Theatre 


this has moved the movie critic of the New 
y ork W orld- Te le gram 
in his column: 

“Era’s End: The end of a queer fashion 


and Sun to write 


in movie theatre architecture is emphasized 
in the opening of the new Lee Theatre at 
Fort Lee, N a 

‘Time 
seemed to be frightened at the prospect of 
having their building recognized as a place 
dedicated 
tures. The lobbies were overdecorated into 


was when theatre architects 


to the showing of motion pic- 
what might have been a museum curator’s 
nightmare. Inside, the walls were cluttered 
with statues and lighting effects calculated 
from the screen. 


to draw the eve away 


There are times when a theatre man can 
be justifiably ashamed of his photoplay but 
there is no need to be so blatant about it. 
“The Lee, like our other postwar thea- 
tres, has abandoned all that nonsense. The 
lobby is simple and functional, a place de- 
signed for waiting or a snatch of conver- 
sation after the picture. The auditorium di- 


An End” 


“Era's 


rects attention straight to the screen with 
nothing to divert the mind away on small 
details of queer decoration. 

“We finally 
tion that a movie theatre should be prim- 
arily designed for best results in showing 
pictures. The gaudy counterfeits of Span- 
ish palaces and Roman cathedrals are out 
of style. 

“Incidentally, 


have come back to the no- 


most of those starlit and 
cloud-wreathed theatre ceilings are now 
mercifully masked in darkness. The stage- 
hands’ union demands too many men to 
operate the cloud and star machinery.” 

The cloud and star machinery have been 
out tor quite some time now, of course ; 
theatres erected 
particularly since the end of the war mea- 
sure the long distance motion picture thea- 
tre design has traveled since the heyday of 
the “Spanish palace.” The lay press is not 
expected to be too well posted on such 
nor can it be aware of functional 
values. It is to be identified rather with 
the public. Therein, probably, lies the sig- 
nificance of its comment on what the mo- 
tion picture business does. If an Alton 
Cook welcomes theatres designed -to. aid 
rather than impede motion picture exhibi- 
tion, it is likely the public does. 

That, unfortunately, only underscores 


and quite a number of 


things ; 


At left is a rear view of the auditorium of the Lee theatre 
at Fort Lee, N. J., which prompted the editorial quoted above 
by Alton Cook, movie critic of the New York World-Tele- 
gram and Sun. Shown above at the recent opening of the 
Lee are Kenny Wallace, Bergen, N. J., Evening Record; Mr. 
Cook, Frank Quinn, New York Daily Mirror; Charles Moss of 
the B. S. Moss organization, owners of the Lee; and William 
Sorenson, its manager. 
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the problem of obsolescence presented G Labor is at Least 90% of Your Operating Cost 


the huge establishment already built. Mod- . 
| Super Suction labor-saving equipment will save its dst in the first year of use. Do this: 


ernization so far undertaken has barely | 
scratched the surface of the need for to- | 
day’s more competent equipment, for func- | 
tional auditorium design, for contemporary | 


styling. It’s a new era we're in. 


A TELEVISION FAN RECLAIMED 


THE OTHER “good not- 
ice” comes from a columnist, George Grim, 
Tribune. | 


in the Minneapolis Morning 
Under the heading, ‘““T'V Fan Rediscovers 
Charm of Neighborhood Theatre,” he 
writes of taking an evening off from his 
television set to see a nearby movie. 

“At 


dimmed, the curtain opened. The picture 


seven,” he 


on the screen seemed enormous, the focus | 


sharp. After looking at that little picture 
box at home, this was something. Nothing 


to fiddle with, no wondering if the picture | 


shouldn’t be brighter or darker or should 
show more contrast. Everybody’s features 
were where they ought to be with no flat 
tops or wavy middles. The sound was just 
right. 


“There was a magnificent color feature | 
called ‘Nature’s Half Acre,’ made by Walt 
Disney. There were amazingly enlarged | 
real movies of caterpillars and butterflies, | 


of flowers bursting into brilliant bloom. 
The theatre was flooded with the warmth 
and wonder of the world about us. 

“For those two hours I relaxed and had 
a wonderful time. The movie didn’t stop 
to tell me I smelled under the arms, was 
filling my lungs with tobacco 


There were no incredible lectures about | 
having spots cleaned off my suit. Nobody 


gave me a pitch for a vegetable mixer. I 
wasn’t run through that wringer of alter- 
nately enjoying something, then getting my 
guard (and my dander) up... .” 

All adding up, as he concludes, to the 
decision to go back to the theatre again. 


Other Days, 
Other Standards 


WHAT THE public was 


expected to take and like it—and they did | 


while the movies were new—is well illus- 


trated by an installation of new seating | 
recently made by the Kroehler Manufac- | 
turing Company at the Moreton theatre in | 


Dorchester, Mass. This venerable house 
has an auditorium with a pitch of 2% 
inches per foot in the rear third, 1 inch in 
the middle third. The rest is flat. 


In reseating, even with push-back chairs, | 
the row spacing had to be made 36 inches | 
in order to show some respect for today’s | 
standards of comfort. This space was re- | 


quired to give knee room. Now, of course, 
the Moreton gives its patrons first-row 
vision! Once they have got down hill. 


BETTER THEATRES SECTION 


recounts, “the lights | 


1. List all of your cleaning problems. 
2. Check this list against the labor cost that a Heavy Duty Super Theatre Cleaner will save you. 
@ Worried about keeping your pictures bright and clear? Super cleans your 
screen with a special tool, quickly, easily. 

@ Upholstery dirty from suspended dust, soiling patrons’ clothes? Super 

cleaning checks it at once. 
@ ls your carpet muddy and messy from tracking in outside filth? 
The Super cleans all floors, wet or dry. You can shampoo carpets 

tight where they lie. 

@ Is scattered popcorn, candy wrappers and other debris 
a headache? The Super blower attachment makes 
disposal quick and easy. 

@ls over-head cleaning a costly and dangerous, or 
neglected, problem? The Super can reach box fronts, 
wall decoration, all high places without stepladders. 

These easily portable, heavy duty Supers go every- 

where, clean everything. You can save hundreds of 

dollars every year in labor, replacements and 

repairs. Just tall your local supply dealer. He'll be 

glad to show you the superlative performance of 

We Super right in your theatre. Or write for complete 
ta. 


Super Model M—For all 
general cleaning and 
blowing. Powerful, #3 
readily portable. 


NATIONAL SUPER SERVICE COMPANY, INC. 
1941 N. 13th St., Toledo 2, Ohioc 


“Once Over Does It” 


SUPER SUCTION 


SINCE 191) 
“THE DRAFT HORSE OF POWER SUCTION CLEANERS” 





Super Model BP—A quiet, 
double utility cleaner for both 
wet and dry pick-up. 








NOT JUST A SCREEN BUT A 


WILLIAMS 


—the FIRST solid-plastic and 
THE ONLY SEAMLESS 
PLASTIC SCREEN 





poisons. | 





oberon ge flexible. Saner-tenerties, Assures sharp, pratont Lane gi 2 hits t 
tean- 1] colle 7 : 

moisture. Fungus-proof. Delivered with Iweteative’ cnatiog’ ioe gee’ seals ee 
ONLY $1.50 PER SQUARE FOOT. 

Write for free samples, silver or white. 


WILLIAMS SCREEN COMPANY 
1875 Summit Lake Boulevard Akron 7, Ohio 








Full Refund 
If not 100%, 
Satisfied 
CALI CARBON COUPLERS 
Let You Burn All the Carbon 


“They're Expendable" 


The most popular carbon saver. Used by more 
theatres than ALL other makes COMBINED. 


They're Expendable 
No worrying about injury to high 
priced carbon savers. 
Burn ‘em up, you still profit. 


Products 


e Way 


oN 


Company 











Patrons are coming back — 


f iS your 
THEATRE 
READY? 


that first impression 


counts and your 
house will be plenty 
impressive with a 
renovated front by 


Poblocki. 


RECENTLY 
BY POBLOCKI 


MODERNIZED 
AND SONS: 


Fox-Bay Theatre, Milwaukee, Wis 
Canal Dr Tucumcari, N.M 
Moonlite Drive-in, South Bend, Ind 
Palo Theatre, Lowell, Ind 

State Theatre, Westerville, Ohio 
Spring Valley, Minn 


ve-in 


State Theatre 
Louisa Theatre, Carnegie, Pa 
Times Theatre, Chisholm, Minn 


| ACT NOW- 
ol “7 SUL CIL AND SONG 


KINNICKINNIC AVE 
WISCONSIN 





materials are 
still available 





2189 $s 


MILWAUKEE 7 








| 


THE ASHCRAFT C-70 | 
p 


PROJECTION LAM 


Suprex Projection at its best is obtained 
with the Ashcraft C-70. Either 7mm car- 
bons from 45-50 amperes or 8mm up 
to 68 amperes. 


Precision operation at all currents. Ball 
and Roller bearings throughout — 14” 
high speed reflector. 


THE ASHCRAFT SELENIUM 
RECTIFIER 
50 to 110 Amps 
3 phase—190 to 240 Volts 
Suitable for all types of 
lamps. Long life — high effi 
ciency and smooth operation 








MANUFACTURING 
COMPANY 


c. §. ASHCRAFT 


36-32 Thirty-Eighth Street Long Island City 1, N. Y 


% A Department Conducted by WILFRED P. SMITH 


. . « for many years manager of regular theatres, then drive-in manager 


and later drive-in circuit executive in charge of planning, construc- 


tion and operation; now operator of his own drive-in at Ledgewood, N. J. 








For the Refreshment Stand 


—culled from the 1951 hotel show exhibits 


kinds of 
dis- 


AMONG THE 


food and drink serving equipment 
played at the huge National Hotel Exposi- 
New 


number applicable to refreshment services, 


tion in York in November, were a 


especially those of drive-ins. Several types 


of soft drink exhibited 
which handled from a few to many differ- 
ent kinds of beverages 

Of those I had 


particularly noted 


dispensers were 


not examined before, | 
those of Carbonic Dis- 
of Canfield, Ohio; and the 
Ajax Corporation of 
ville, Ind. 


lay great 


penser, Inc., 
America of Evans 
The new dispensers appear to 
stress on ease of cleaning and 
maintenance, which is certainly a welcome 
advance to the theatre operator. 

For those of us who prepare coffee and 
do not wish to have the expense of burning 
fuel for our bigger coffee urns when at 
tendance does not justify such an expendi 
New 


York, has a most practical piece of equip- 


ture, ‘Tricolator Company, Inc., 


ment. It is the portable ““Tricolator.” 
This coffee maker boils the water and 
brews the coffee in the same unit, which 
can be conveniently placed at an advan 
tageous location simply by plugging it into 
a 110-volt outlet. It has a pilot light to 
signal when the water is boiling, and an- 
other to signal when the coffee is ready for 
For spring and late fall 
drive-in stand operation, the “Tricolator” 
handy 


serving. early 


is a piece of equipment to have 
around. 

The increasing popularity of pizza, or 
tomato pie, among drive-in patrons has set 
manufacturers of the 


ovens to work on 


more efficient models. On display at the 
exposition was the Peerless pizza oven for 


gas; and the Hotpoint all-purpose bake 


(At the Garden 
a Hotpoint 


which is electric. 


shall 


oven, 
Auto-Torium we have 


oven next spring. ) 


FRENCH FRY PRODUCTS 


It would pay many a drive-in operator 
to look into Hotpoint’s custom-matched 
counter kitchen. For months now we have 
been using their fry kettle for franks and 
French their roll 
been most 


fries, in addition to 
The results 
gratifying, both as to efficiency and main- 
tenance. Thermostatically controlled, they 


have heating elements which quickly pro 


warmer. have 


vide the proper temperatures in the prepa- 
ration of franks and potatoes. 

Due to the continuous pressure that 
deep-frying equipment is under during the 
operating hours of a drive-in, | have a 
‘pet’ product in “SavOil,”’ made by Savoil, 
Atlanta. “SavOil” is an anti- 
that retards rancidity and adds 
fresh life effectively to edible fats, oils and 
shortening. Simply by adding one teaspoon- 
ful per day to each new batch of oil, it will 


double the usual life of filling and at low 


Inc., of 
oxidant 


cost, according to my experience. Already 
in one season’s operation we have cut our 
40°. The sizes of 
our deep fry units are 25 and 15 pounds, 


shortening costs over 


and one or the other is used according to 
the number of patrons. 

Another product of the same company 
that I found worth a trial is ‘“Spud-Nu.” 
The purpose of this product, which is used 
in the advanced preparation of freshly-cut 
potatoes, is to keep the peeled tubers fresh 
for days without the use of water. 

As we all know, French fried potatoes 
is one of the most popular items at a drive- 
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in refreshment stand. However, not a week 


goes by when we do not prepare more than | 
what turns out to be our actual require- | 
ments. It may be that a rain storm comes | 


to cut attendance below reasonable expecta- 
tions, and we are stuck with a large batch 
of cut potatoes that rapidly begin to dis- 
color. Even to keep them until next day 


we must cover them with water. This is | 
a detail that must diligently be attended to, | 
or into the garbage disposal go the profits. | 


If “Spud-Nu” can eliminate that situation, 
it will be a most welcome product. 

Speaking of potatoes, here’s a service | 
ran across at the hotel equipment show 
which offers to take French fries prepara- 
tion right out of the retailer’s hands. It is 
called “Spuds,” and has its headquarters in 
Brooklyn, N. Y. French fried potatoes, 
already blanched, are delivered fresh with- 
in and even a short distance out of the New 
York City metropolitan area. 

Wouldn’t it be a convenience to many 
drive-in operators if such a service were 
set up at various points all over the coun- 
try? The French fries are not frozen, but 
fresh. If they could be had in this fashion 
throughout the country at a practical price, 
so as to make it attractive enough for the 
owner of a drive-in concession to eliminate 
the mess and the cost of labor and equip- 
ment for the preparation of potatoes, I be- 
lieve the service would be used by thou- 
sands of drive-in and other refreshment 
stands. 


FOOD SERVICE AIDS 


For those who are still shaping ham- 
burgers by hand, it would be well worth 
the time it takes to check with the Auto- 
matic Food Shaping Co., Inc., New York, 
concerning their food shaper. This is a 
sanitary and automatic device that controls 
the size and weight of each patty served, 
and that is important to control the margin 
of profit. 

Another product at the hotel exposition 
which interested me was one exhibited by 
Stellad Products, Inc., of Indianapolis, 
called ‘“Por-So-Kleen.” In the demonstra- 
tion this appeared to be an outstanding 
product for removing rust and hard water 
stains on the porcelain of toilet, lavatory 
and drinking fountain equipment. 

Another cleaning compound that im- 
pressed me is called Soilax “B,” a product 
of the Economics Laboratory, St. Paul, 
Minn. For general cleaning, this product, 
which contains Polasol, appeared to be fast 
and also is easy on the hands. 

Keeping frankfurters and  barbequed 
sandwich meat hot and on display has 
always seemed to me the way to merchan- 
dise these items if there was the correct 
equipment. I think that if such items could 
be handsomely displayed, sales would be 
increased. Well, at the hotel exposition 
there was exhibited a piece of equipment 
called the “Radiant Ray Food Warmer.” 


BETTER THEATRES SECTION 


RCA Service protects your Box-Office 


—By guarding 
the HEART 
of your Theatre 


It costs so little to protect so much 





The advantages of RCA 
Service are yours at a 
cost so low, a few ad- 
missions daily pay for 
it. Write for complete 
information. 











Sound and projection equipment (the 
heart of your theatre) will wear out through 
continuous performance, unless the equip- 
ment is protected by periodic checkups 
and preventive maintenance. 
Guard your equipment 
your box-office with complete RC AService 
Coverage. RCA Service is more impor- 
tant today than ever before. 


protect 


The possible scarcity of new sound and 
projection equipment . . . even replace- 
ment parts . . . makes it important that 
you protect the life of the equipment you 
now have. Coming events may require 
you to keep your equipment in operation 
for a much longer period than you plan. 
Prepare now for the future while replace- 
ment units are still available. 

RCA Parts Plans cover all makes and 
types of theatre sound equipment, as 
well as projectors and accessory units. 
RCA Service protection is more vital 
today than ever before. 


RCA SERVICE COMPANY, INC. 


4A RADIO CORPORATION of AMERICA SUBSIDIARY 
CAMDEN, NEW JERSEY 





on One way to keep posted—be a coupon Clipper 
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ToRNADO. 


CLEANING 


Cuts Hours Off of 
THEATRE MAINTENANCE 


If you 
really knew the 
dollars saved by the one 
out of four theatres cleaned with 
aTornado— you'd order your com- 
bination blower-portable vacuum 
today! 

You'll be amazed at the speed 
with which box@$)and debris can 
be blown to the front of the theatre, 
four rows at a ime. You get speed 
and savings tog, when seats, stairs, 
floor and scre¢n are easily Tornado 
vacuumed of their embedded dirt. 

Yes, you'll recover val- 
uable cleaning hours 
and with less labor. 


TORNADO THEATRE BLOWER 


A powerful blast blows trash, boxes, 
rubbish and dirt from under seats— 
four times farther and faster than other 
methods. Operator moves faster and 
with less fatigue. 


and a Portable Vacuum 


Just reverse the hose, add the bag and 
the same unit becomes your portable 
vacuum. Operators move through 
aisles and seats without trouble. 


Get more information on this faster, eco- 
nomical cleaning. Write for Bulletin 584. 


OREWER ELECTRIC MFG. CO. 


5102 North Ravenswood Ave., Chicago 40, Illinol> 


chases. 





This equipment is a product of the Radiant 
| Ray Corporation, Seattle. It is primarily 
designed for restaurants, to keep foods in 

hot, tasty condition for serving. However, 

it may be that such equipment could be 
adapted to the purpose of arranging an at- 
display before 
| drive-in refreshment stand. 


tractive 


The majority of us in the theatre busi- 


“tough” bunch of buyers. We 


shown before making our 


ness 


like 


are a 
to be 
The hotel equipment exposition at the 
Grand Central Palace in New York was a 
And I hope this 
report of some of the things I saw there 


terrific education for me. 


will be helpful to many of you other drive- | 


in operators and managers. 
Incidentally, they have culinary 


make a frankfurther look 
a Thanksgiving dinner. 








the Month 


‘FOR DECEMBER 





intermission at a | 
pur- | 


That’s the value of a trade show. | 


artists | 
in the restaurant and hotel industry that | 
as appetizing as | 


Manager of 


PEARCE PARKHURST, managing director | 


the Lansing, Mich., Drive-In Theatns, is 
election for December's Better The- 
Manager of the Month Award on a 
record of performance in the drive-in field 

nsistently outstanding in 
For his attraction 


the 
atre 


been 


that has b 


all aspects of operation. 
already has received two 
Puigley Awards. Now a Manager of 
Month Award recognizes 


iain forte | 
gina! efforts in 


exe tation, he 
vigorous and 
institutional advertising 
as the maintenance of high physical 
standards. ihis tal 

had bet his "bosses’’ $100 to their $1000 
that the last week of operation would beat 
all attendance records since August. It di id | 
—Lansing folks saw to that! 


as we 








the | 


he advertised that he | 


WD 
PE POTWE PRACTICE OF 
= ee AWAY 
CARBON STUBS IS 
PROBABLY GOSTING YOU 
THOUSANDS OF DOLLARS 











Fully automatic 


CARBON SAVER 


uses stubs of all lengths without any preparation. 
It’s no longer necessary to guess whether or not 
a carbon stub will burn a@ full reel. No matter 
how short it may be, simply insert in the holder. 
When it is entirely consumed, the new carbon goes 
into use without losing the light. It in no way 
interferes with the regular operation of the lamp. 


Adaptable to Ashcraft “D,” Brenkert-Enarc, 
Peerless Magnare and Strong Mogul lamps. 


Only $52.50. 
PAYS FOR ITSELF 3 TIMES A YEAR! 


Burns positive carbon stubs, which usually aver- 
age 34%" in length, down to a constant length of 
%”’, to result in a net saving of 244° per carbon 
or 22.2% of the cost of the carbon, which for 
the average theatre actually amounts to $150.00 
per month... every month! 


If your theatre equipment dealer 
cannot supply you, order direct. 


Dealer Inquiries Invited 











PAYNE PRODUCTS CO., Cron-0-Matie Division 
2451 MW. Stadium Blvd., Ann Arbor, Michigan 
} Please send free litertaure on Cron-O-Matic 
Carbon Save 
_ Please ship Cron-O-Matic Carbon Saver 
C.0.D., including postage. 
Remittance herewith 
NAME. 
THEATRE 
STREET 
ONTY & STATE... 
EXPORT: Frazar & Hansen. 
San Francisco, New York, Los Angeles 











OUTDOOR 
REFRESHMENT 
SERVICE 
from Coast 
to Coast 
over '/, Century 


SPORTSERVICE CORP 
SPORTSERVICE BLOG. * BUFFALO. N.Y 


Refreshment 
Service for 
DRIVE - IN 
THEATRES 





YOUR QUESTIONS ARE INVITED. If you have a 
problem of design or maintenance, the editors of 
BETTER THEATRES will be glad to offer sugges- 
tions. Please be as specific as possible so that 
questions may be answered most helpfully. Address 
your letters to BETTER THEATRES SERVICE DE- 
PARTMENT, Rockefeller Center, New York. 


MOTION PICTURE HERALD, DECEMBER |, 195 





ADVERTISERS 


NOTE: See small type under advertiser's 
name for proper reference number where 
more than one kind of product is advertised. 


Adv. 
Page 


Reference 
Number 


1—Adler Silhouette Letter Co. 35 
Changeable fetter signs: Front-lighted panels for 
drive-ins (1A), back-lighted panels (18), and 
changeable letters (iC). All dealers. 

2—American Seating Co. 

Auditorium chairs. NTS and direet. 


3—Ashcraft Manufacturing Company, C. S. 
pin gies» are lamps (3A), rectifiers (3B). UnamMili- 
dealers. 


4—Automatic Devices Co. 
Curtain bracks. Unaffiliated dealers and direct. 


5—Ballantyne Co., hash 
Drive-in goeahers, 4,7, 14, 21 22, 34, 
37, 45, 49, «ta et: Ti, Y's 97, 101, 
104, 112, Art 2, 125, 126, 132, 
6—Bausch & Lomb Optical Co. 
Projection jenses. NTS dealers marked * a 
in o 10, it, 2 ra 23, 24, 25, 32, 34, 
37, 65, 70, 76, 83, 84, 
a, a 101. ‘08 to, 106, 109, 
f 


7—Breuer Electric Manufacturing Co. 18 
Vacuum cleaners. Direct. 


8—Cali Products Co., The 15 


Carbon savers. All dealers. 


9—Coca-Cola Co. 
Soft drinks. Direct. 


10—Droll Theatre Supply.... , 31 
Carbon savers. Direct. 


11—F & Y Building Service, The 34 


Architectural design and building service. 


12—GoldE Manufacturing Co. ‘ 35 
Ticket dispensers. All dealers. 


2nd Cover 


13—Griggs Equipment Co. 35 
Auditorium chairs. Direet. 


14—Hertner Electric Co. 29 
Motor-generators. NTS. 


15—Heywood-Wakefield Co. 
Auditorium chairs. Unaffiliated dealers and direct. 


4th Cover 
NTs 


16—International Projector Corp. 
Projectors (16A), sound systems (168) 


17—Kroehler Manufacturing Co. 33 
Auditorium chairs. Unaffiliated dealers and direct. 


18—LaVezzi Machine Works 26 
Projector replacement parts. All dealers. 


19—Lorraine-Carbons, Inc. 27 
Projection carbons. Franchise dealers. 


20—Manley, Inc. 25 
oe machines and ‘niies. Offices in 1 eheiee 


21—National Carbon Co., Inc. 
Projection carbons. All dealers. 


22—National Super Service Co., 
Vacuum cleaners. All dealers. 


23—National Theatre Supply 


Excelite projection are lamps Grive-in 
speakers oe 


(233A), 


titer: 0: Galea Advene 
& described in this issue, with 
¢ Dealer directory 

© Convenient inquiry posteard 


on ln using postcard. Dealer Indications refer to listing on following page. 


Adv. 
Page 


Reference 
Number 
24—Norpat Sales, Inc 


Hanover carbon saver. 


25—Novelty Scenic Studios, Inc. 
Interior decoration. Direct. 


— Products Co.. 


savers. NTS Denver, Albany, Momohis and 
dealers 12, 20, 24, 40, 44, 58, 59, 70, 83, 108, 113, 
115, 118, 122, 129. 


27—Poblocki & Sons 
Theatre fronts (27A), marquees (278). All dealers. 


28—Raytone Screen Corp.. 


Projection screens (28A), projection lenses (28B) 
Direet 


29—RCA Service Co.. 


Projection and sound maintenance service. 


30—Robin, Inc., J. E. 


Motor-generators. Direet. 


31—S. O. S. Cinema Supply Corp. 


Distributors. 


32—Shearer Corp., B. F.. 
Projection screens. Authorized dealers. 


33—Sportservice, Inc. 


Concession service. 
34—Streuber & LaChicotte, Inc. 
Vocalite projection screens. 

35—Strong Electric Co. 
Rectifiers. All dealers, 
36—Wagner Sign Service, Inc. 
letter sign 
37—Westrex Corp. 
Foreign distributors. 
38—Williams Screen Co. 
Projection sereens. Direct 


39—Wrigley, Jr., Co., Wm. 
Chewing gum. 


All dealers. 





EDITORIALLY . 


NEW 7'2-TON AIR-CONDITIONER, page 33 


Self-contained cooling equipment with com- 
pressor of 7!/2- h. Pos adapted to either direct space 
or duct application, d by Frigidaire Divi- 
sion of General Motors. Postcard reference num- 


ber E40 





NEW CLEANING AIDS, page 33 


“Zax" for water closet scale and rust; “Vip,” 
combination soap and disinfectant (both by Hysan 
Products Company); “Renovair," deodorant for 
room or ventilating system application (Boyle- 
Midway, Inc.); "Staize-Clene,” enamels com- 
pounded with “Syncon" to resist dirt (Enterprise 
Paint Manufacturing Company). Postcard refer- 
ence numbers: "Zax," E41; “Vip,” E42; “Reno- 
vair,” E43; “Staize-Clene,” E44. 


SPECIAL REFRESHMENT BAGS, page 24 


Three new types—popcorn bag permitting sev- 
eral top foldings, one for frankfurters, one for 
hamburgers, etc.—added to line of the Rex Spe 
ig Bag Company. Postcard reference number 
45. 


FLEXIBLE VENDING CART, page 24 


Wheeled container for bottle goods and solid 
refreshments, designed for rough terrain and easy 
turning. Postcard reference number E46, 


HOLIDAY CANDY SPECIALTIES, page 24 


Children's mix in 5¢ stocking package, offered 
by Leaf Brands: Postcard reference number E47; 
and Easter and Valentine's Day assorted items 
including 5¢ and 10¢ packs, announced by Chase 
Candy Company: Postcard reference number E48. 


PORTABLE WARMER OR COOLER, page 24 


All-metal container for keeping foods hot or 
cold, standard model with removable sandwich 
tray, marketed by Acton Manufacturing Company. 
Postcard reference number E49. 


For further information concerning products referred to 
on this page, write corresponding numbers and your name 
and address, in spaces provided on the postcard attached 
below, and maii. Card requires no addressing or postage. 
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To BETTER THEATRES Service Department: 


Please have literature, prices, etc, sent to me according to the following 
reference numbers in the December 1951 issue— 


Theatre Supply Dealers 


Dealers in the United States listed alphabetically by states, numbered or other- 
wise marked for cross-reference from index of Advertisers on preceding page 


ALABAMA 
i—Queens Feature Services, (912% Merrie Ave, Sirmingham. 


ARIZONA 
2—Girard Theatre Supply, 320 W. Washington St, Phoenix. 


ARKANSAS 
Supply Ceo.. 1021 Grand Ave., Fort Smith. 
Parts Theatre Supply, 1006 Main St., Little Rock. 


CALIFORNIA 
Fresno: 
5—Midstate Theatre Supply, 1996 Thomas. 


Los Angeles: 
6—John P. Filbert, 2007 S. Vermont Ave.* 
National Theatre Supply, 196! S. Vermont Ave. 
7—Pembrex Theatre Supply, 1969 8. Vermont Ave. 
F. Shearer, 1964 S. Vermont Ave. 
San Diego: 
9—Riddels Theatre Supply, 1543 Fifth Ave. 
San Francisco: 
Supply, 255 Gelden Gate Ave. 
tre Supplies, 187 Golden Gate Ave. 
. Shearer, 243 ate Ave. 
2—Western Theatrical Equipment, 337 Golden Gate Ave.* 
COLORADO 
Denver: 
13—Graham Brothers, 548 Lineoin St. 
National Theatre Supply, 2111 Champa St. 
14—Service Theatre Supply, 2054 “Br oadway. 
15—Western Service & Supply, 2120 Broadway.* 
CONNECTICUT 
New Haven: 
16—Phillips Theatre Supplies, ne Meadow St. 
National Theatre Supply, 122 Meadow St. 
DISTRICT OF COLUMBIA ee 
1?—Brient & Sons, $25 New Jersey A 
18—Ben Lust, tool New Jersey Ave. 
FLORIDA 
19—Joe Hornstein, 714 N. E. ist St, Miami. 
20—Southeastern Equipment, 625 W. Bay St. Jacksonville* 
—United Theatre Supply, 110 Franklin St., Tampa. 
GEORGIA 
Albany: 
22—Dixie Theatre Service & Supply, 1014 N. Siappey Dr 
Atlanta: 
23—Capitol City Supply, 161 Walton St., mn. w. 
National Theatre Supply, 187 Walton St., w. 
24—Southeastern Theatre Equipmeat, 20!- Py Luckie St. N. W.* 
25—Wil-Kin Theatre Supply, 150-4 Walton St., N. E. 
ILLINOIS 
Chica 
26—Abbott Theatre Supply, 1311 S. Wabash 
a 
{235 Wabas' 
23-—Midwers Theatre Services & Reuipment, A330 W. Belmont 
Movie Supply, 1318 S&S. Wabash Ave. 
Nat ional Theatre, Supply, 1325 & Wabash Ave. 
INDIANA 
Evansville: 
3i—Evansville Theatre Supply, 1738 E. Delaware &t. 
Indianapolis: 
32—Ger-Bar, Inc., 442 WN. ~~ St. 
33—Mid-West Theatre woe oo any, 448 WN. illinois St.* 
National Theatre Supply, 436 N. [iiseis St. 
IOWA 
Des Moines: 
34—Des Moines Theatre Supply, 1121 D aad st. 
National Theatre Supply, 1102 hi igh 
KANSAS 
35—S eet Theatre Equipment, 118% W. Douglas Ave. 
Wie A. 


KENTUCKY 
Lowisville: 


36-—Falls City Theatre Equipment, 427 S. Third St. 
37—Hadden Theatre Supply. 209 S$. Third St. 


LOUISIANA 

New Orleans: 
38—Delta Theatre Supply, 214 S. Liberty St.* 
39—Hodges Theatre Supply, 1309 Cleveiand Ave. 
National Theatre Supply, 220 8. Liberty St. 
40-—Southeastern Theaire Equipment, 214 8. Liberty St.° 


Shreveport: 
41—Alon Boyd Theatre Equipment. P. 0. Box 362 


MARYLAND 


Baltimore: 
42—Dusman Motion Picture Susption. Fy East 25th St. 
National Theatre Supply, 417 St Place. 


MASSACHUSETTS 

Boston: 
43—Capitol Theatre Supply, 28 Piedmont St.* 
44—Joe Cifre, 44 Winchester St. 
45—independent Theatre Serely. 28 Winchester St. 
46—Massachusetts Theatre Equipment, 28 Piedmont St 
National Theatre Supply. 37 Winchester St. 
47—Standard Theatre Supply, 78 Broadway. 
MICHIGAN 

Detroit: 
48-—Amusement Supply, 208 W. Montcalm St. 

. 214 W. Montealm St.* 
. 44 Ww. you St 

National Theatre Supply, 
Si—United Theatre Equipment, 2501 Cass 

Grand Rapids: 
52—Ringold Theatre Equipment, 106 Michigan St., N. W 
MINNESOTA 

Minneapolis: 
53—Minneapolis Theatre Supply. 75 Glenwood Ave. 
i4—Elliott Theatre Equipment, (110 Nicollet Ave. 
5—Freseh Theatre Supply, ti/t Currie Ave.* 
National Theatre Supply, 56 Glenwood Ave 
16—Western Theatre Equipment, 45 Glenwood Ave. 


MISSOURI 
Kansas City: 
\7—Missouri Theatre Supply. 115 W. (8th St.° 
National Theatre yg a Ww. 18t . Ls 
reve Theatre 217 W 
58—Stebbins Theatre = A isos Dy ssactte St 
St. Louis: 
60—Joe Hornstein, 3333 Olive St 
National Theatre Supply, 3212 Olive St. 
6i—St. Lowis Supply Ce.. 3310 Olive St.* 
MONTANA 
62—Montana Theatre Supply, Missoula 
NEBRASKA 
Omaha: 
i3——-Ballantyne Co., 1707 Davenport St. 
National ge od may 1610 Davenport St. 
64—Quality The Supply, 1515 Davenport St 
65—Western Theatre Supply, 214 N. 15th St.* 
NEW MEXICO 
66—Eastern New Mexico Theatre Supply, Box 1099, Clovis 
NEW YORK 
Albany: 
67—Albany Theatre Supply, 443 N. Pearl 
National Theatre Supply, 962 Broadway. 
Auburn: 
69—Auburn Theatre Equipment, 5 Court St 
Buffalo: 
70—Eastern Theatre Supply, 496 Pearl St.* 
National Theatre Supply, 500 Peari St. 
7i—Perkins Theatre Supply, 505 Peari St. 
72—United Projector & Film, 228 Franklin St. 


[Canadian dealers are listed on page 34) 
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NEW YORK, N.Y. 























QUIGLEY PUBLISHING COMPANY 


ROCKEFELLER CENTER 
1270 SIXTH AVENUE 
NEW YORK 20, N. Y. 


New York City: | 
73—Amusement Supply. St. 
74—Capitol Motion misters Supply. 630 ae Ave.* 
75—Crown Motion Picture Sepaties, 354 W. 44th St 
76—Joe Hornstein, 630 Ninth Ave. 
ational ~o Supply, 356 W. 44th St. 

0.8. Cinema Supply, 602 W. S2nd St 

re Siar Cinema Supply, 441 W. 50th St. 


Syracuse: 
79—Centrai N. Y. Theatre Supply, 210 N. Salina St. 


NORTH CAROLINA 


Charlotte: 
80—Bryant Theatre Supply, 227 S. Church St 
. 116 S. Poplar 
’ WwW. 3rd 4" 
National Theatre Supply, 304 S. Chureh 
83—Southeastern Theatre Equipment, 200 re Poplar St.* 
64—-Standard Theatre Supply, 219 S. Church St 
85-—Theatre Equipment Co., 220 8. Poplar St. 
86—WillKin Theatre Supply, 229 8. Chureh St 


Greensboro: 
87—Standard Theatre Supply, 215 E. Washington St. 
88—Theatre Equipment Co., ti! Edwards PI. 
NORTH DAKOTA 


89—MeCarthy Theatre Supply, 67 North Fourth St., Farge. 
OHIO 


Akron: 
90—Akron Theatre Supply, 936 E. Market. 


Cincinnati: 
9!—Mid-West Theatre Supply, 1638 Central Paco 
National Theatre Supply, 1637 Central Park 
Cleveland: 
National Theatre Supply, 2128 Payne Ave 
92—Chio Theatre Equipment, 2100 Payne ‘Ave 
93-—Oliver Theatre Supply, 2108 8. Payne. 
Columbus: 
94—American Theatre Equipment, 165 N. High St. 
Dayton: 
95—Dayton Theatre Suosty. 111 Volkenand St. 
%—Sheidon Theatre Supply, 627 Salem Ave. 
Toledo: 
97—American Theatre Supoly, 439 Dorr St. 
98—Theatre Equipment Co., 109 Michigan St. 
OKLAHOMA 
Oklahoma City: 
99—Century Theatre Supply Co., * N. Lee St 
100—Howell Theatre Supplies, 12 8. ——— ave 
National Theatre Supply, 700 W. Grand 
10} Oklahoma Theatre Supply, 628 W. Fad Ave.” 


OREGON 


Portian 

(02—Modern re Suooly. ime N. W. Kearney St.* 
947 . Kearney St. 

Supply, “oer N. W. Kearney St 

tre Equipment, 1923 N. W. Kearney $I 
PENNSYLVANIA 

Philadelphia: 
106—Biumberg Gros., 
National Theatre Supply Ce., 

Pittsburgh: 
107—Alexander Theatre Supply, 1705 Bivd. of Allies.* 
106—Atias Theatre Supply, 402 Miltenberger St. 
National Theatre Supply, 172) Bivd. of Allies. 
109—Superior Motion Picture Supply, 64 Van Braam St 

Wilkes Barre: 
110—Vincent M. Tate, 1620 Wyoming Ave., Forty-Foert. 
RHODE ISLAND 
ift—Rhode Island Supply, 357 Westminster St., 
SOUTH DAKOTA 
112—American Theatre Supply, 316 S. Main St, Sioux Fails 
TENNESSEE 

Memphis: 

ttestneebe Theatre Supply, 492 8. Second St.* 
National Theatre Supply, 412 S. Second St. 
\i4—Tri-State Theatre Supply, 320 8 Second St 
TEXAS 

Dailas: 
\15—Hardin Theatre Supply, Jt South Hampton Ré. 
116—Herber Bros., it. 
117—Modern Theatre Cauipment, 214 &. St. Paul St. 
National Theatre Supply, 300 8. St. 
118—Suthwe: estore Theatre Equipment, 2010 Jackson St.* 


1305-07 Vine St.* 
1225 Vine St. 


Providence 


ern Theatre Equipment, 1622 Austin St.* 


San Antonio: 
20—Alamo Theatre Supply, 1303 Alamote St. 


UTAH 

Salt Lake City: 
12i—tatermountain Theatre Supply. s E. First South St. 
\22—Service Theatre Supply, 250 E. ; St. 
123—Western Sound & Equipment, oe First South St.* 


VIRGINIA 
124—Norfolk Theatre Supply, 270 Colley Ave., Nerfelh. 
WASHINGTON 


Seattle: 
125—Ameri heatre Supply, 2300 First Ave., at Bell St. 
i26—later- State” Theatre Equipment Co., 2224 Second Ave. 
127—Modern Theatre Supply, 200 Third Ave.* 
National Theatre Supply, 2319 Second St. 

+ Shearer, 2318 Secon 


ad Avi 

WEST VIRGINIA 
129—Charleston Theatre Supply, 506 Lee St., Chariestes. 
WISCONSIN 

Milwaukee: 

30—Manhard Co., 1705 W. Clybourn St.* 
National Theatre Supply, 1027 N. Elghth St. 

(3—Ray ag os 710 W. Py St. 
(32—Theatre Equipmest & Supply, 1008 N, Seventh St 
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THEATRE 


"sere .«. CLEANLI- 


NESS . . . SALESMANSHIP , . . A FULLY 
STOCKED STAND . . . HARMONY—these were 
recently named by Lee Koken, head of 
RKO. Theatres’ Concession Department, 
in addressing a meeting in New York of 
ABC Vending Corporation refreshment 
stand attendants and supervisors, as fac- 
tors which “go to make up a good and 
successful” theatre snack service operation. 

“Make a habit of courtesy,” he advised 
attendants, asserting: “It will work won- 
ders, not only with the customers, but 
with yourselves as well. If you are 
courteous and smile when you wait on your 
customers, and say thank you after each 


forts oF suceest ut 


cho 
ee uoshinent Stand 


operarl’ Hs 


A Five-Star Policy 
For Stand Attendants 


qg 


sale, you will find that your work will be 
more enjoyable. The day will go faster, 
you will feel better. Pleasant, courteous 
treatment of your customers will pay divi- 
dends to you.” 

Pointing out that refreshment stand 
merchandise is food, Mr. Koken called 
cleanliness “vitally important” to sales. 
This he said applied not only to the stand 
itself, but to storage space. 

Salesmanship at the theatre refreshment 
stand should make use of the “power of 
suggestion,” Mr. Koken suggesting 
that upon serving a patron, the attendant 
“Anything else?” He 
such remarks as, “Would you like to try a 
So-and-s bar?” or “Have you tried our 
delicious new ice cream bon-bons?” 

He advised attendants to keep 15c boxes 
as well as 10c bags filled with corn, and 
to make a display of the boxes by stacking 
them on the counter, a backbar, or on top 
of a warmer. 

“Visual displays are also good salesman- 
ship,” he added. “I just mentioned pop- 
corn displays. Sometimes you can make 
a display on top of your counter or back- 
bar of a certain candy item that you want 
to push—but be sure it is a higher-priced 
item, not a 5c or 6c item.” 

The stand should be well stocked with 
merchandise, Mr. Koken declared, point- 


said, 


inquire, also cited 


Cardinal points of function and attitude cited by 
Lee Koken of RKO Theatres’ Concession Department 


ing out that it should have a wide variety 
of candy. 

“A fully stocked stand will sell more 
candy than a stand that is half-empty,” he 
said. ““The same applies to popcorn.” 

Using the word harmony 
meaning pleasant relationships with fellow 
workers, Mr. Koken applied it thus to the 
refresh- 


as a term 


practical operation of a theatre 
ment service: 
“Harmony should exist between attend- 
on different 
It should exist 


ants working together, or 
shifts in the same theatre. 
between the management, its staff and you. 
Harmony obtained 
trying to ‘do unto others as you 
have them do This 
accomplished by working together, 
one another equally. 


cannot be without 
would 
can be 


helping 


unto you.’ 


“Whether you are on the same shift, or 
come on duty at different times to relieve 
one another, leave the stand fully stocked, 
see that the freezer is full of ice cream so 
that the next attendant can start the day 
or shift with merchandise to sell. 
especially true the night before a holiday, 
or a day when there is no school. It is 
very hard to open a stand with a million 
kids around—no stock, only one girl open- 
ing—then have to lug a lot of stock to the 
stand. This not only is hard on the open- 
ing attendant, but it results in lost sales.” 


This is 
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tHey say: Gf Kang the Bell for Me” 


EYE-FETCHING BACKBAR DISPLAYS... Sx! Sse & 
, NPA’ used with success by 








wi — S. BOYLE, manager of Loew's Poli theatre, Norwich, Conn.: ‘We have 
most attractive -orners in the state, with a back area on which we 
e + in m Aria We have tound that 
ose who do invariably make a purchase 
attractions. Left, abc 


right Father Little D 





PROMOTING SHOP 
AND STAND COMBINATION 


By MERLE R. BLAIR, president of Cedar Amusements, Inc., Cedar Falls, 
la., operating Regent and Empress theatres: ‘We developed an excellent 
ale on Delicious apples last fall and are doing it again. Bought best 
grade, had girls shine and polish them, displayed them in neat arrange 
ment with placard tieing in popcorn. Sold apples at 10¢ each. .. . Passes 
in popcorn boxes work well for us—ki ids go for this deal. We also started 
pushing 25¢ popcorn boxes—surprising what results we got. . . . Here- 
with is photo of our adjoining candy shop display window. We handle 
box candy, and occasionally have a candy night, using box candy as give- 
aways. The display window and cases are kept fully stacked with 
merchandise, and we plug our refreshment service constantly with trailers, 
which we change often. The shop also carries $1.50-to-$2.50 box candy, 
and during the holidays we contact groups and businesses with at least 
several employes and try to sell them our metal-boxed candies. It helps 
sales. Additionally, during the holidays, we write all school teachers, rural 
and city, in our area and suggest that they look over our candy items 
uitable to be offered as ‘treats’ for their students at Christmas time 
It has paid off 








SPECIAL DISPLAYS 
FOR THE LAGGARDS 


By MARGHEURITE DOUGHERTY, manager of 
the Tower theatre, unit of T. & D., Jr. Enterprises 
in Reno, Nev. ubmitting picture at right of an 
ample pecial stand displays employed to 
3 items): "| am attach- 
play we are now using 

h McTavish candie 
w sellers. But nce 
cial advertising on thi 


reasea consicerabdly. 


Lav 
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Bayard M. Grant, Purchasing Agent, 
Durwood Theaters, Inc., operating 14 theaters 
in Kansas and Missouri, 


says? “We display chewing gum 
in all our theaters. It’s a 


very profitable part of our 
concession business.”’ 


Jot 








Y. 


Yes...Chewing Gum Improves 
Your Profit Picture! 





@ It’s a “good, old American custom’’ for millions 
of people to chew gum at the movies. Chewing | f od a ys 
gum freshens the taste after they’ve had a snack ° 

or treat from the refreshment counter, helps them To D isplay 
relax and adds to their enjoyment of the theater. 
Take advantage of this fact to build extra revenue an d Sell 

and good will for your theater. Display Wrigley’s J 
Spearmint, Doublemint, ‘Juicy Fruit’’ and other Your Patrons 
popular, fast-selling brands of chewing gum in a Favorite 
convenient location. Your patrons will appreciate 


it, and you'll find it profitable. Brands I 








BETTER THEATRES SECTION 





Three New Types of 
Paper Bags for Drive-ins 


THREE NEW types of re- 
freshment stand bags, designed especially 
for drive-ins, have been marketed by the 
Rex Specialty Bag Corporation, Brooklyn, 
ee ae paper 
bags widely used for popcorn. 
One of the types is for 
Called the “pillow-type” bag, it is large 
enough to allow folding the top over sev- 


manufacturers of noiseless 


new popcorn. 


eral times, to permit rough handling by 
the customer without spillage, and also to 
help keep unsold bagged popcorn fresh 
overnight. 

Of the other two bags, one is for frank- 
furters, the other for hamburgers or other 
sandwiches. All of the new bags are avail- 
able in stock designs, or may be in special 
designs. 

The company 
appointment of Leonard C. Gold as general 
He has been 


has also announced the 


manager and sales director. 
with the organization three years. 


Vending Cart Designed 
To Take Rough Ground 


4 VENDING cart designed 


to take sh ary 


and to turn practically in its own space to 


inclines and rough terrain, 


facilitate service in any direction, has been 
announced by the Federal Quality Corpo- 
ration, Atlanta. 
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Measuring 72 inches long, 30 inches 
wide, and 33 inches high, it has a tubular 
steel frame, covering, and 
aluminum and red finish. It can be had 
with either 20-inch bicycle wheels, or 16- 
inch wheeelbarrow wheels. Mounted on 
a rod is a 12-inch lighted sign. 

There are two removable coolers with 
a capacity of 100 bottles the size of a Coca- 
Cola bottle, a warming oven, a cup holder, 
crown puller, and space for empty bottle 
cases. It is marketed under the trade name 
of “The Flying Butcher. 


canvas side 


Candies for Easter 
And St. Valentine's Day 


TWO LINES of special can- 
dies for holidays to come—Easter and 
Valentine’s Day—have been announced by 
the Chase Candy Company, St. Louis. 
The Valentine besides 
bulk goods, four penny items, three special- 


group includes, 
ties in 12-ounce cellophane bags, cello- 
wrapped chocolate marshmallow hearts to 
retail at 5c and 10c. There 
heart-shaped boxes. 

Among items of the Easter group are 
individual sale 


are also 


eggs of various kinds tor 
at a penny each, specialties in cellophane 
bags, a polyethlene bag called “Easter Egg 
Hunt,” and cello-wrapped chocolate eggs 
10c. 


ind rabbits to retail at 5c and 


Portable Container 
To Keep Food Hot or Cold 


A PORTABLI 
keep foods hot or cold has been marketed 
by the Acton Manufacturing Company, 
Arkansas City, Kans. Called the ‘‘Snack- 


master,” it is available in several sizes. All 


container to 


are fabricated of zinc-bond steel with in- 
terior Lids 
are sealed with a rubber gasket, and walls 
are insulated with “Ultralite.” The 
standard a removable sandwich 
tray and built-in drain. All models have 
a bottle opener built in the side. 


galvanized or stainless steel. 


size has 





@ For the Third International Popcorn In- 
dustries Convention and Exhibition at Chi- 
cago's Hotel Congress December 4-6, Miss 
Adrienne Falcon was named ''Miss Popcorn 
of 1951,'' and thus costumed to mark the 
32st anniversary of the introduction of 
popcorn to American colonists by the In- 
dians. The story goes that to the first 
Thanksgiving feast on February 22, 1630, 
a deerskin bag containing popped corn was 
brought by Quadequina, son of a chief. 
Hence Miss Falcon's get-up, plus an au- 
thentic Indian woven basket filled with the 
fluffy white confection that has had its de- 
votees for more than three centuries. 





CHRISTMAS STOCKING PACK 


a 


A five-cent item for Christmas merchandising re- 
cently put on the market by Leaf Brands, Inc., 
Chicago. It is a cellophane Christmas “stocking” 
cellophane bag of appropriate decoration, con- 
taining the company's popular “Kindergarten Mix’ 
of brightly colored candies. The bags are packed 
24 to the folding display box (illustrated). 
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PROMINENT INDIANA EXHIBITORS 


MARC J. WOLF 


In Variety Clubs International, Mr. Wolf has been Interna- 
tional Dough Guy for 7 years, First Assistant Chief Barker 
for 2, International Chief Barker for 2. He has been an offi- 
cer of Allied Theater Owners of Indiana for 20 years. He is 
also State Chairman of the War Activities Committee of the 
Motion Picture Industry and Variety representative on 
COMPO Governing Board. 


TRUEMAN T. REMBUSCH 


Mr. Rembusch took over management of his father’s circuit 
in 1932. He has beew a director of Allied Theater Owners 
of Indiana since 1936 and president since 1945. Elected 
national secretary of Allied States Association of Motion 
Picture Exhibitors in 1947, national treasurer in 1948 and 
1949, and national president in 1950 and 1951. Hobbies: 
radio, photography, and deep sea fishing. 


MACHINES 





@ Marc J. Wolf of the Y & W Management Corp., 
Indianapolis, says: ““Y & W Theaters have used Manley 
popcorn machines for many years. They have given 
complete satisfaction and I am very 3 y to recom- 
mend them. I am particularly impressed by your Aris- 
tocrat model which is all that its name implies...The 
Aristocrat of Popcorn Machines.” 
Trueman T. Rembusch, secretary-treasurer of Syn- 
dicate Theaters, Incorporated, says: “The Aristocrat 
model is the finest engineered machine that I 
have ever examined. The many improvements 
built into that machine make it outstanding 


and I certainly would recommend it to anyone think- 
ing of purchasing a new machine.” 

rg en goa machines yielding up to $178 per 100 
Ibs. of raw corn, buy Manley. It has the bright flash 
for eye appeal, ease of operation for handling your 
big rush business, and quality materials and workman- 
ship for a long and profit-producing life. The Manley 
Aristocrat is equipped with 12 or 16-0z., volume-pop- 
ping kettles. Automatic seasoning prevents spilling on 
valuable rugs. Oily particles filtered out be/ore vapor 
leaves popping cabinet. Fill out the coupon today for 
more details. 


Mail this Coupon TODAY! [A— ee 


SALES AND SERVICE OFFICES IN 27 CITIES 
SEE YOUR TELEPHONE DIRECTORY 


BETTER THEATRES SECTION 


Manley, Inc., Dept. MPH 12-1-51 
1920 Wyandotte St., Kansas City 8, Mo. 


Please have one of your men call on me with detailed 
information on the Manley Aristocrat. 


Name__ 
Address__ 
City 


Best time to call 


Ucivcintinjcaeibinenicietiiiestisidiaeeniasial 





LAVEZZI 


4635 


WEST 


LAKE 


REPLACE 
WORN SPEAKERS 
WITH 


STURDY, DURABLE 


SPEAKER UNITS! 


NOW’S THE TIME!...The time to replace 
car speakers battered through months of 
hard wear with dependable, 
weatherproof Speaker Units. Don’t 
delay! Place your order today 

while stocks are still available. 





THEATRE SUPPLY 


of Netionel + Simplex ¢ Bludwerth,Inc. 





MACHINE 


STREET 





WORKS 


CHICAGO 44, ILLINOIS 


| Remodeling for 


“Full Vision” Movies 


(Continued from page 12) 


fror’ these surfaces. It is important. to 
note that where the side walls are close to 
right angles to the screen, as in “C,” the 
reflection is directed to the eyes of the audi- 
ence; in example “4” the light is reflected 
to the side seats, and in “B” the reflected 
light tends to reach the sides of audience 
faces rather than the eyes. These illustra- 
tions indicate what to expect in light 
bounce due to screen illumination. 

In repainting the auditorium surfaces, a 
diffusive or flat type of paint should be 
used, preferably of a neutral gray tone. 
Three shades, starting with off-white as the 
lightest, are recommended. In the zone 
nearest the screen, the gray may be slightly 
on the “cold,” or blue, side; and in the 
remainder the gray may tend towards the 
“warm,” or cream-gray. The surfaces 
which are angles, as in “C” of Figure 4, 
should be given the darkest shade. At “B” 
the lightest shade should be used; and the 
in-between shade can be used at “4.” The 
total result should appear as a more or less 
uniform intensity for the entire surfaces 
which are in view while the picture is 
projected. 

Small test panels may be painted on the 
variously disposed surfaces, which can then 
be observed with white light projected on 
the screen to determine the re-reflectivity 
from these test areas. 

All of the above recommendations are 
made so that the auditorium may approach 
as closely as possible the conditions of nat- 
ural vision. Natural vision has about a 
180° horizontal view, which ranges from 
bright to dim. If a small angle of view 
goes from bright to dark, it is not natural. 
Therefore, a small angle of view should be 
artificially increased by synchronous light- 
ing to approach the natural light tones of 
180° horizontal vision. 


EXPLOITING THE ““BACKSTAGE” 


Both the projection equipment, and the technicians 
who operate it, shared in attraction advertising in 
this lobby poster conceived by J. W. Ellis, manager 
of the Odeon theatre in Chester, England. Shown 
looking at the poster are the technicians them- 
selves—E. R. Hall, who is chief projectionist, and 
one of his staff—who happens to be also his wife. 
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Che Needles Eye 


A Department on PROJECTION & SOUND 





*® “No other art or industry in the world narrows down its success to quite such a NEEDLE’S EYE as that | 


through which the motion picture has to pass—an optical aperture—in the continuous miracle of the screen 


by a man and his machine, the projectionist and his projector.” 


TERRY RAMSAYE 


The Small Cost of Ousting 


the Menace 


By GIO GAGLIARDI 


Assistant Chief Engineer of 
Sound, Projection and Maintenance, 
Warner Theatres, Newark Zone 


SINCE THE late 1920's, it 
has been the proud boast of the so-called 
picture theatres that 
they were equipped 
with high-intensity car- 
bon are lamps and 
were able to offer their 
patrons the best 
ligthed, natural 
picture presentation 
available. 

In 1935 the non-ro- 
tating, simplified, high 
intensity d-c carbon 
arc was first intro- 
duced to the industry. Since then, a ma- 
jority of theatres both large and small have 
availed themselves of this bounteous sup- 
ply of snow-white light which could be 
produced efficiently and at reasonable cost. 
To my 


“deluxe” motion 


most 


GIO GAGLIARD! 


have re- 
learned that in this country 
are over four thousand theatres that are 
stil! struggling along with antiquated and 
outmoded /ow-intensity carbon are lamps. 

This condition is so astonishing that | 
believe it can only be tolerated either be- 
cause of poor showmanship on the part of 
the exhibitors, or because of gross misun- 
derstanding regarding the cost of producing 
high-intensity quality light for the screens 
of their theatres. 

We all can remember the low-intensity 
carbon lamp with its small reflector and 
large diameter condenser. This lamp used 
the 12, 13, or 14 millimeter low-intensity 
positive carbons in the form of a thick- 
walled tube with a central core of softer, 


amazement, howey er, I 


cently there 
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of Low-Intensity 


neutral carbon. 


case was it of sufficient density to do more 
than raise the temperature of the carbon 
crater to incandescent heat sufficient to 
vaporize the carbon surface of the positive 
crater. 


millimeter of crater surface. 
The lower part of Figure 1 shows the 


intrinsic brilliancy across the diameter of 
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FIGURE i—tntrinsic brilliancy of carbons across | 


the crater face. 


the crater of a 12mm and a 13mm low-in- ! 
operated at 30 | 


tensity carbon positive 
amperes and 40 amperes, respectively. It 


can be seen that the brilliancy is uniform 


on the core, rises sharply to a maximum on | 


the shell just outside the core, and de- 


creases again near the outside edge of the | 


crater, 


there would be no dip in brilliancy at the 


The current used varied | 
from 25 amperes for the 12mm, to 45 | 
amperes for the 14mm carbons, but in no | 





This limited the maximum bril- | 
liancy of the low-intensity arc to a value | 
of about 150 to 170 candles per square | 


If the carbon were solid instead of cored, | 
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LORRAINE ‘‘Star-Core’’ CARBONS 


THERE IS A LORRAINE CARBON 
TAILORED FOR YOUR SPECIFIC 
PROJECTION REQUIREMENT 
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center of the crater; however, the core is 
necessary to furnish arc-supporting mater- 
ials, and to maintain the crater position as 
centered as possible with respect to the car- 
bon. Without it the crater would travel 
around the end of the carbon and give un- 
steady operation and light. Regardless of 
how much current is used on this type of 
carbon, no greater brilliancy could be ob- 
tained. The carbon tip would merely “boil 
away” faster. 


CARBON COMPOSITION 


In the high-intensity arc, the core of the 
positive carbon is much larger in proportion 
to the diameter of the carbon than with the 
low-intensity positive. This high-intensity 
special rare-earth metals 
(such as cerium, lantanum, neodymium and 
praesodymium) which under the bom- 
bardment of the electrical current produce 
a deep crater containing extreme amounts 
of light energy radiation, especially in the 
visible part of the spectrum. 

The upper part of Figure 1 shows the 
intrinsic brilliancy across the diameter of a 
7mm and an 8mm positive suprex carbon 
operating at 50 amperes and 65 amperes, 
respectively. It can be seen that with these 
high-intensity carbons, because of their spe- 
cial cores, the brilliancy at the center of the 
crater reaches the high value of 630 candles 


core contains 


per millimeter of crater surface. 
This brilliancy is easily over four times 
greater than the similar point on a 13mm 
low-intensity carbon operating at 40 am- 
peres. 

Because of this higher brilliancy avail- 
able at the crater of the suprex high-inten- 


square 


of light delivered to the screen by the su- 
prex carbon is from two to four times 
greater. 

Other factors which help to increase the 
total amount of light are the larger re- 
flectors in the new lamps, and the higher 
optical speed of both lamp and projector 
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FIGURE 2—Comparison of operating characteristics for low-intensity and 


sity carbons, it has been possible to greatly 
increase the amount of light delivered to 
the projection screen. Although the crater 
area of the 7mm positive suprex carbon is 
much smaller than that of the 12mm low- 
intensity carbon (see Figure 1) the amount 


suprex carbon systems. 


> 


lenses. Figure 2 shows a comparison of 
light output from low-intensity carbon 
lamps and from some sizes of the suprex 
high-intensity systems. It can be seen here 
that the total amount of light delivered to 
the screen can easily be increased from 1250 
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lumens for the low-intensity system, to 
5500 lumens for the 8mm suprex operating 
at only 60 amperes. 

Over and beyond the fact that the small 
suprex carbon systems can produce such 
greater quantities of light, we must con- 
sider that the quality of this light is so 
much better for projection. We all know 
that the low-intensity carbons produce light 
which is extremely yellow in color, where- 
as the suprex, because of the special cores, 
gives out beautifully clear white light. The 
reason for this can easily be understood 
by looking at Figure 3. 


THE COLOR FACTOR 


A light beam is a form of energy which 
is said to be radiating at certain specific 
wave lengths. White light, such as is 
visible to the human eye, is composed of, or 
is the addition of, all colored light, from 
Violet, which has a wave length 0.000017- 
inch long, to Red, which has a wave 


length 0.00003-inch long. ‘These clumsy 


fractional values have been changed for | 


convenience to another unit. You will see 
from Figure 3 that white light is said to 
range from 4000 to 7009 Angstrom units. 


Light from 
Low-Intensi 


White Light 
from tne Sun 


Light trom. 
High-Intensity 
Suprex Are 





Witte. Light soe 


Vielet | Bive | Green 1312] Rea 
rs ae 


4000 Seo hove 
Wavelenght in Angstrem Units 








re 
« 
= 
a 
- 
e 
‘a 
£ 
’ 
+ 
£ 
7 
a 
> 
+ 
= 
. 
« 














FIGURE 3—Comparison of the relative value of 
the color components in the light delivered by the 
sun, the high-intensity arc, and the low-intensity 


arc over the portion of the spectrum which is | 


visible to the human eye. 


Violet goes from 4000 to 4500 Angstrom | 


units, Blue from 4500 to 5000, Green from 
5000 to 5700, Yellow from 5700 to 5900, 


Orange from 5900 to 6100, Red from | 


6100 to 7000. 


White light can easily be broken up into | 


its various component colors, and_ their 
proportional intensities can be measured. 
The dashed line in Figure 3 shows the 
composition of white light from the sun, or 
as we call it, daylight. The solid line 
shows the composition of light from the 
high-intensity suprex carbon arc. These 
two curves are so close as to be practically 
interchangeable. 

The dotted line shows the composition 
of light from a low-intensity carbon arc, 
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and here we can easily see the reason why 
this light is so much out of propertion 
from normal standard daylight. You can 
see that a tremendous amount of the violet 
and blue portion is actu.lly :.-sing, and 
that the yellow, orange and red portion is 
extreinely This is the 
main reason why all lew-intensity hghting 
appears tinted wii ‘cw and sepia color. 

Since most objects are normally viewed 
by diylight, a motion picture is most real- 
istic when projected by light from the 
high-intensity arc. This reaction is quite 
noticeable with black and white pictures, 
but it is of extreme importatnce when coler 
features are projected. The necessity for 
proper color quality of the light used to 
project our beautiful colored prints cannot 
be stressed too much. 

Daylight consists of an essentially even 
balance of all spectral colors; therefore, 
to obtain the greatest realism and effect, 
color pictures are photographed in day- 
light, or are made under carbon arc light- 
ing of daylight quality. The best effect can 
only be obtained when these same pictures 
are projected with light of the same type. 
The increasing use of color features today 
makes the proper balance and quality ot 
projection light as important as the proper 
quantity of light. 


overemphasizc.]. 


LIGHT DELIVERY COMPARED 


Although much has been said and writ- 
ten about the necessity of sufficient picture 
brightness, yet it is still necessary to drive 
home this cardinal point, especially in the 
case of the low-intensity arc. A glance at 
Figure + should be very enlightening. Here 
are shown two curves representing the com- 
parison between the total projection system 
light in lumens delivered to the picture 
screen, and the size of the picture which can 
be illuminated to a center brightness of 
the upper and lower values recommended 
today by the SMPTE Standards. 

Let us make a few comparisons. A low 
intensity arc projection system with shutter 
running can deliver 1250 lumens to the 
screen. Looking at Figure 4, we see that 
in order to obtain a minimum Screen 
brightness of 9-toot-lamberts, a screen 13 
feet wide is the largest we can use! If a 
brightness of 14 foot-lamberts is desired, 
the screen width must be reduced to 10.5 
feet! And this light has a very bad color 
balance, containing little blue and an ex- 
cessive amount of red. 

The 7mm suprex arc projection system, 
with new high speed lenses operating at 40 
under 
that a 
screen over 20 feet wide will have a center 
brightness of 9 foot-lamberts, and a screen 
16 feet wide will have a brightness of 14 
Here we have made the first 
advancement in the art of 
This 


amperes, can deliver 3200 lumens 


similar conditions. You can see 


foot-lamberts. 
and greatest 
picture presentation to the public. 


one step has done away with a drab yellow, 
12-foot picture, and has allowed a beauti- 
ful picture from 16 to 20 feet wide, il- 
luminated at the proper intensity with 
white light. 

This single change in a theatre has al- 
ways received recognition from patrons be- 
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FIGURE 4—Screen lumens necessary to give 9 and 
14 foot-lambert center screen brightness for screens 
of different widths. Assuming: 70% screen reflec- 
tivity; 70% side to center distribution; 50% shut- 
ter transmission; no film in gate. 


cause it produces evident results. If larger 
pictures and high brightness are desired, 
then the lamps can be equipped with 8mm 
suprex carbons for operation at 60 amperes. 
Under these conditions, the system can 
easily deliver up to 5500 lumens to the 
screen. 

Now let us examine the operating costs 
required to produce these various levels of 
illumination, and let us compare carbon 
and electrical for low- and 
high-intensity lighting systems. Examine 
the table in Figure 2, and you will see 
that column G contains the cost of a car- 
bon trim as used for each hour of opera- 


power costs 


tion, including positive, negative, and the 
leftover stubs. Column H lists the power 
cost per hour of operation. Here the 
actual d.c. power used at the arc is figured 
only, since generators and rectitfiers vary 
so much in efficiency and d.c. line ratings 
that no proper comparisons can be made. 

Column / is the summation of G and H 
and gives the net operating cost per hour. 
Column J contains the net operating cost 
of each carbon trim for a week of 55 hours, 
which is about average for five days of 
matinee and evenings, or for two days of 
continuous operation. The operating cost 

(Continued on page 36) 
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OPERATION AND MAINTENANCE OF 


Theatre TV Equipment 


—explained for managers and 


projectionists in a series of articles 


By AARON NADEL 


4. Simplex Direct TV System 


THE NUMBER and _ vari- 
ety of equipments capable of delivering a 
large-screen television image have become 
considerable. Those theatremen who are 
not very close to large-screen TV develop- 
ments may find the multiplicity of appara- 
tus somewhat confusing. It may be well, 
therefore, to review the situation. 

Three general types of theatre TV 
equipment are on the stage at the present 
time. Two of these types are on sale. The 
third has been impressively demonstrated, 
but is still in the development stage, though 
expected to be ready soon. The foregoing 
statements refer to black-and-white equip- 
ments only. 

Apparatus for putting full-color TV on 
large theatre screens is another matter and 
will be dealt with later in this series. Con- 
sidering black-and-white only for the pres- 
ent, there are, as said, three general types 
of equipment. And one of these types must 
be sub-divided into two different varieties. 

First of three black-and-white 
types is called “direct’’ theatre TV and 
may be understood well enough for prac- 
tical purposes by regarding it as an ultra- 


these 


powered, ultra-refined home television re- 
ceiver equipped with special 
optics that enable it to throw its picture 


projection 
onto a large theatre screen, 


“INTERMEDIATE” SYSTEM 


Second of the black-and-white types is 
called ‘‘film-intermediate.” In this type the 
whole of the video apparatus constitutes 
only one component. Additional compo- 
nents are a motion picture camera, an auto- 
matic and fast-acting film developer, and 
a motion picture projector. The 
image is photographed on moving film. A 
continuous strip of film has previously been 
threaded through camera, developer and 
projector. The TV program, photographed 


video 
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Projector of Simplex Model PB-600 direct system. 


as it is received, is projected before the 
audience a few seconds later. ‘The time lag 
is too short to be of any practical signifi- 
cance, being always less than one minute. 

A third type of theatre TV equipment 
combines direct projection with the carbon 
arc. The image is not formed on the face 
of a cathode ray tube. It is forced on a sur- 
face of oily material. Electronic bombard- 
ment of this material by the TV cathode 
ray results in momentary warping of its 
surface. The surface thus presents an ever- 
changing corrugated pattern, corresponding 
to the pattern of the TV image. 

An arc light shines through this corru- 
gated surface to the distant screen. Cor- 
rugations deflect the light to the bars of 
an intercepting grill, absence of corrugation 
allows the light to reach the screen. Thus 
a TV image is projected with arc-lamp 
brillance. 

The complete equipment includes a vac- 
uum pump for maintaining the vacuum in 
which the cathode ray functions. This vac- 
uum cannot be factory-sealed, as in an 
ordinary cathode ray tube, because of evap- 
oration of the oily material. It must there- 
fore be continually renewed, and a vacuum 
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pump becomes part of the projection room 
equipment. 


UNITS OF SIMPLEX SYSTEM 


With the above brief review of the dif- 
ferent types of theatre TV equipments now 
available or becoming available, the sys- 
tem to be described below falls readily 
into its proper category. It is a system of 
the first type, for direct projection from the 
face tube. It is manu- 
factured by General Precision Laboratory, 
an affiliate of National Theatre Supply, 
and is known as Simplex Direct Projection 
Television System, Model PB-600. 

The apparatus of Model PB-600 is sub- 
divided into components: the pro- 
jector proper, the control board, and the 


of a cathode ray 


three 
high-voltage supply. The control 
board “preferably should be located in the 
projection room, alongside a viewing port. 
The projector in most theatres will have to 
the auditorium, dis- 
tance between projector and screen should 


powe! 


be located in since 
be approximately 60 feet, although some 
variation is possible. 

The high-voltage power supply may be 
located almost anywhere; it has no external 
controls and no operating requirements. Its 
servicing requirements are limited to in- 
spection and possible adjustment once every 
location and 
are not too critical. 


few months; therefore its 
accessibility 


Model 


PB-600 has an internal optical arrange 


The projector of the Simplex 


ment corresponding to those pictured in 
the center and right columns on page 20 
of the October issue of BETTER THEATRES. 
The picture tube, a 7N94, faces a spheric- 
ally curved mirror, the curvature of which 
is concentric with that of the convex face 
of the tube. From the mirror the image 
is reflected to the theatre screen through a 
corrector plate which compensates for the 
spherical aberration, in an arrangement 
that closely resembles that of a Schmidt op- 
tical the 
approach used in designing it was different 


system; however, mathematical 
and the result has been quite gratifying ac- 
cording to GPL engineers. 

As just the the 


must match that of the tube face. 


noted, curvature of 
mirror 
The projection throw is governed by screen 
and curvature. the 
of the face of the tube is the con- 
trolling factor in projection distance. The 


size mirror Hence, 


shape 
equipment produces a screen image of 
acceptable brightness, 15x20 feet in size, at 
a projection throw of 62 feet. A shorter 


throw will give a smaller but brighter 
picture 

\ longer throw is not practicable because 
it produces a larger picture and the bright 
Only by 


manufacturing other and different optical 


ness becomes unacceptably low. 
elements would it become possible to in- 
crease the length of projection throw with 


out reducing screen brightness, and such 


32 


additional optics are considered at present 
economically impracticable. 

The optical barrel is both ventilated and 
sealed. Ventilation consists of internal cir- 
culation of air by means of a small blower, 
and cooling through the metal walls of the 
barrél. Sealing-in of the optical elements 
protects them against dust and dirt, avoids 
reduction of picture clarity because of ac- 
cumulated dust, and minimizes the main- 
tenance required. 

The optical barrel opens at the top for 
The projection tube mounting 
is designed for pre-focusing, and all elec- 
trical connections to the tube are of plug- 
in type. Thus a spare tube and holder may 
be pre-focused in advance and kept ready 
to be substituted with minimum delay in 
case of symptoms of trouble in the tube be- 


servicing. 


ing used. 


CONTROL PANELS 


The control board for the PB-600 sys 
tem is shown in a drawing. Top left-hand 
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Drawing of Simplex system control panels. 


panel is the picture monitor, by means of 
which the projectionist adjusts and perfects 
his image before projecting it to the large 
screen. 

Next panel down on the left-hand side 
is the TV used when programs 
are taken from the air instead of arriving 
at the theatre via coaxial cable. In the de- 
this the manufacturer 
states, no compromise whatever was made 


receiver, 


sign of receiver, 
with costs—the number of tubes used is 
the that 
without regard to economics. 


number gives best performance 

The two panels below the receiver on 
the left-hand side of the control board are 
the vertical and horizontal deflection 
chassis. These circuits create, shape and 
amplify the pulses of power which cause 
the face of the 
and _ verti- 
television 


the cathode ray to 
tube horizontally 
thus “painting in” the 
If the ray did not brush back and 
forth and-up and down across the face of 
the tube there would be no image, but only 
a spot of light of fluctuating brightness at 
and that would not be 


scan 
cathode ray 
cally, 

image. 


the screen center, 


there long—the tube would melt. 

The blank panels at the lower left and 
right sides of the control board contain 
power supply circuits. 

Top panel on the right hand side is the 
projector control, All except one of the 
controls and switches needed in normal 
operation of the system are concentrated 
here. A multi-purpose meter and a wave- 
form monitor are also mounted on this 
panel. 

Directly below the projector control 
panel is the program selector. Through this 
selector the operator chooses between pro- 
grams taken off the air via the receiver, 
and other programs that may be coming to 
the theatre by coaxial cable. Provision is 
made for a maximum of three incoming 
program lines, in addition to the receiver. 

Signal lamps on the control panel in- 
dicate when power has been turned on, 
when the low-voltage equipment is warmed 
up and ready for operation, and when the 
80,000-volt high-potential has risen to its 
full value. These lamps also indicate that 
all safety interlocks are closed and circuits 
are performing normally. 


PROTECTIVE DEVICES 


Before starting his show, the projection- 
ist checks his essential voltages at the multi- 
purpose meter, then monitors his image by 
means of both picture monitor and wave- 
form monitor. Operating the picture switch 
to “on” then puts the program on the big 
screen. 

The interlock system protects both per- 
sonnel and equipment, and in addition pre- 
vents against imperfect performance. It 
will not allow an image to appear on the 
projection tube unless horizontal and ver- 
tical deflecting fields have at least 75% of 
their rated strength; nor if the 80,000-volt 
operating potential is either too low or too 
high; nor if any of the other operating 
voltages is not within correct and safe 
limits. 

The precautions used to assure proper 
operation and safety in the Model PB-600 
rather detail at some 
points. For example, in checking whether 
horizontal and vertical deflection fields are 
of proper strength the arrangement used 
is not the common and simple one of meas- 
uring the strength of the yoke currents 
that create those fields. Instead, small pick- 
up coils suitably located measure the actual 
magnetic field itself. Throughout the entire 
system the safety provisions are elaborate. 
They include interlocks that keep the high 
voltage rectifier not only inactive but un- 
energized until all doors giving access to 
anode and focus voltages are closed. 


go into unusual 


[Aaron Nadell, radio and sound engineer, 
has been a writer on those subjects for many 
years and has been a frequent contributor to 
BETTER THEATRES on sound. He edited the Sev- 
enth Edition of “Richardson's Bluebook of 


Projection.”—Eb. | 
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%& news and views of the market and its sources of supply 





Unit of 712 Tons Added 
To Air-Conditioner Line 


A UNIT air-conditioner of 

7% tons has been added to the self-con- 

tained conditioners of 3 and 5 tons in the 

line of General Motors’ Frigidaire Divi- 

sion. Styled like the smaller units, the 

7%4-ton model is 

designed to occupy 

less than  propor- 

tionately larger 

space. It also pro- 

vides for duct dis- 

tribution as well as 

direct space cooling, 

having a grilled 

opening in the rear 

of the cabinet for 

introduction of out- 

side air. The new 

model has a rated 

air delivery of 2700 

cubic feet per minute of conditioned air, 
with an air throw of 75 feet. 

The 7%4-h:p. compressor is located in 
the bottom of the cabinet; it is a new 
sealed reciprocating type with direct drive 
operation. The heat transfer unit is fabri- 
cated of 54-inch copper tubing with cir- 
cular aluminum cooling fins. A two-row 
steam coil is available for heating. Across 
the front of the cooling unit is a perma- 
nent-type, aluminum mesh air 
filter. 

Discharge fans are of wheel type powered 


cleanable 


by a 34-h.p. motor. The air passes out 
through adjustable grilles, which are lo- 
cated on all four sides. 

Operation is 
temperature setting, but an on-off switch 
is provided for manual control. 


automatic according to 


Three New Cleaning Aids 
And Dirt-Resistant Paint 


TO THE MANY products 
to facilitate the job of keeping surfaces and 
fixtures clean and sanitary that have been 
coming at increased rate the last few years, 
several more have been recently added. 

One called “Zax” is for removing scale 
and rust in one operation from water closet 
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bowls. Marketed by the Hysan Products 
Company, Chicago, it is said to be highly 
effective in getting rid of encrustations that 
persist around flush rings and water out- 
lets, causing noxious odor. It is also said 
to destroy crab-lice as well as germs. 

The Hysan company has also announced 
a cleaning aid and disinfectant named 
“Vip,” which is described as a combination 
of fine soaps and a chemical (Ortho- 
benzyl-para-Chlorophenol) for destroying 
bacteria and fungi. Used to shampoo car- 
peting, it is said to eradicate mildew and 
prevent growth of fungi. 


DUCT TYPE DEODORIZER 

A product primarily for the purpose of 
neutralizing foul odor in the air is ““Reno- 
vair,” which is a liquid that may be evapo- 
rated in a room by means of a 12-ounce 
wick-type container in which it comes, or 
by introducing it into ventilating ducts 
with an evaporator designed for such large- 
scale application. The manufacturer, 
Boyle-Midway, Inc., New York, explains 
that the active ingredients are elements 
found in plant life, indicating a chloro- 
phyll base. 


DIRT-RESISTANT PAINT 

“Staize-Clene” is not a cleaner; it is a 
kind of enamel which the manufacturer 
Enterprise Paint Manufacturing Com- 
pany, Chicago—asserts is resistant to dirt. 
This, it is said, is due to the presence of 


KROEHLER Fash: 


*“Push-Back” is a trade-mark owned and registered by the Kroehler Mfg. Co., 


Pays 


“Syncon.” Enamels of this type are avail- 
able in white and colors, and in flat, semi- 
gloss and high-gloss finishes. 

6 


NEW LITERATURE 


Prefinished Wall Panels: The kinds of 
products meant by the term “prefinished 
wall panels”—Marlite is prominent among 
them—and how these interior finishes fa- 
cilitate the creation of beautiful, durable 
interiors, are described in a pamphlet en- 
titled “The Facts About Prefinished Wall- 
panels,” issued by the Prefinished Wall- 
panel Council, Keith Building, Cleveland. 


Protection Against Burglary: A booklet 
on insurance rates and safe classifications, 
with charts to show how burglary insur- 
ance rates may be reduced, is available 
from the Mosler Sate Company, 320 Fifth 
Avenue, New York. The booklet 
tains 16 pages. 


con- 


AIDING COPPER DRIVE 

Field engineers of the RCA Service 
Company, Camden, N. J., have been called 
upon to make use of their contacts with 
theatre managers and projectionists to 
help bring collection of copper drippings 
to a maximum, according to E. C. Cahill, 
president. Drippings are turned over to 
theatre supply dealers for sale to metal 
scrap dealers, the money going to the 


Variety Club Welfare Fund. 


Easy sitting comfort that 


off at Your box office! 


* 
THEATRE SEATS 


Naperville, 11. 











No one else serves the industry 
like Westrex! 


associated theatre equipment and accessories 
and maintains stocks of spare parts 

For studios throughout the world, Westrex 
offers a full line of Western Electric and 
Westrex studio recording equipment and 
accessories to meet every recording and re- 
recording need. These equipments — like 
Westrex Theatre Sound Systems are the 
outcome of many years research by Bell 
Telephone Laboratories and the Westrex 
Hollywood Laboratories 


The complete theatre supply and service or- 
ganization maintained by Westrex is the 
answer to every theatre equipment problem 
countries outside the U.S.A. and 
a. Offices in more than 100 cities are 
with engineers trained by Westrex 
Western Elec 


in 62 
Canadz 
Staffed 
who have installed over 5000 
tric Westrex Sound Systems. These 
trained engineers also service our systems 
plus hundreds of installations of other makes 


and 


Each office also handles complete lines of 


REMEMBER: Whatever you need, Westrex has it! 


For Theatres outside 
U.S. A. and Canada 


Westrex Maste 
ard Sound Syst 
emy Award-winning t 
in their soun 


For Studios Everywhere 


¢ Seven complete W estern Elec 
estrex recording sys 
on photographic or 
16mm 


tric and 
and Stand 


Advanced 
n the Acad ! 


feature 


tems record 

r him 
> Flutter variable area or density, direct 
rf negative-positive Re record 
ers offer a choice of 100 mil 
standard, 100 mil or 200 mil 
push-pull, 35mm 16mm 


al photographic or magnetic 


Westrex Standard Magnetic System 


magnetic 


Suppressor 1 heads 

ranging from 15 to 100 
Western Electric 
systems offer a 


Amplihers 
watts output and 
ackstage speaker 


hoice to meet any theatre's needs. 


Westrex Master Sound System 


Research, Distribution and Service for the Motion Picture Industry 











Westrex Corporation 


111 EIGHTH AVENUE, NEW YORK II, N. Y. 
HO..YWOOD DIVISION. 6601 ROMAINE STREET, HOLLYWOOD 38, CAL. 











CURTAIN TRACKS 
BESTEEL - SILENT STEEL - FENESTEEL 
Simple, Smooth, Effortless, Durable 
FOR BEST RESULTS 
AUTODRAPE CURTAIN MACHINES 


EXCELLENT DELIVERY NOW! 


1B AUTOMATIC 
DEVICES COMPANY 


116 N. 8th St. Allentown, Pa. 


AMERICA’S 
FAVORITE 


All ADC 
Tracks are 
equipped 
with new 
adjustable 
type floor 
pulleys. 





“We support the most celebrated 
curtains in the world” 











TWO NEW COMPRESSORS 


Two new refrigeration machines of re- 
ciprocating type, for application in the 100- 
to 150-h.p, range, have been announced by 
the Carrier Corporation, Syracuse, N. Y. 
It is pointed out that this equipment is 
particularly suited to chilling water for air- 
conditioning purposes. 


Ad- Offerings 


Special information and catalogs are offered 
free by advertisers in this issue, as listed 
below. Write for them direct—or use the 
Theatre Supply Mart Postcard (page 19) 
with reference numbers as given in Index of 
Advertisers on same page. 


Adler Silhouette Letter Company: Catalog on Se 
tiona Gispiays and SG 4ss-in Frame equipment. 

G. C. Anders Company: Literature on cart 

Beusch & Lomb basis Company: Complete in 


r projection lenses 
GoldE Manufactring ‘Cones Bulletin No. 467 


r 


Griggs Equipment Companys Catalog on audite 


upply 


National Super Service Company: write 
# vacuum 


Jeale tree Jemonstration 
. hiclares 
ous ‘Sokol Company: 
Matic carbon 
RCA Service Company, Inc.: Complete 


n project anda und equ 


literature on Cron-O- 


nformation 
pment mainte 


Strong Electric Corporotions Free deme 
ana teratur 

Wagner a nin, ‘eg terature 
able ¢ display equipment 

Williams “tes Company: 
white pr ect n screen materia 


nstration 
on change 


samples of silver or 





CANADIAN DEALERS 


Adamson, M. L., 105 Strand Theatre Bidg., 
Edmonton, Atla. 

Dominion Sound Equipment, Ltd., 76 Hollis 
Street, Halifax, N. S.; 4040 St. Catherine 
Street, West Montreal, Que.; 114 Bond 
couver, B. C.; 712 Eighth Avenue, West, 
Calgary, Alta. 

Dominion Theatre Equipment Company, 847 
Davie Street, Vancouver, B. C. 

— Agencies, Ltd., 573 Hornby Street, 





The F & Y Building Service is the outstanding 
agency in Theatre Design and Construction in 


Ohio and surrounding territory. 


THE F & Y BUILDING SERVICE 
319 East Town Street Columbus 15, Ohio 


“The Buildings We Build Build Our Business” 











YOU'LL SAVE TIME 


| your requirements 


by writing advertisers 
fyi ng literat for your convenie nce 


f the actin Supply Mart 


direct, 
How 


ou need only to 


| 


on the detachable postcard provided in the Mart | 


Gaumont-Kalee, Ltd, 43! Yonge Street, 
Toronto, Ont. 

General Theatre Supply Company, Ltd., 104 
Bond Street, Toronto, Ont.; 288 St. Cath- 
erine Street, Montreal, Que.; 916 Davie 
Street, Vaucouver, B.C.; 185 Portage, 
Winnipeg, Man. 

Hutton & Sons, Inc., 
Street, St. John's, Newfoundland. 

LaSalle Recreations, Ltd., 945 Granville 
Street, Vancouver, B. C. 

Motion Picture Supplies, Ltd., 22 Prescott 
Street, St. John's, Newfoundland. 

Perkins Electric Co., Ltd., 2027 Bleury St., 
Montreal, Que.; 277 Victoria Street, 
Toronto, Ont 

Rice & Company, J. M., 202 Canada Bldg., 
Winnipeg, Man. 

Sharp's Theatre Supplies, Ltd., 
change Bldg., Calgary, Atle. 
Theatre Equipment Supply Company, 906 

Davie Street, Vancouver, B. C. 

United Electric Company, 847 Davie Street, 

Vancouver, od 


Charles, 222 Water 


Film Ex. 
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About People 
of the Theatre 


AND OF BUSINESSES SERVING THEM 


Frep H. Horcukiss, Western Euro- 


pean manager for Westrex Corporation, a 
subsidiary of Western Electric Company, 


has gone to Europe for conferences with 


Westrex offices in France, Belgium, The | 


Netherlands, Switzerland, Italy, Spain, 
Denmark, Sweden and Algeria. } 
KoLi_MYER, manager for Westrex in India, 


has returned to Bombay following discus- 
g 


sions with company officials in New York 
and Hollywood. 


HENpRIXx, formerly with Florida 


J. E. 


State Theatres, is the new owner of the | 


Broadway theatre in Tampa. 


RALPH Swnuiper’s Orient Palace, 
Boston, Mass., has reopened after renova- 
tion. 


B. P. Drey, veteran exhibitor in West 
Union, W. Va., is retiring from the the- 
atre business, having sold his Regent the- 
atre to J. W. VoGepinc, who operates the 
Elizabeth theatre in 


Va. 


Bruce Rippy has acquired the New 
Delta theatre, Delta, Colo., from the 
Laurie and Peoples interests. 


Cunton D. Smestap of LaCrosse, 


Wis., has taken over the management of | 
the Rialto and Princess theatres in Boone, | 


la. He succeeds Borce Iverson, who has 
purchased the Garden theatre in Daven- 
port. Mr. Smestad managed a theatre in 


LaCrosse, Wis., for six years, and pre- | 


viously was in the theatre business in 


Minnesota. 


Victor M. More wi, manager of the 
Warner Bristol theatre, Bristol, Conn., for 
the last fourteen years, has been promoted 
to manager of the circuit’s Empress the- 
atre in Danbury, Conn. 


A. Burcu has sold his Burch theatre at 
Rives, Mo., to W. A. SmitH, who has re- 
named it the Rives. 


JosepH GRrIESMAN, ex-New York the- 
atre manager, has been named manager of 
the Star theatre, Hartford, Conn., replac- 
ing MicHaget Masseui, who has joined 
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W. E. | 


East | 


Elizabethtown, W. | 
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4. Gives You ‘center 


CYCLERAMIC 


CUSTOM 
SCREEN 


SEAT VISION" 


From every seat in the house! 


Eliminates glare and distortion! 
Perfect sound transmission! 


. Gives amazing new depth! 


No perforations! 


Manufactured by 


B. F. SHEARER COMPAN 


SECOND AVE 


2318 





+ SEATTLE, WASHINGTON - 


Eliot 8247 


CAPORT DISTRIBUTOR, FRAZAR & HANSEN. LTD.. 301 CLAY STREET SAM FRANCISCO + CANADA DOMINION SOUND EQUIPMENT, LTD. » OFFICES 1M PRINCIPLE ci7KEs \U 





HANOVER 


CONTINUOUS 
CARBON BURNER 


Burn carbon waste down 
to the last inch! 


Save $170 every year 


See your Hanover dealer! 


NORPAT SALES, Ine. 


45 West 45h St., New York 19, N. Y. 











§ QUALITY 
and 
SS SERVICE 
SUPER - LITE 
SCREENS 


For TV or REGULAR PROJECTION 


EXPORT AGENT 
STREUBER & LACHICOTTE, INC. 
1819 Broadway, N. Y. 23, N. Y. 
Cable Address: “KASTEUBER” 
VOCALITE SCREEN CORP., Roosevelt, N. Y. 
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SUPERIOR ; 
Comfort in 


GRIGGS CHAIRS 


Comfort —the minute 
they‘re occupied! 


Their Beauty sparkles! 
Superior construction 


gives years of service. 


WRITE FOR CATALOG 


GRIGGS EQUIPMENT CO. 


Belton, Texas 














It doesn't cost any more to 
‘Buy-On-Time from S$. 0. S. 
except small carrying charge 


For Drive-Ins ; 
Send for details on our Budget Plan 


......from $1595 


NZ TEMPERED MASONITE 
“ew 
~~ 9 MARQUEE LETTERS 


“GBS 4° 356: 8" 506: 10" 60 
S. 0. S. CINEMA 
SUPPLY CORP. 


| Dept. A, 602 W. 52 St.,N. ¥.19 Cable: SOSOUND 


1926 








CHANGEABLE LETTER DISPLAYS 





ADLER GLASS-IN-FRAME DIS- 
PLAYS —-“REMOVA-PANEL”’— 
“THIRD DIMENSION” PLASTIC 
& CAST ALUMINUM LETTERS 





ADLER ‘“‘SECTIONAD” LOW COST 
CHANGEABLE LETTER DISPLAYS 





WRITE FOR FREE CATALOG 





ApLER SiLnovette LetreR Co. 


3021b W. 36th ST., CHICAGO 32, ILL. 














the staff of the Webb Playhouse, Wethers- 
field, Conn. 


Mrs. B. V. McDoueat is building a 
new brick structure to house her Amuso 
theatre at Monticello, Ark. 


Mrs. S. J. Azar, owner of the Azar 
theatre at Greenville, Miss., has sold her 
theatre to ABNER LEBOVITZ. 


ARTHUR SCHWARTZ, who has been with 
the Paramount circuit in the Miami area 
for many years, has resigned to assume an 
executive spot with United Theatres of 


New Orleans. 


James Kavacary has sold the Mars 
theatre in Milwaukee to NORMAN STURNS. 


REINHOLD Meyer is the new operator 
of the New Leipzig theatre, New Leipzig, 


N. D. 


C. J. Trincas, operator of the Roxy 
theatre, Pensacola, Fla., and several asso- 
ciates, have purchased the New Twin at 
Warrington, Fla., from Vucovicu Bros. 
and Ep Ortre. 


W. J. Ivstey has reopened his Ritz the- 
atre, Columbia, Miss., where he also oper- 
ates the Rebel. 


Cooper Foundation Theatres have sold 
the Ritz theatre, Oklahoma City, to OLLIE 
BRONLEE. 


JouNn Hoovey has replaced Bos Tay- 
LOR as manager of the Harris Amusement 
Company's Palace theatre, Pittsburgh. Mr. 
Taylor has been moved to the company’s 
house at Dubois. 


Everett CALiow, head of advertising 
and publicity for Warner theatres in Phila- 
delphia, and Tep VANetrT, who serves the 
William Goldman chain there in a similar 
capacity, were recently elected to member- 
ship in the Philadelphia Public Relations 
Association. 


WituiaM Cooke has taken over opera- 
tion of the Cerrito theatre, E] Cerrito, 
Calif., from Blumenfeld Theatres. 


Sw CauHn, formerly with National 
Screen Service, has been named manager 
of the New Filmore theatre, San Francisco. 


W. W. Epwarps, Ozark, Ala., has 
taken over three neighborhood theatres in 
Birmingham, Ala., two from Waters The- 
atres, and one from Jim CorBerTT. 


JoHN FRepericK, former manager of 
the Leader theatre, Baltimore, is now the 
new manager of the Windsor theatre. 


Grant Hawkins has been appointed by 
the Community Circuit to manage the 
Rouge theatre, Detroit. 


Harotp CuMMINGs, formerly manager 
of E. M. Loew’s State theatre, Holyoke, 
Mass., Riverdale drive-in, West 
Springfield, Mass., has been named assist- 
ant manager of the Gateway, Fort Lauder- 


dale, Fla. 


and 


RALPH CARENZA, manager of Warner 
Art theatre, Springfield, Mass., has been 
shifted to the circuit’s Capitol at Everett, 
Mass. 


D. H. Ropinson and Tom GIvHan of 
Louisville, Ky., have taken over operation 


New battery of light sources to increase screen illumination of the Paramount theatre in Wilkes-Barre, 
Pa. This three-projector installation now has Ashcraft “Hydro-Arc” lamps using 9mm. rotating carbons, 


with water-cooled jaws. 


36 


The Paramount seats 1,600. 


of the Shepherd theatre, Shepherdsville, 
Ky., from Mr. and Mrs. L. M. Denton. 


Burorp PartLtow has purchased the 
Saltillo theatre, Saltillo, Miss., from Mrs. 
E. L. NicHo .s. 


GayLorp VeERMOss has been succeeded 
as manager of the Military theatre, 
Omaha, by Ep Horton, who had been 
assistant manager of the State in Omaha. 


Leonarp Woop of Burlington, Ia., has 
been named manager of the Ritz theatre 
in Chariton, Ia. He replaced FLioyp 
Lewis, who had been serving as temporary 
manager the transfer of PAuL 
SCHOLER to Oe6clwein. 


since 


CHARLOTTE (Mrs. Leroy) KENpIs is 
the new president of the League of Show- 
men’s Wives, succeeding Mrs. Nat 
BARACH, who served two terms. 


The Cost of Ousting the 
Menace of Low-Intensity 


(Continued from page 30) 


for the low-intensity carbon trim is $4.40 
per week. Similar cost for the 7mm su- 
prex, operating at +0 amperes, is $6.60 per 
week, 

The cost of this high-intensity light 
which is 250% brighter and perfectly bal- 
anced in color is only 50% more than the 
cost of the low-intensity. This means that 
for an additional $2.20 per week in op- 
erating cost, it is possible to produce an 
improvement immediately noted by patrons, 
improvement in the vital area of perform- 
ance quality. 

To convert from low-intensity standards 
of brightness to efficient high-intensity 
projection, calls for the following installa- 
tion: 

Two 14-inch reflector lamphouses, at an 
approximate cost of $1,000. 

One double Selenium rectifier capable 
of delivering 50 to 65 amperes, at an ap- 
proximate cost of $800. 

Two simple F/2.0 lenses, at an approxi- 
mate cost of $150. 

One new screen and frame—let’s say 
$100. 

The 'total expenditure comes to some- 
where in the neighborhood of $2100, and 
with such equipment it is possible to pro- 
duce and deliver to the screen high-in- 
tensity light in quantities ranging from 
about 3000 to 5500 lumens, depending on 
the type of suprex carbon trims. 

This means that for the above invest- 
ment, very minor increases in 
operating costs, it is possible to double or 
quadruple the light on your screen—and to 
improve vastly the physical quality of the 
projected picture. 


and for 
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MOST ADVANCED TEXTBOOK ON SOUND 
REPRODUCTION AND PROJECTION 








F. H. Richardson's 


—__ BLUEBOOK of 


] @ You will find thin edition tes 


| most complete and practical re « O J is C Tl Oo ni 
| treatise of its kind and a sure 

solution to the perplexing prob- 
lems of projection room routine. SEVENTH EDITION — SUPPLEMENTED WITH 
The book is supplemented with 


a comprehensive group of SOUND TROUBLE CHARTS 


TROUBLE-SHOOTING 
CHARTS to help meet every and ALPHABETICAL INDEX 
possible emergency in the pro- 
jection room. It also includes a 
lightning-fast index system al- 
phabetically arranged for swift 
easy reference. 





Over 700 pages. The only practical quide to 
good projection and quick trouble-shooting 








ORDER TODAY ~ $7.25 POSTPAID 


CUlGizy, BC CORKS HOP 


ROCKEFELLER CENTER (20) NEW TOSS Carty 











To guarantee projectionists an even, 
flutterless screen image, SIMPLEX X°L Projectors have 
been equipped with a revolutionary 24 tooth sprocket! 


.»+24teeth—8 more than in ordinary sprockets! 


...24teeth that draw film more smoothly, more 
gently along! 


...24teeth that reduce sprocket r.p.m. by one-third! 


...24teeth that save sprocket, stud and bearing 
wear! 


...24teeth that assure better performance, easier 
maintenance! 


And this 24 tooth sprocket is found only in the 
SIMPLEX XL! A perfect example of the many exclu- 
sives found in this, the world’s finest, most dependable 
motion picture projector! 


Tm. 8G. US pat. OFF. 


Ke L 
PROJECTION and 
SOUND SYSTEMS 


Better Projection Tays 


ORPORATION ¢ DISTRIBUTED BY NATIONAL THEATRE SUPPLY 





